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ee ee et ee 7 MAJOR MARKETS SURVEY 


Advertisers 


The Budget provides the masses with an opportunity to 
earn more spending money 
Your most direct and most powerful weekly approach to 
the masses can be made through Odhams three great 
periodicals which, with a readership of 

: *18 000,000 every week, cover one-half of 


Britain's total buying market 


WOMAN 
More money Seeteae 
ILLUSTRATED 


a 
in the Britain's premier picture paper with the largest sale 


A.B.C. net sale 1,117,354 


JOHN BULL 
mass market ! the unrivalled family magazine of good reading 


ABC net sale 960 443 


Early application should be made for space 
in these influential weeklies 

for the latter part of this year and for 1953 
especially for colour 


* +4 f the 


Harris Kamlish. Advertisement Director 
Odhams Press Ltd. 96 Long Acre. W.C.2 
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ORFOLK STUDIO: 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3172 
The home of /DEAS for neatiy haga Conary 


PRIISES VPERLY “i a ; 
a 
) IDEAS - IDEAS - IDEAS -| | 


A monthly insertion 

in The Illustrated 
London News has 
immense sales and 
institutional significance 


First and greatest 


illustrated newspaper 


in the world 


ADVERTISERS WEEALY 
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Reac hing out for life 


No mother can resist the appeal of cager 
litthe hands. The world is every baby’s birt! 
os right, “and she secks to give hers all that 
: best in it. For expert kindly counsel on a 
baby’s every need, modern mothers are 
turning to MOTHE R AND Hie MI 


In this authoritative publication, = they 


recognise their best adviser 


import = i ne 


PHOTOGRAVURE + f- MONTHLY - PAGE RATE eiee 


*% W. SURNETT, Advertiemen Directar, WELDONES LIMITED, 1632 SOUTHAMPTON STREET, LONDON, w.c2 
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FOR ALL 
“HOME APPEAL” | 
PRODUCTS 


Advertiser's) 2:2. 
Weekly [Home 


The Organ of British Advertising 


Notes: “Notes 


SOAP WAR: Spring Spending Starts [i 
With Hedley’s Record Competition Offer | 


CROSFIELD’S WOOL SCHEME UNDER 

2 FIRE: BIBBY’S SALES CONTEST 

H* AVIER than ever spending is expected shortly in the soap 
war. Next month Hedley’s will set the pace with the 


most lavish competition prizes since the war. Four furnished 
houses are included in a £29,000 offer to housewives. 


S 
= 
© 


The Hedicy competition wil dealers who sell the Hedley pro 

; promote sales of their Oxydo ducts to the prizewinners. Those 

2 Dreft. Tide, Mirro, Sylvan flakes who supply the first prize 

if ind Fairy soap. It takes the form winners will receive £250, second 
vf weekly contests in which com prizewinners, £25, third prize 
petitors have to write the appro winners, £10 and fourth prize 

2 priate name of any of six Hedicy winners, £§ There will also be 

¥ products against twelve slogans bonus prizes of £100 if the dealer lan Harvey F. P. Bishop John Rodeer 
yrinted on an entry form, avail who wins a first prize has four k 4 F ¥ an R ‘ C " 
ab e from retailers. In addition or more Hedley brands on display 3 M.P. s OR A.A. CONFE EN L 
they have to give in 25 words the it point of purchase, and £10 Lord Mackintosh, the president 


reason they use Hedicy products bonus on second prizes if there of the International Conferenc DISPI , 1" 
Slogans differ each week. April are similar displays ist year, and Lady Mackintost N AY INDUSTRY 
16 is the closing date for the first Crosfields, who are offering Ww both be present at the Ad 
week's competition. Entries have 2 oz. of pure botany knitting woo vertising Association's Conte AGRE EDaENT SOON 
: held 


to be accompanied by one box for 2s. 6d. in exchange for Pers wee, Wi 


top from each of three Hedley coupons, are receiving a storm of Brighton, May 8-11 » council meeting of the Dis 
rod rolests f , ‘ : . “J i Producers and Sx n Pris 
products protests from retailers who con Previcwsty ang wee Associat iu } 
‘ sso la n was ta hat tf 
. . tend that their trade is being liver Lyticiton, M.P., Secretary 
. ie aha 2 national working x “nt 1° 
Press Campaign Gademinad f State for the Colonies, a mem " sady { : 
Each week there will be a first The Hand-Knitting Yarn Asso r of the Cabinet, and immediats A social commi nder th 
p ; f tt { m hin 
prize of a house and furniture ciation, with 100 member firms past esiden we A ne h n 7c. 2.8 nd 
: : : . } hers . 
with a total value of £4,500 is asking Crosficlds to “abandon A we : Sa, ' nay 1 K Tgp. 
< : sm t tt openir seesior “ oO j 
second prizes of 25 Hoover elec his indesirable and unfau ‘ ane : ec Of £ sion . , ‘ wait 
tric washing machines; third method of tradu " ae 4 t this Mt 7w The Asso = win t j 
f ‘ Jhilir r , t r 1dve sing § ree < he yf may ‘ im 
priz SO Philips radio sets The secretar f the 4ssocia p ont. F. P. Bichon | =‘ 1 h Screen Printing Exhibitor 
and ‘fourth prizes of 100 pairs of — tien, J. R. Phillips, has sent them uae Aina pe Manct Ay ‘ 
‘ . sick f ' d n 
pure wool double Diankets a warning that i there is a re '\ aes , , H Adve > New aL her nc luc 
680 yn) n ' 
cia 4 i y and Cellon Lid f King ‘ od Philty 


additic f the first prize 1. of , 
In addition ve fi prize @ Continued on page 486 John Rodgers Weisberg & Son. London 


winners can show all six Hedley 
products in the house when the 
Hedley representative calls they 
will receive an extra £500 worth 


of household equipment. All first FRIENDSHIP 
and second prizewinners will get keeps HOME NOTE‘ 
a years free supply of cact 

Hedley product that they have in nearest to the heart 
the house—72 tablets of Farry al the Stan's 


market Exceptional 
reader-loyalty pulls 
results which show 

2 advertising profir 


OR ALL"HOME APPE L” PRODUC S 


soap, 48 giant packets of Tide 
72 large packets of Oxydol, 48 
giant packets of Dreft, 48 giant 


4 


packets of Sylvan flakes, and 24 
canisters of Miurro 


The contest will be backed by 


press advertising in nationa 
Papers, women’s magazines and 
trade papers Erwin Wasey & 
Co Ltd will handle this can 


paign 
There will be prizes also for 
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£15,000 From N.A.B.S. Premiere 


Film Programme 


from advertwements in the 


souvenir programme for the 
world premiere of “Robin Hood 
and Hine Merrie Men”, the 
National Advertising Benevolent 
Soctety will benetit to the tune 
of €14,000. 
What i " 
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PRESS NEWS 


{.¢€. Dus rand Claudette ( ber 
! J RK t Maid 
Mau t f$ ov 
« ast ‘ 
is ged fy “ 
‘ i ‘ r j 
I fd film and a 
donald Duck cart », the | 
ided f i 
M . P 
( i ind a j N 
icf ‘ f tt f 
with words specially written f 
prem engagingly sung b 
I Hayes, who n the film 
vs Allan-a- Dale, the wandering 
trel 


PROSPECTS 


Bowater Chief Comments 
On Price Of Newsprint 


Ihe price of newsprint was 
discussed by Sir Bric \ ansittart 
Kowater at the annual meeting of 
the Bowater Paper ( orporation 


I j gu ife 18s 9d 
t d ented a 
aK ox y } 
J , t dat 
“Ty { “ ‘ 
j t { d upw { 
wing t ‘ J Vv <j 
- t f al 
wood vl hy slp, th 
s won ! } 
of ‘ has 
! h al 
J } d 
ret n { 
f a th f t hy 
1 steadily ‘ 
te head the poak 
Lex rb. 
As a f b 
ances and despu h fa h 
u ¥ wap , 
’ ™ nt of the produc 
x oO mam t United 
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* * 
Kemsley Printing 


. 
Change-over 
hange v by whict 
( , ¢ is to be printed 
M d the Sunday Gr 
{ *h ff j 
keend, but diff 
t ditt t 
r f “ 
. Newspapers aM h 
crs of Natsog 
f « dito { 
Chronicle and = th 
News was affected np 
gements w ’ 
{ the Saturday night edit 
ire News was not on sa 


Newspapers gave con 


. vce with distributs 

ms are taking pla with 
reaching an understanding 
bviate the difficulties 


. * *. 
ary pon 4 for the 
of th vived Radio 
Weekls he published or 
{ s 40.00K opies 


MANC HESTE R’S 
MIDNIGHT 
MATINEE 


naun 
and f th 

K H j 

Ma € 
\ j Na 1 
Ad elk Soci 
i cw ike 
t oO Ont { 
Stree M l day 
A 4 ( parte are 
ing y i . it 
re “ 

Specia ansport 
w « ‘ ighou 
Ma id t for this 
N f it w Richard 
lodd and J Rice irs of the 
t “ geth 
‘ 1) {i Pp 1 ott 

Tick « whict 

2 A ¢ 
i) 4 ) i n with 
Wa r J. Ha man of 
NABS. Manchest nmuttee 
A I ! 1Y t 

rt rN r nl dnight 

i < R rH Odeor 
1} Ontord ‘ ‘ Man 


EASTER EGG 
FOR DAILIES 


Daily papers which do not 
publish on Good Friday will 
be allowed to use the tonnage 
saved during the remainder of 
the rationing period 

Last year newsprint saved 
by non-publication was 
retained in the pool 

“Some improvement in the 
supply position is in prospect,” 
states the Newsprint Rationing 
Committee announcing — this 

le concession, 


WHY WEEKLIES” 
COST FOURPENCE 


the 
" il depart t cem 
x d ‘ 

J t d Jurban 
Press Lid. a fo 
. I five 

, f d. to 4d 
It ff d the 


Durhem r Soentetn, Durham County 
Advertiser, Auckland = ( hronicle, 
Manley News ind Consett ( bronicte. 


\ xe t < 
h 1 incolnshire Free Press 
“ ymment sts is 
given in th “u iS Man- 
chester City rhe Af ving 
f news smd dist t 
ad niv three f ft 
the 4d ceived p t 
f news and fea 
* * * 
Pirst issue of a weekly 
s iway ipazine Speeds a» Star, 
“ ppear on March will be 
published by Ect t ons 
(London) Ltd Direct f this 
mpany are Robert J +f ind 


Charles Freeman 


@ More Press News on page 489 
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“Mr. Cube’ In 
‘Girl’ Cartoon 


Featu re 


Read my lige Story erty 
Fruday im ‘GIRL’ 


Practically all the milhons of 
packets of Tate & Lyle sugar will 
imry advertisements for Girl (illus 
ited above) which will be alter 

nated as the Campaign continues. 


Arrangements for the feature 
have been made between Tate & 
Ly and Hulton Press Smith's 


Advertising is the handling agency 


McLellan Back On 
L.P. A.A. Committee 


meeting of the committe 
Leadon 
Poster Advertising Association held 
m Fnday it was unanimously d 


M Lellar to fill 


ne Vv ney Timi tec — ased 
his r n Octoh i 
Mr. McLellan has now ir d 
’ he will be willing “ 
g n the comm 
Wine And Print 
When Miller, the young 
Chelsea ar in exhibition of 
h paintings of Bordeaux wine 
scenes and events, at the Percy 
Street premises of W. S. Cowell 


Lid the printers, The Bordeaux 
Wine-Growers, through Vowe & 
Vision Ltd., their British public rela 
tions advisers, provided a “hack 
ground” of a wine-party 

Cowell's n addition to being 
also wine merchants, a 


printers a 

inmiqu combination They give 

onstant encouragement to young 
sts 
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ADVERTISER'S WEEKLY 


CHURCH TOLD ‘REGULAR ADs. WILL PAY BEST’ 


How Religion | 
Can Be 
> . 
Popularised 
ya technique that sells 
goods can be applied to 
popularising religion, declares 
Thomas Goodall, press and 
information officer of the 
Methodist Church, in a pam 
phlet Newspaper Evangelism 
He stis t 


s ulates Salvation is not 
i Matt of slogans no ’ Saving 
a soul the same tl g as scliing 
soay 
Public 5 ements. and 
1Oes ‘ subst th rdinary 
work f the Churc ind the 
pas annot abrogate his respon 
sib he Tost wTsua 


TRANSPORTATION 
SCRUTINY OF 


Edinburgh double-deck buses and 


~ ving advertise 
cima panels Sor Che tre The 
pictu abov hows passing 
the Scott Monumer Princes 
» el 
A th as been 
Average net sale of “Adver- ; ae Ainge Ne Com - 
tiser's Weekly” for the six months 4.) </, te. a ieee 
ended December 31, 1951. 4. oximately 36 nd 200 
pproxima tra d 2 
(A.B.C.) was double-deck buses w ventually 
8.243 crny advertncmens and ei 
- nated hat the Corporation's pe 
copies per week ntage of revenue will exceed 
£15. 


This represents an increase of 


ADS. 
COMMITTEE members from all over the 


Restrictions On 
ens May Be 
Eased 


Hopes that restrictions on the 


use of electric signs will 


be cased 


next year are cxpressed in the 
annual report of the Electrical 
Sign Manufacturers’ Association 

It os felt that but for the assur 
ance obtained last April from the 
Ministry of Fuel, the wdustry 
might well have expenenced 
another black-out as in the 
previous winter 

Many of the estriciions on 
nalerials clate to advertising 
signs only, and not to identifica 
tion directional signs, it 1s stated 

The annual mecting, presided 
MUST PASS over by G. 8S. Campbell (Franco 


Signs) was very well attended by 


country 


sy . 

Expansion By 

_ . 

C. & E. Layton 

¢ 

C. & E Layton Ltd, the block 
makers and stereotypers hay 
acquired Averys Engraving (< 
(Liverpool) Ltd. and have also 
established the headquarters of 


thern division at 14 Butts 


They now have centres in 
Livers Manchester lL ceds 


58 per issue over the correspond- - - . “x “me Birmingham, and Bristol, as well 
ing period of 1950, when the sers, and six sees, Sel is London, Further expansion ts 
price of the journal was nine- » far been ved. Biscuits contemplated 
pence, onf < y i d waters I tinuous advertisement film The premises, assets, and staff 
among the products tised 3 . send in buses end taxl f Averys. who had gone int 
Tt « hav beer ked navia arrie $s ans voluntary guidation, have beer 
Church t space on a Saturday not to pt adv ; nts ting dee ~ y Bh aan dana With taken over he Lavtons tate 
evening for a message to the out » gambling and betting. Emphasis * curren nsuy n the sien G. H. Dunbar. financial con 
sider? Some papers have specia s on tasteful and dignified dispk “wr fi the chicle accumutiator troller. Averys of London remair 
idvertisement rates f hurches pes nity w 1 b . saf guarded by } Tott-Nielser proprietor of a - entirely ‘separate concern 
= 1 th 1 all . Ar oe Bs i erie a the ¢ vance we This ee ~~ ee zs P te : : ei . a nyeret Appointed manager f the 
ously. In one town the idea was eet ria tind ag Wed uhbuions organisation, is Vial, northern division is FR. Mar 
as a . 2 dvert are to be banned igen to trav rt authorities here son, formerly sales and comme 
years. How well it answered was nd must approve layout, colour It is manutactured by the Danish al manager of Gilchrist Bros. of 
revealed in crowded congrega ind lettering Telephone Automatic Co Leeds 
tions. From the most mundane Cowan Ad-Service Ltd. state that 
view the policy was justified be they now control the advertising on a hee Ws a = 
suse the increased collect ri 1,178 double decker vehicles and I A . Leaflets Are Criticised 
coming from the larger attenc 2 i 1 
ances more than met the cost ja ates & em Radio dealers should get together Ltd.. and chairman of the publ 
Wh here a a venineg Ou a anil — ” ? of nials of wmittcee of the Radio 
; , ¥ | mtradictory 1, when he was the 
pam the cal weekly is usua on f double-deck trams n t . out types of guest of the Radio Industries Club 
1 Friday and can serve th Dund nd a proporty f the rials, their cost, and efficiency do f Scotland 
same Urpose Oy s not td hburgh vehicles t figure fo not inspire confiden With the advent of television in 
every town can be used f suct double-deckers was  under-stated This advice “ given by Scotland they were starting a new 
an experiment. In a large city the ust week in the articl ) transport- Walter M. York, publicity manager , of selling and service to the 
d would hardly be practicable tion advertising ind executive directo I K. Cole public he said There was great 
but in compact con init f men ‘ ane Se oe ? _— ey = 
* 1" y nannilatin / / ome of the undamentals € 
ore great aaa ™ eae Regent Street W indow Con test vision selling, and he advised dealers 
Isolated approach bring Winne in the Regent Street The judges were R. Dumas ov - - a —_ Ag = hag J aye 
mited response nd advertisine Association competition for a Hermes. director-general of the ane ; seliable ™ afermat an hy 
needs to be consistent and , window display based on a spring Paris house of Hermes, and Sit answering their queries 
secutive theme supported by an apt quota Leigh Ashton. director of the 
It is often wise to entrust the on were the Linguaphone Victoria and Albert Museum, wh 
m of a series of Lar ge Institut awarded marks for selling value ‘Old Ben’ Officers 
r ind This has ti Tt ive beer Jed tt igenuity good tast genera 
hk > thy ssage Walt Lines Cur 1 window attractive e ind st use f New h rman of “Old Ber 
: - sa aac lispla - . nad ‘. snnc (Newsvendors’ Benevolent and Pr 
« 1 < i dent Instit n) R. C. Havn 
w Ww accust i t sheepsk no na Other p “ were periodicals manager, Gordon 4& 
and k ow s sta T he 5 Learn Dickins nd | Aus Gotch. Ltd He is succeeded # 
cage ss what writ iNguage ke a melod st¢ Reed: higt fed, Jay v hairman by W. M. C. Jostir 
' i rd arf Linguar n I 4 ind Sabena ditor, National Newsegent 
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Womens Lieb Why Crown 
lheatre Ads. Are FiimUnit 


*“p 9 ry ' 
f I urged . Has To Go 
{ f i a There has been a good 


f doing it 
nit have 
work 
was t necessary that 
Exchequer should spend 


fr 


; i , ‘ t rp really i sums of money’ 


; 9 —_—— , “We have gone through the 
Club News Crepe For Colour : rational budget with a tooth 
7 pap ns the cheayx leeds aig yaar iscnscinpes, oun pages 
. ’ ne . a ind we have come to tt 


’ . * clusion that this was no longer 
Ireland —_ ; ‘Sell Britain” Says 3. ak ae Gieeaminaen 


rw con 


coecssary nment 


Rank smendianes 
I j 


House Organs And Lord Woolton referred to the 


> s d the § ’ weTY — t n ast report of the A.'S.F.P. where 
Paid Ads. fining the four functio sh production costs of the 
' ‘ , wine d iy a ‘ , Film Unwt were criticised 
> decision was taken solely 
financial 

ided 
Speaking of the importance of 
ndustnal films, Lord Wooltor 


said I believe these films are 


grounds.” he con 


Rodansten . - . ; yreat educational! force in indus 
ry The country has to face up 


Rogerson Tells How to it that it is only by increased 


¢ adie 


— production that re going to 
To Publicise Ideas In Brief. . b seo cme Ape com Bee 


dustry can do to show methods of 
nereasing production will be of 
great importance.” 


Where C.o.1. 
Cuts Will Be Felt 
Cost of the Central Office of 
rmation wi he cut by 


3.000 to £1.653.000 next year 


Southampton { £92 4s tumates published on Monday 


Preati 5 Publicity I ~ { . or show that the C.o.1. salary bil 
< 1 « | ristol and h been cut by £210,500; ress 
aoa Argus Press plicit “ates -_ 


advertising by £101,650; films by 
Conference 


Wh he ad gr of d id 


Speak pton | 


Ww 
f Dane £146,840, and = exhibitions by 
£50000 

The H.Q. staff is being reduced 
from 1.060 to 931. and the 
salary bil from £583,000 
£541,000 

Regional! offices staffs are ber 
ut from 297 to 101, and thew 


salaries from £140,000 to £61.51 
Window Display 
Bradford ay - For Grocers 


Character By Post 5S in ee s being staged at the Tea Centre, 22 
“vy — : : n t 1. from Monday 


me dre by members 
sociation’s London branch 
. mind the grocer’s 
displays 


ind expens 


: ADVERTISER'S WEEKLY eC 
a " 
tei . 
i * 
’ x | 
‘ a : 
‘ \ 
. - ait ; . dea 
Hage i Donald W ke te fou ‘ n of the 
a L > - Ww Ad sng Club of Government's decision to close 
a Lond the Crown Film Unn Lord 
: : Mr. Wolf nt heat Woolton, Lord President-of the 
eS ‘ of ros ¢ .. ( inc told nembers of the 
— d ! 
~ 8 ‘ : Associatior { Specialised Filn 
. oe | anal d we Producers a their annual 
CF Bs te" "7 j { f { sex incheon last week 
4 bas ie 
| ’ + . . | I they | have not yet met a person 
Z . h : { fl ruth who was not anxious that th 
oa Ww heatre Government should reduce expen 
te k ’ y ’ wilt uch iit ' ‘ the 
, a sh dance and whist drive at the Astoria d wa adit * : cy 
* \ 4 / ) i] New ph how kw d th } e of 
> if hour f ch Pi ue Some . ~ ‘ g 
. , i the wm er able Mr W ' 1 t f the 
‘ , held t e ab women of ad rot together 
.® 
Pare Ls 
Jas i 
teu 
4% a 
i 
ae 
car 
7 ' 
ks, | ‘ 
— Spree ene 
" 
or. 
t Ff He hanking J. P. Wynn 
ai ; PRO. * ( h Reg ‘ 
: 4 j ) i" o> i Put 
rin R 
| 1 ' 1% ' 
= hed r { SC—C:SSC : pu 
| ‘ brevmale was th h en by 
_ food wh ca 1 “” Ww t wD y. pul ger of 
: ‘ PRO pruitstist y ' A sid I Y ( ! 1, Ltd 
ne iM: W y ‘ j ' Irish Ad Clut 
Pt M ct Indu Col. M. J. Buck d the 
= I ' t Publ ( , f B t ! French 
u wt K 45 Kegent Ad 
Le , { M Reo ‘ J how Clut Ss dopted 
ae f 
eae 3 "hee Is ad paige 1 { mn of 
si ‘ d hl d dunnge the war nhar Adv >» Club ‘ \ tising 
ney K wt , f 
nf 
Oe 
4 
7 
Fi ‘ 
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7 lunch M So 
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re e . 
- . It aims to demonstr he “silent 
Hs, we ' ' i salesmanship” of effective display 
my , . bh Through th co-oper mn of the 
hy " mn « : Pres: I . eld a nference Frascati l esent British D A Six 
; fr Lh i f MW Dra , dreus Pr OR izing windows v 
r disap - 2s R i “ ‘ fion of the A 
H York how {Ho Mel ertisen rector a who, bx 
Be young cv .) ” True Row F i e pr en 
amb “ ‘ Ma r De I rw Dp ition which inv vf ne 
honl and wise representa trop ” terial a, 
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tree 
Paaermen are 
operated ventr 
dummies l and face 
ments synchronised 
sound 


cealed 


oquist 
move 
are with the 

omes from 
ts The 
talk and the voice 
that of James O'Neill 
hass-haritone The 
were all built to Procea’s require 
hy Talkaverts, Lid 


which con 


recor dummies 
eive a 


used is 


Anown 


Sales 


well 


ments 


Marketing 
Newsbriefs 


A new transparent unit pack has 
been designed for Peck Frean's 
Vita-Weat Crispbread 

* * * 

New packs and displa 
have been introduced by Sin 

Co. Lid., for their Wall o 


cartons 
» May 
Wisr 


* * 

hot is b 
by Sydne y Bensk: n & Co 
connection with their 
ladies’ costumes There 
£500 in cash prizes 


* * * 


Limerick competition is being run 
Sanitary Compounds Co 
stockists and th 
£500 is being off 
cash prizes Trade papers 
used to announce the comp. 
Agents are Rumble, Crowther 
Nicholas Ltd 


* * * 


Over 2,000 zes ~have been 
awarded by Hudson & Knight Lid 
in a window display competition 
for Vim. First prize was a Triumph 
Mayflower car and the second 
pniz in H.M.V. television and 
rad Four washing machines 
were awarded as third pr 
other entrants are to 1 
tankards 


* * * 


buyers = from North 

will visit British mark 
forecasts R. J. W. Sin 
chairman of — th North 

can Buying Offices Committ 
that the onset of the 
buyers’ market means more insist 
ence on prompt delivery and goods 
not delivered at the promised ume 

will be cancelled 
* * 


siti, 


ng run 


ed 


cen 


Fewer 
America 
this year 
mons 
Amer 
He warns 


* 

Fashion designers in U.S.A. pre 
dict a boom im Elizabethan style 
clothes from Britain 


493 


Marketing Guidance Is 
Welcomed By Ea ‘porters 


operations undertaken 
by Colman, Prentis and Varley 
ltd. have almost reached the 
equivalent of one million pounds 
turnover a year. 

i { 


Export 


Why Goods Must 
Sell Themselves 


If th ‘ S 


rvice slogan 
‘rve yourself 


iws Stor 
stip rox 
ynivert< ~ five shops t 


lell 
icl 


Mc said 


nd 


briskness 
1, 
> his cus 
he ha 1 day to 
enjoying herself looking 
d the shelves 


| New Products 
¢ Brush Co. Ltd 

ne on are 
wophyil 
only 
2s. Sd 

ising 
this firm 
‘ A pack 


will 


orgamsat 


ntroduc s chi 


sell 
‘i this company 
has concentra 


« Kleen-e-ze M 
r home N 


* 
hand cl 


hed by 


unser, Zomela, is 

Boots Pure Drug 
‘ 

jar 

exter 

ae vincial papers 


Adverusing Lid 
* 


oduced by an 


* 
branded flours are bein 


by Char les Brown & Con 


na sclf-r 


flour 


designed 


Research Gives 
Check On Sales 


ng to student members 


h od no idk 1 how th r parts 
selling 


sing 


n different 


ensure 
it was 


opimon 
ch mark 

mportant part ir 
sary information 


research 


n 


ADVERTISER'S WEEKLY 


This combined display, dispenser 
and pack was designed to sell a range 
of toothbrushes formerly delivered 
in a separate package. It is sent out 
as a complete unit, ready loaded 
with toothbrushes The silk 
screened background colouring 
erey with maroon decoration—pro 
vides foil for the coloured handles 
of the brushes. Design and produ 
non was by Leon Goodman Dis 
plays Lid in conjunction with 

M. ¢ Macintyre, advertising 
manager, Spa Brushes Limited, 


Shock Attacks By 
Direct Mail 


A wide field. largely undevel 
oped, was open for direct mail 
advertising said James B. Stani 
land, top executive with A. ¢ 
Nielsen Co. Ltd., giving the last 
of his serves of tea time talks on 
Market Research to the British 
Direct Mail Advertising Associa 
thon 

He suggested that direct mail 
advertising could be used as a 
shock attack” in support of 
national press and poster adver 
It could be used to bolster 
general press advertising im areas 
where results were not too clearly 
marked 


ising 


Barmouth 1s the 
ompetitre mw 


Mail 


venue for a sand 
organised by the Daily 
to be held on September 6 


W hy Lighter Packs Are Needed 


Problems } » of 
result 


weighty 
of 


1 Staffs in 


by H. J 


manager, 


y. in 
lor 
pment 


a 


s 


Self-Service 


Tuesday 
ckers sh« 


this 


ild give serious 


problem, he suggested 
pack was 
they 
wn 


shoul 


ide were 
develop 


device 


the 


about 


luncheon 


atten- 


t 


to within 


s 


lifting 


tng i 
sore 
gr at dea 
th prem 


sales, and 


ses 
manufac 


from 


and packing material 


endeavour 


to 


Mr. Wicker's final plea was for 
what he styled “good housekeeping” 
n self-service Often 
ifter Starting off well 
untidiness and a game 
seek for the customer, he 

The Association's 
followed 


th l 
lected = were 
Rooke (Metal 


chairman, P. ft 


self-service, 
drifted into 
of bide and 
said 
innual meeting 
incheon Officers 
chairman, R. Ff 
Box Co. Lid.); vice- 
Hynard, honorary 
trea r, G. W. Scales (Littlewoods 
Mail Order new 


incil consists 


operative 
Lagden (Maconochie Foods) 
ortimer (Meredith & 
F. Rooke (Metal Box 
T. Starkey (National Cash 
Co), ¢ f Oliver 
| & Sons), and A. W. Souster 
D. R. Small is the 
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: in Su “ao a er ee oo 3 
This talking model bakerman idvice ss now Faye - = Pe 4 
panes ear aie » regular fea ‘ il bath cubes Agents are bs 
# om wes ald OT. an ee Walter Pearce & Co. Lid. (Bristol) a 
ve r ture o i 
. service so — * ad eee 
; - A new eer ty 
tha export 1 mae 
} : being launc i 
; advertising Co Lid a 
may achieve : r yey” 
b its fullest im- Mo * y, w a . ie - 
pact. C.P.V waco More % 
La ’ zn ‘2 
are now active L. B. Cort ian : % 
‘ im SO coun Ag 7 bs . oe 
trics In oe eye 
: Venezuela, where artists and a typo- “4 es 
i grapher from the London office L: — ' at gel 
; recently augmented fl to ; ry mr Lae 
handle the Shell Petro ount, four and Lion 5 mm. C.P a" 
= . as ee Wakefield Lid. have been appointed a 
rapid headway is being made, said n apr ' am 
S Mr. Cort Spx lly with radio ad mind dvertising for these lines ' a 
‘ mane he se Caw tens: eae te nt Stand space has been taken at i a 
eecaiained mememiiadi — — his sumer s Food Fair. Consumer ' ~ 
ke roa ” — ‘F 7 idvertising wil break " the y 
sub relations consulta! on ; tne Se 
C te : te ime aakenal ! jutumn. Packs and display material are 
i! = cz have beer 
z “Much promising business looms con P 
thead said Mr. Cor “for m i Sue, 
many parts of the world our policy 5 aie 
ws heme re-orientated to offer solu ys i 
tions to marketing problen Pub me 
he relations work overseas is also ae a 
; being given an impetus and will be Sk of a 
‘ modelled on the policy of Voice & th Manchester branch of the ; 
; Visior he C.P.V. subsidiary in Incorporated Sales Managers di. i 
: ’ London Association, Graeme Cranch said ut ue are 
On Monday M Cort flew to “ surprising how many firms ae 
Milan to supervise the launching of particul f they w firms “ie 
tom C-P.V--ltaliana dealing ee 
} mode oo + pet age ie "it P a. i 2 
5 will be expected in that country Later in cular § a 
the month he goes to New York parts of th ’ ie 
; Canada and Venezuela MM or oon oe P| Seay, 
; ss n wh a 
nae Many pg ae 
providing the n Zz S - 
' an; 
FC | to th e 
customer was then uM . 
to the commodity “ d be “Sell igi 
‘ yourself suggested W G. Me cd 
ee Clelland, to a London mecting of ai 
the British S P n Associa- _ 
ih } “ | aa 
tion. Mtg ging retailine a Ee" 
E agen yee This point was made IN “vane 
oil wif, Wicker, deputy general fo a 
seid meg sel London Co-operative So . Ba 
"fide, tinwieimimnd -cdlcer talk on “Up-to-date deve ll Le 
self-service in Self-Service” at a ih 
paved the way for the introduction Lec veloy nt Asso a | i : 
info the distributive ficld of tech on ee mr % 
migues which had Secn so success es oe Ba Be 
ful ’ raising productivity in tion to WE ‘aoe 
ST industry If their ¢ i 
On f the effects would be th 8 ib. it om of: H. P. Detter 
poss | re kd wn of some of th consider br ‘George Dutton & Co.), C. Kirby 
old divis ons between different ¢ | h gion of t (Express Dairy Co.), C. H. Sykes 
tr de Self-servic tail : wh Other points he ¢ (Galbraith's Stores), P. E. Hynard, ee 
ve gan in grocery © kely to Ther ficld fo G. W. Scales (Littlewood's Mail “A 
ranch out to other fields wher nt of simr nexe a. Order § Hi J Wicker . 
4 S$ were su f self \ which ce d . } | (Lond ‘% Mi, 
x ondly there would be a revolu siock and of trar RG i . a 
tion t f hip the warchouse t Jam 
S Self-service 1 of Drew a 
” F pre-packing n c » V ae * 
a advar of , : 
con turers of bags (Part Bile 
spend should make every ZZ wm (Weeta a. 
arour reduce their prices secretary oe OR 
4 i: 
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George Mills, 
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* * * 
1. Parameshwar, 
7 . 7 t i 


i, A. Pearce j 


* * 
Sir Harold Bowden 
' d f 4 
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! | { j * * * * * * 
t * ‘ ha tempo 
o lise Rene Brittan oa my Deasta C. Maciess 
* + . a . cep nted — 
. Stuart Ad ng A ) j weh Evening N 
! { Miss Clare Haley, v ha = a af 
RG. MeKechney » Claude ft An f 1 extended 
fuke’s pot W. A. Glen, wh 
NAAFI head ‘ * * * saggy ions , 
‘ " " ‘ . as) dep f 
“ M.S. Downs, { ywih the George Kidd wh 
* * * y dey ’ : oo ! ; manag 
I t 1 Pxupx 
John S. Paley, f y pul 4 2 xP ‘ 4 a 4 
> ’ — d of the t t 
nae ‘ R is fe Ltd a. y 
M Hort d * * * 
cor f } ' P ‘j * * *. 
“ unning, wih cently 
wri re { ded by Peter Abas ~ i not s y 
Woodward " an f th ' a 
oF saeose 3 
e * * “ Mond ew Vas. to eae, 
WwW. T. G. Hiller, wo ! ‘ anee ene ™ . d Edmond RK. Richer, 
Gece & W id ars ie = » cheae ; Grey dvertising 
© . A — 1 en nd a scrol bear ng New York 
bans f ' i 
M , of 1 \ arte glow ager es R 
! Ps m. ¢ r held e § was made by OBITL ARY 
a, i pee C. Wo Hibbitt (of J It s 
‘ , 1 Co.) Reeves Shaw 
” * * Mr Gunning started in advert Reeves Shaw. od 
r Rrad Observer nail fare { 
Gerald Sameon ' , : ud a c ‘ 
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ar rr 
tw 


t f 4 
Patrick Gower 
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M s iW for head off f * * * 
° ° ° Peter D. Coley, d 
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has } re 
re | P 
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Squires J. A. Pearce 


They Answered For 
Advertising 


8B MacCabe 


j whe t week 
j t d ad expen 
he pointed « t f from 


sug 
dopted nother 

would immediately we down 
ting wholesal unemploy 
nt The main source of a news 
p t advertising 


More Monos For The 
Home Market 


Monotyp 


machines 
hore 


Cor t s 
! » how g the increased 
pply would niinue Mr. Silcock 
was in me doubt. It depended on 
wheth materials could be 
har ong it was 
r factory was 
led work 
8 S. Harve 
Wa < of the Mono 
“ ¢ Pok of the 
fifficul x ng indus 
. f continual economic 
. Th d had brought a 
f hop 
. e . 
Splendid Isolation 
Dispr makes bold use of white 
pu 1 Illustra ssuc of Satur 
day 
Ir t dvertisement of 9} mm. x 
6} in.. 46 words of copy and a small 
wood ym occupy an 
vd vf h 4 quarter 
h i. 
Anott r paign featu 
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Come into EVERYBODY'S and get on to an 
influential footing with the nation. Britain has — 
taken EVERYBODY'S to its heart—because Britaim 
likes the brilliant style, the informative features, 
the lively topicality of EVERYBODY'S. It is the 
favourite weekly—and the family shopping 
guide—in homes throughout the length and breadth 


of Britain. Come on in—and share this 


gigantic goodwill | 
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Cut of 49 appeals brought under 
the Town and Country Planning 
(Advertisement Regulations) Act 
during the last six months + of 
1951, M were dismissed for 
reasons of ctther amenity of 
public safety, These facts were 
given by the Minister of Housing 
and Local Government last week 
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‘Monopoly’ Move 
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Agricultural Ads. 
Cost of advertising by coun 
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this vea tpected to be £14, Six 
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week Asked he would cx 
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that ths sum was | thar 
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Audit Shows Variance Between 
Factory And Consumer Sales 


Marketing research ways 
described as an insurance 
premium against making mistake, 
in advertising and publicity by 
Clifford Harrison, marketing 
director of Horlicks, who presided 
at a meeting of six management 
associations in Slough, The meet- 
ing was sponsored by Berks and 
Bucks Publicity Club. 
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Students Told: 
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For Response 
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Diplomas For 
Copywriting 


Diplomas have been awarded to 


students if dv ng copywriting 
ind immdusinal journalisn at he 


vivert ipton ¢ z of Ar 


publications 


New Grant Likely 
For B.L.M. 


The British Institute of Man 
sgements marketing ind sales 
division, which except for its in 
formation service Nas been 
temporarily closed) will be re 


s sO0n as a new head has 


It is understood § that the 
Government have decided to 


extend a further substantial grant 
The nitia grant was for 


£150,000 over a period of five 
years 
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Electrical Sign Manufacturers’ Asso 
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the Master Sign Ma 

. Wrot 2 joint ke the 
Financial Times commenting on the 
fact that none of the articles in that 
journal's recent supplement on the 
conomies of advertising referred to 
the part played mm advertising by out 
door signs 
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FROM VOGUE EXPORT BOOK 


SO) | COMES THis 
BRITISH SUCCESS 
STORY! 


Exciting fashion shows and store displays 

in Australia’s three largest stores, David Jones 
of Sydney, and the Myer Emporium of 
Melbourne and Adelaide — organised by 
Vogue Export Book, have proved a terrific 
boost for merchandise labelled ‘Made in 
Britain’. Ready-to-wear, textiles and 


accessories received an overwhelming 
reception, while the fashion shows have been 
acclaimed as the best Australia has ever seen! 


Store Display — David Jones of Sydney 


The Australian Press says. . . 


Tnvitation 


Come and see a display of the wide publicity given to this 

merchandising scheme organised by Vogue Export Book at 

37 Golden Square, W.1. (Reception Room, 2nd floor) on April 2nd, 
3rd and 4th, 10 a.m. to 5 p.m. 
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Problem For Brighton 


HEN the Brighton Conference comes to discuss the 
consequences for advertising of re-armament and the 
Budget, it will have plenty to talk about. For the effect 
on our economy of the related problems of re-armament and the 
balance of payments deficit, and of the present Governments 
approach to those problems, 1s beginning to emerge The 
Budget proposals themselves suggest changes of emphasis in 
advertising 
To provide greater incentive to extra effort the Chancellor has 
adjusted the incidence of direct taxation to the advantage of the 
lower and middle income groups. Because the cost of food, which 
will rise, represents a lesser proportion of the higher than of the 
lower incomes in this range, those with the higher incomes should, 
on balance, benefit most. This, if we include in our definition the 
better paid artisans, can be described as a middle-class budget 
It will increase the proportionate spending power of the great 
middle market” created by the effects of war and the “‘levelling 
policy” of the late Government 
To a greater extent, therefore, will advertising be directed to 
the mass market represented by the middle income group 
The Chancellor also proposes to reduce home investment in 
plant and machinery, in order to divert engineering products for 
export. Bigger exports of capital goods must more than outweigh 
an expected decrease in exports of consumer goods 
This means, of course, more and better advertising of capital 
goods in overseas markets. Hitherto, with order books full and 
lengthy delays in delivery, many manufacturers have advertised 
half-heartedly. Now, with home demand cut, the position will be 
reversed. They will need to tind additional overseas outlets. To 
boost exports, all the resources of technical advertising and of 
overseas market research will be needed 
In the home market for consumer goods, the outlook remains 
somewhat obscure. Restriction of credit and shortages of materials 
have already curtailed advertising in some fields, and this trend 
may become more marked. But one factor of uncertainty has 
been removed The Chancellor has made it clear that he ts 
anxious to avord a deflationary recession. His plans are designed 
cient purchasing power to 
employment, though, with 
iy weil be that output of 
cetfective demand 
If this proves to be the case, the vill be a hardening of the 
harder selling and should 


to leave the home market with 
absorb output and so minimise 
rising prices for many essentials 


many commodities will in fact cxcec 


buyers’ market, which will necess 
stimulate competitive advertising 

@ Change of subscriber's address: Picuse inform the publishers three 
clear weeks in advance of the issue for » hich change of address is to 
take effect, and include present address full as well as new address 
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To-morrow’s Topics 


Periodicals paper 


decision soon 


A DECISION is” expected 
about the end of this 
month on the question of paper 


supplies for periodicals 


Discus s ha heen going on 
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M fla Kul, a onflict 
ig sts a ved, the 
Minis t ! : lave to 
take the final ce 
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would Ww she ‘ 
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_ _ _ 

s as oth {dvertising 
45 glion Conferer pens in 
Brightor Muy ‘ ‘ Export 
4{dvertising 4 vse ’ Inc's 
Fourth International ! ertising 
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York Theme the ¢ 

be New H 
rhea wal Advertising 
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how-to-do-it techniqu export 
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Fine pottery ads. 
in glossies 


 peeeicig Maga/ may 
- SOOT % Car rise 


ying 
nents for leading pott 1anu 
facturers 

Stocks of fine dec ! china 
have been mounting walt 
houses of firms whos« »s have 
been world-famous |! ides 
and whose products w e¢ no 
been to buy (exe ips 
as ic t rejects ‘ Wa 
lays 

Cause of the pile tine 
dec ated pottery $ ld 
wid coes of trad ide 
nore acute by U g of 
Australia und ON wand 
Tharkcls, whic nha ne 
the bes 

It is prob that 1s 
’ t t sules Ww 1 to 
silow manufac C 
ated china in Brita \ hin 


ne gh-quality pottery is not 
nass-produced, so too heavy a 
demand would not be invited 

Limited advertising campaigns 
n the glossy magazines will fol- 
low the re-opening of the home 
narket 


Public relations men will prick 
up their ears when they hear the 
Jacqmar reason for deciding to 
handle their own editorial publi 
cuy in future The tabric and 

othing firm say ut is “because 
top fashion news must be up-to 
the-miniute requires sor body 
on the spot to know what should 
be high-lighted and what is of 
immediate interest to the press 
They add: “Only our own staff 
are qualified to give this informa 
tion In other words, people 
who know the product, rather than 
those who understand the P.R 
technique 
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Growing confidence 
in exhibitions 


TIVE value of exhibitions as a 

hard selling medium 
whether it be for ideas or mer 
chandise—is becoming more 
widely appreciated 

Among the resolutions to be 
discussed at the annual delegate 
meeting of the Union of Shop, 
Distributive and Allied Workers, 
to be held at Margate next month, 
is One urging the Executive Coun 
cil to “take immediate steps for 
the construction of a permanent 
exhibition stand for use at trade 
union and other exhibitions and 
functions.” 

It is suggested that the pro- 
posed stand be descriptive of both 
the history and functions of the 
union nm a manner pleasing 
enough to hold the interest of 
those who see it and to inspire 
the confidence of the unorganised 
distributive worker at whom it 
w ' directly aim * 


~~  ——~— 


Interesting suggestion from 
imerica ws that there should be 
established an Audit Bureau of 
Mailing Lists to clear up “two of 
the worst mailing list problems 


luplication and undeliverable 
names and addresses The pro- 
posal is that such a bureau 


should be financed by organisa- 
tions in the direct mail field 
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_.. they keep on using it 
¢ < 


oe a cere are 


Booty 
_.. because it sells! 


When advertisers of such repute and long-standing as 
these keep on using The TATLER year after year after 
year, you can be sure their allegiance is due to an 


ever-vigilant appraisal of this great paper’s power to build 


sales in the changing world of today! They use 
4 


The TATLER now for the same over-riding reason as 
rabeth Arden since | ; : 
; they have used it constantly? in the past—because it sells! 


ince 


ys Since 1902 


“"TATLER 


ADVERTISEMENT MANAGER, INGRAM HOUSE, 19 STRAND, LONDON, W.C.2. TEMPLE BAR $444 


Manchester Office: 55 Market Street, Telephone Manchester, Blackfriars 4109 
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More than 150,000 men who 


mean Business read 


THE FINANCIAL TIMES 


mene 1 


= = <a, e & 


aia 


Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL © ADVERTISEMENT MANAGER 72 COLEMAN ST LONDON EC2 MONARCH 8833 
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Ketvien of {deertising —( ontinued Aga helps nake the whole ad Den't you agree that the lively 
se The wa and freendly photograph for Batchelors peas 
‘ ‘ »pywriter 5 work Thus cat. by the Way eminds ) very like a news-picture-—will 
Cash ; ve amd the ich of a master crafts ha ‘ i rider to the stop more women and hold their 
j we firet at } artic People nicrest and attention longer than 
i ‘ re | worth noticing. to how 1 heed ted im pictures { these had been just one typica 
ul g the microscopic figur f pe le but th $ mo guaran sdvertising™ picture of a smiling 
‘ fraw ah Aga’s adverti ha f idly o woman with a tin of : 


meott 


merely 


the your 


wrt 


ut of “somebody doing some 


in your advertisements and 


; wae aue y cresting enough he may be 
spired to excel himself 


all > 


fa STH WRITING of pictures, | 
pathy to tt mi hpasie would like you to ask yourself 
So d persuaded that any why practically every advertiser 
i picture will d If you are n the antiseptic and disinfectant 
going | j 1 State picture of a ndustry continues to use enor 
woma the su that her hair mous pictures of his bottle or 
set a fashionable sty and t e-mark n spite of the 


Dettol without 


doing something nake hin It will be a great day for ad 

wea { ’ e clothes vertising when the makers of 

But the best plan of a s to whisky, sauce and disinfectants 

eS ED oe | coy © Ou Seine pute nd the static picture altogether. are weaned from the bottle and 

me a cere tema ° The sketches used » Winds taught to eat with their teeth and 

ore 5 pod were | wom x tor . showed us a it even a think with their heads. One can't 
—w me Gs an Oe aodteahinn a J fashion draw car ve action help believing that the day would 


more 


Buy ve 4 » it, and a thousar mic strips come quickly if some of 
\. 2 should surely have convinced their professional! advisers were a 
even the most pig-headed visual little more determined and persis 


by now tent about advising them. One 


) a So like ne that a picture which t a story could begin, perhaps, by hiring 

a" picture s the most effective the, can find 4 speech therapist and getting him 

3 a 7. oo a Even a man lighting pipe is to teach contact men the word 

: BIGGEST SALE IN BRITAIN re nteresting a stati No.” which would practically 
cture of a face 


double their vocabulary 


YORKSH 
for 
Terriers 


THe 225,000 propre living d around York earn a good living at 


different jobs. Th fs are working on the rich agricul 


tural land in this district, t! ands more are employed in various 
thriving industries. What ¢ most of these people in common’ 
ihey are ea Lood ev, and they read the YORKSHIRE 


GAZETTE Like all Wes ter Press the YORKSHIRE 


papers 


established in 


GAZETTE is respected a \ the lives of its 


When you adve its 


readers columns, you are in intimate 


contact with a large and f <rous market 


Westminste 


There are ¥ ! papers, strategically situated in the 


il areas You can place your advertising 


Six 


busiest proving! 


Thirty 


in the “Thrifty ery reasonable outlay, and be sure 


that the effect on your sak be excellent 


the thrifty thirty-six 
for well spent appropriations 


Six are members the 4. BA 


emen: > 


NEWSPAPERS LIMITED 


TEL CENTR 3265 


fRNEST 


WESTMINSTER PRESS PROVINCIAL 


FLEET STREET, LONDON, €&.C.4. 


” M este - 


LUMSDON i 


{ESTER 2. TEL BLACKFRIARS 393 
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Advertisers of the industries concerned A full range of Temple Press books 
will use the pages of these three journals and journals will be displayed at 
to reach buyers throughout the World Birmingham. 

who do not attend the Fair. Stand D.721, Avenue 700. 


TEMPLE PRESS PUBLICATIONS 


BOWLING GREEN LANE, LONDON. EC.! TERMINUS 3636 
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1,370,709 


Largest Net Sale in Northern lolond Every Morning 


Neat Ome BRIDGE STREET, BELFAST. (@bhene 12884). 
Oft\c 10) FLERT STREFT. E.C4. (Phone Contral 917%. 
london Manager 


londoa 


ERNEST |. HAYES. 


Bright ideas with ACROGLOW 


permanent fluorescent 


Our business revolves around ideas 


Where the advertising does its most 


important job, right in the shop, your display must be the one brighter 
than the rest, 
With “ Acroglow” Patent Showcards, we believe we have an answer. 


They glow. They gleam. They compe! att 


That is why Hor 


have used them throughout the country 


ention and do not fade with 


tume. And they sell ks, and other top advertisers, 


Like to see one? Just let us 


know by letter or ‘phone : we know you will be interested. 


Point of purchase pushes it home! 


ACRO arketing Limited 


Drspia conon of Omage Plasmes Lamated 


§ Dyers’ Buildings, Holborn, London b¢ 


Phone: CHAncery 56545 
* Be 
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Six New House Organs— 


But Only One New Idea 


TOBODY is more conscious 
4% than | of the conservatism of 
our people, and particularly of 
those who ask for something 
different and then are afraid to 
go ahead with Indeed, it is 
sometimes necessary tO pom out 
to the possessors of cold feet 
that they cannot have something 
different without cither doing 
something other people have nor 
hought of, or something other 
people did not think it a good 
thing to do 

I know from experience, too, that 
one changes the style or format of 
& newspaper or journal only at the 
risk of losing the affection of readers 
for an old familiar friend 

On the other hand, when a new 
house organ is being started it 1s 
worth considering whether fresh 
ground should be broken, ofr 
whether one should follow safely in 
the steps of the leaders 

Three questions of 
importance 


paramount 
must be answered 

Are the readers really in need of 
the service the new journal is going 
to give, or must they be persuaded 
to read? 

What is the nature of the competi- 
tion (remembering that eood trade 
papers can be strong competitors)? 

If you intend to be « 
can you afford to do the jolt 
that you can match 


ntional 
so well 
ition? 

uestion 


compe 
If the answer to the first 
is “They must be persuad 
the second, “Competition 
and to the third 
limited,” then you might 
justified in an audacious 
policy and presentation 


ditorial 


Or THE SIX newcomers 
consumer journals and tt 
journals. One of the thre« some- 
thing new in the way of house 
organs, though the sam lea has 
not infrequently been used book- 
lets. This is The New Mevchanick 
Exercises, published by Su 
Art Press Lid. It replac 
which was published px 
with the principal purpos« 
ing specimens of type ava 
the Surrey Fine Art Pres 
mat was not considered uitable 
for editornal purposes I new 
tithe derives from Joseph Moxon's 
original book Mechanick FE vercises 
first published in 1683 

Size is royal &vo In issue 
Monotype Imprint is used [{ text, 
but one gathers that va ypes 
will be used in successive Text 
is tustrated with line drawings in 
woodcut style The wh has a 
pleasant archaic air The cles 
contain information of pra al in- 
terest to print buyers ISCTS, 
though they tend to be a little 
wordy. 

Though care will have to be taken 
to ensure that the oldy-w« imness 
does not become tedious hink 
readers will look forward ceiv- 
ing this unusual journal w! gives 
them something they do n d in 
other house organs or in rade 
press. 

Number one, Volum of 
Heidelberg News starts ofl 
series, the journal having beer 


¢ are 
staff 


Its for- 


pended during the war. 
tended for printers 
all the articles are about Heidelberg 
presses. The contents page explains 
what kind of machines the various 
illustrations have been printed on 
From a note on type it seems that 
different faces will be used in future 
issues. This first issue is set in 
Garamond 10 pi., which would not 
be my first chonce for art paper. 
* * * 

I cannot recall another house 
organ that goes to the shoe trade as 
a whole, so the new one from Wren, 
the shoe polish people, may not have 


It is in- 
and practically 


Spotlight On 
House Organs 
b 
BRIAN HILTON 


much competition 
would have recommended a title 
more suggestive of shoe polish or 
Wren's than Talking Shop, which 
has nothing to commend u The 
format i demy quarto with news- 
paper format. One of tfe more in- 
teresting features of the first issue 
is a Series of extracts from a market 
research which tells how and when 
people use boot polish. More than 
50,000 copies of the first issue were 
distributed 


* * * 


Remincron Ranp News is a 
monthly four page news sheet which 
supplements the Remington Rand 
Recorder magazine. Reason is that 
there is too much news to be accom- 
modated in the Recorder—other 
editors please note. 

Drawdown is the title of the new 
house magazine of Coates Brothers, 
the printing ink makers. Its func- 
tion is to provide a means of giving 
information to all staff and workers 
scattered over the world about the 
parts of the organisation they do 
not sec. It is printed in two colours, 
is lively, but has no frills. The title 
is derived from a technical process 
whereby inks are compared. 


* . 7 


Harvester Rounp is the tithe of 
the new staff journal of Interna- 
tional Harvester Co. of Great 
Britain. It has the merit of linking 
with the company’s name and busi- 
ness, and is one that nobody else 
is likely to use 

The journal. has a 
demy quarto, and is 
coated stock The 
written explaining his 
some of the problems that arose. 
Quite sound, I think, was the 
decision to make it a picture maga- 
mine because of the popularity of 
such commercial magazines. Parti- 
cularly so, because one of the most 
important objectives is to get and 
hold the interest of the fairly con- 
siderable number of displaced per- 
sons who are on the payroll and 
who would find pictures easier than 
teal. 


Even so, I 


large page, 
printed on 
editor has 
approach 
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‘Guffering codfish... 
must] really endure 
all this 2” - 


Jubilees offer a lurid temptation to embellish with gilded 
decor a ponderous account of a firm's history, interspersed i 
with those tiresome illustrations of the bewhiskered packing 

department of half a century ago adjacent to the modern 

conveyor belt Colossus of today ' 
Although such a history of Gee & Watson would contain 
an appreciable share of romantic interest, we made it our 
Jubilee Year resolution to resist such temptation 

We wILt say, however, and with pride, that the signi- 


ficance of Gee & Watson's Golden Jubilee to you is that 


‘ our tradition of personal, helpful service has been retained, 


ell 


j eae if not enhanced, right through our fifty years of scientifically 
planned expansion from the intimately small firm of 1902 


to the extensive organisation of 1952 


(Cede Co \MA ES OIM 


111 SHOE LANE LONDON EC4 Central 6555 Eighteen Lines 
of —— Spirit of helpfulness Northern Office at 4 Chapel Walks Manchester 2. Blackfriars 4660 
Process Engravers, Creative Artists and Photographers 


1902-1952 Advertisement T ypesetters, Electrotypers and Stereotypers 


YEARS 
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COMMERCIAL FILMS 


Savings Films Avoid Preaching By Making 


a 


‘ . ve . . s temtile 1s y hims 
entertainment Furst Objective Pefore, one might be more ind 
of scrence dipping and dy ig the 

finished clot and the dw k 


Three National Savings Committee files, reviewed among this month's new productions nan who prefers his judgment 
by PAUL NUGAT, would serve as good examples to intending sponsors on how to put and se eaie vias corsithos i ides 
across an idea. Other new films aoted include Guinness’s first venture a 2-minute - ie esd ok a pace “um of 
sales tlm featuring the Guinness clock in the Battersea Festival Gardens—which has highly compressed infe stion 
turned out well, and the first effort of David Whitehead & Sons which consists of a seal poo . nad, spon 
rather tedious factory tour. nd se 


TISHE National Sevings Con e. cal worker, w ‘ ice y British Films Ltd ¢ third sually, the opera as Deen 
sa ‘ : — ib n K . Lievd Films quite successful, but the sound 
mitten sGvertising exist W ' ‘ ‘ ‘ * track is overloaded with com 
t | on t t me nyt “Seating a . mentar 
: om Serge i2-minute film is the NEAT film t A New Mentary 
if you what ss good tor us fa S phe ¢ fty work te tL Iwist To An Old Yarn, in David Whitehead & Sons Ltd 
| ficate | f cons he cynic t $ wa f duces a new industnal film are im the process of erecting a 
‘ ‘ ‘ < 4 h ‘ is. En :w spons David Whitehead & Sons £500,000 texte mill in Souther 
i e } y j ‘ 
rT kh. Ser sucee r s obstinacy without Ltd The film itself bears all the Rhodesia a few clearing the 
! { ‘ . { the strong re of narks of a sponsor's first flush hush scenes have been incorpo 
" g sig { rong lin f E 
" can pote f yument for saving f enthusiasm for he film rated in the film. This enterprise 
j 
‘ cw ft » Teli The lown \ Ship There Was s the nedium. Had one not been over would make a g0o0d subject for 
Polk, This Way to Holidays, aod a second film venture 
A Ship There Was, é “ . - 
: ‘ ‘ he F ‘ 
ad find ‘ profita CONSOLATION for those 


who mussed last year’s air 


craft display at Farnborough, is 
the film the Shel! Film Unit has 
made of this occasion For 16 


minutes the audience is treated 


filmed in 


ver acroplane 
in the film are delta-wing 
ind a the fascinating 
range of expernmental machine 


upon which our future leadership 


nm aviathon depends 


> al 


TIYHE Guinness Clock, which 

drew such crowds to Batter 
sea Park during the Festival, has 
nade a capital subject for 
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if your efforts deserve @ Digger audience... 


. . « there’s one of 15,000,000 ready for you—if you 
pass the baby to PRESBURYS. A regular appreciative 
audience in 3,500 cinemas in all parts of England, 
Wales and Scotland. Indeed, in many towns 
PRESBURYS bring you the only available cinema 
audience. Whether you use Films, Filmlets (coloured or 
monochrome) or Slides, PRESBURYS provide a com- 
prehensive and experienced service on all aspects of 
screen advertising. Make it a PRESBURY film and 
you make it a selling film! 


PRESBURYS SY 


S. PRESBURY & CO. LTD. 


GLOUCESTER HOUSE, 
LONDON, W.C.2 


19 CHARING CROSS ROAD 
Telephone : WHitehall 360! (P.B. Ex) 


Member of the Association of Specialised Film Producers 


ERE is the ideal setting for your 
Screen Advertising: a regular cinema 
screen feature enjoying popular acceptance. 
“SIGNS OF THE TIMES’ presents all the 
attention-gripping interest of a NEWS- 
REEL. The advertiser's ‘solus position’ is 
preceded and followed by News, Humour, 
Sport and Travel stories, and this back- 
ground of sustained interest ensures the 
undivided attention of an audience of 
millions in highly receptive mood. 


PRODUCED THROUGHOUT IN TECHNICOLOR 


Produced and Distributed by 


WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick St., London, W.! 
Tel: GERRARD 2639 


A member of the Screen Advertising Group of the Associotion of Specialised Film Producers 
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THE BROOK 


CONTINUOUS 


FILM PROJECTION 
CABINET 


FOR 


BRITISH INDUSTRIES FAIR) 1952 


and other exhibitions 


Film can be projected continuously or projection 
can be automatically arrested after each showing 
The projection mechanism can be built into a stand 


design if desired. 


culars write to 


SOUND-SERVICES LTD. 


(AN ASSOCHATE OF 


For hiring charge and full par 


THE FILM PRODUCERS GUILD) 
GUILD HOUSE, UPPER ST. MARTIN'S LANE, 


LONDON, W.C.2 


Film Library and Works 
269 KINGSTON ROAD 
LONDON, S.W.19 


MERTON PARK, 
| [Rerty 4291 
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Film Reviews — continued 


2-minute iby 


urd Hi 


advertising fila 
dsworth Lid) 

Never having sponsored a film 
before, Goumness are to be con 
gratulated for having seized 

MUe OC”Casl f their debut 
Beautifully graphed in 
Technicolor naking full use 
mw the imterest in the 
wondrous working of The Crazy 
Clock when it strikes, Guinness 
now have an advertising film 
which, if dubbed into foreign 
anguages, could be shown to 
advantage a wer the Guinness 
drinking world. M the 
fim preserves y essential 
humour of the be f the Guin 
ness posters 


reover 


of the Jaffa 
trus Marketing 
f Isr presented 

slight insight into the 

orange groves of Israel in By The 
Froits of Their Labours. The 
film, in its efforts to avoid being 
either laboriously technical about 
ng upon 
people might 
fs only in 
Not 
tastes 
t ven 
value 


im reas 
range, th 


lave 


orange growing or touc 
issues which some 
regard as politica 
being g! and rat 
being acquainted with the 
of Covent Garden, I can 
ture an opinion upon 


succec 


' 


SS er du 


ve a ° 
Film Editor 

ORD Woolton told the 

Story of his connection 

with sponsored films when he 
sddressed the annual luncheon 
of the Association of 
Specialised Film Producers last 
week 

About 25 years ago, he 
came to the conclusion 
people he was employing at 
stores (Lewis's Ltd), should kr 
about the 
brought the goods to the 
So he commissioned a fi 
ng the flow of products fr 
nanufacturer through a 
nents until they were s 
delivered 


more process 


1 found it a 
venture.” he concluded 

A still earlier associaty 
specialised films, recalled 
Woolton, was about 40 y« 
He was concerned about 
tainment for children in 
pool and began to run filr 
but he found an 
lack of material suital 
young people He approa 
several of the film pr 
companies of the day and s 
came to his rescue 


very ¢ 


almost 


* . 


JOLLOWING 
of F 


the resig 
A. Thrower, A. H | 
director of the Merlin I 
Ltd, has taken over con 
the combined technica 
ments in the Merlin-Lo 
Citade! Organisations 


’ 
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f concluding an advertising film 
about the juicy Jaffa with shots 
{ Isracli beauties sporting upon 
the beach at Tel Aviv 

The film was produced by 
Associated British Pathé Ltd 


In Brief 


Brush and paint pot are now 
obsolete in the Royal Navy. In 
Spray Painting on H.M. Ships, 
the Admiralty give 29 minutes of 
instruction on the advantages of 
spray painting and how to use 
and maintain this equipment 
Mercia Films have provided the 
animated portions of the film, 
and Rayant Pictures Ltd. were 
producers 

Two methods of estimating 
Cardiac Output In Man are fea 
tured in an LCI film made 
collaboration with the 
Graduate Medica Schoo! 
London 

The Society for the Propagation 
of the Gospe! has commemorated 
the 250th anniversary of its foun- 
dation with two films, The Last 
Candle, a simple story of the 
spreading of Christianity § in 
Borneo (well produced by G. B 
Instructional Lid), and the 


hodachrome Praise and Proclaim. 


Writes... 


ERTS Pharmaceuticals, 
makers of Nivea Creme, are 
to repeat their film advertising 
venture of last year. Two new 
Technicolor filmiets have been 
produced for them by the 
Younger Budgets Films organisa- 
tion and will be shown during the 
summer on that organisation's 
circuit 
Star of the filmlets js Sally Ann 
Howes who has gained consider- 
ably in public popularity since 
last year when she appeared in a 
Nivea filmlet 
> * * 


HE Advertising Association's 

- book on advertising expendi- 
ture gives clear indication of the 
increasing favour with which ad 
vertisers regard cinema advertis- 
ing. Since 1938 otal expenditure, 
estimates the book, has risen from 
£750,000 to £2.690,000 in 1948 
Of this total £2,190,000 went on 
distribution and exhibition 
charges, and £50,000 on produc- 
tion costs. 

* * * 


HE British Medical Associa- 
tion's film library is claimed 
to be the largest medical film 
library in the world A new 
catalogue which was recently 
published gives therefore an in- 
teresting insight into the progress 
made in the use of films in this 
field 
Simply produced, it gives very 
brief synopses of films, and an 
indication of the type of audience 
for which the films are suitable 
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A Special “ Advertiser’s Weekly ” Market Survey 


Britain’s Seven Major Markets 


so55035555 


How to Plan Campaigns for Selling and Research a 

For the most economic approach a 
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The fastest growing circulation in its group 


ROY CLARK Advertiseme 
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Go out for big business in Britain’s 


Conurbations 


MANCHESTER GLASGOW 
NEWCASTLE ABERDEEN 
SHEFFIELD MIDDLESBROUGH 
BLACKBURN YORK 

LONDON 


You must go out for these markets. 


You must go out for them through Kemsley Newspapers—strong local and 
regional papers intensively covering these areas, backed up by 
national morning and Sunday papers published from London, Manchester and Glasgow. 


if you are out for big business 


Conurbate * 
with 
Kemsley Newspapers 


sk The coined verb is not to be taken seriously, but the marketing opportunities certainly are. 
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Spotlight on Conurbations: Key to 


the 1951 Census. 
“conurbation”. 


THIS marketing survey began as a short introduction to 
Its original aim was to define the word 
But it was quickly realised that here was 


an opportunity to make a serious, solid and up-to-date 
contribution to “‘marketing geography”, for the benefit of 
all those readers who face problems of selling in present 


conditions. 


FACTS are essential for the planning of selling campaigns. 


Top management must have r 


liahi 


and cont intelli- 


gence if distribution and — to be successfully 
t 


organised. This survey deals with 


main facts about the 


seven most important and densely populated parts of this 
country—Britain's seven major conurbations. The maps 
(all of which are Crown copyright) ave an additional aid to 
an understanding of commercial geography, and the whole is 

blished in easily detachable form so that it can be kept 


‘or reference. 


OUR aim here is to present an overall picture of Britain's 


major markets. 


In the coming months further surveys will 


deal in detail not only with each of these markets separately 
but with various other parts of the country, including rural 
areas, which are also of importance in modern marketing. 


that one of the distinctive 

features of British life is the 
predominance of large urban 
concentrations. Although the 
average density of population 
in England and Wales is only 
1-17 persons per acre, over half 
of the 43,745,000 people live 
in urban areas with populations 
of 50,000 or more and 38 per 
cent in cities with populations 
of over 100,000. Table I (see 
page V), adapted from the 
figures on page xix of the 
Preliminary Report on the 
1951 Census, illustrates the 
situation. (Similar figures for 
Scotland are 42 per cent— 
50,000 or more, and 38 per 
cent—100,000 or over.) 

The sociological importance 
of these large and dense 
clusters of population was 
realised many years ago and in 
1912 Patrick Geddes coined for 
them the name “conurbation.” 


I: has long been realised 


In 1921 and again in 1931 Prof 
Fawcett studied the subject of 
conurbations in some detail and 
provided, in a paper entitled “The 
Distribution of the Urban Popu 
lation in Great Britain 1931” 
(The Geographical Journal Vol 
LXXIX, No. 2, February 1932), 
a definition of conurbations 
which has stood the test of time 
He said “a conurbation is an area 
occupied by a continuous series 
of dwellings, factories and other 
buildings, harbour and docks. 
urban parks and playing fields, 


etc., which are not separated from 
each other by rural land; though 
in many cases in this country 
such an urban area includes en- 
claves of rural land still in agri- 
cultural occupation.” 

It was at this stage that the 
commercial world woke up and 
began to realise that the conurba 
tion could be a useful division of 
the country for marketing and 
research purposes. In the Home 
Marker 1939 Dr, Mark Abrams 
listed 45 “urban centres” with 
populations of 100,000 or more 
and emphasised the importance 
of conurbations in these words 
“In very few cases do the 
administrative boundaries of a 
city coincide with its economic 
or social boundaries. On the one 
hand the populations of adjoin- 
ing cities have merged to form 
a single urban conglomeration; 
on the other, the city population 


has overflowed its boundaries 
and built up an outer ring of 
suburbs which, for most pur- 


poses, is an integral part of the 
central area.” 

As a result the Hulton Reader- 
ship Surveys, which provide data 
relating to the reading habits of 
the population of England, Wales 
and Scotland, have been basing 
their samples on a division of the 
country in four groups. These 
are: 

(i) Conurbations and towns 
of 80,000 population or 
more 

(ii) Towns of 80,000 to 40,000 
population. 

(iii) Town of 40,000 population 

or less. 


Big Campaigns 


Thirty-Eight Per Cent of the Population 
Live in these Seven Areas 


(iv) Rural Districts. 

To date then, conurbations 
have been used in practice as 
significant divisions of the country 
for marketing purposes despite 
the acknowledged and often re 
iterated statement that “social 
and economic boundanes do not 
coincide with the boundaries of 
administrative areas.” 

In the 1951 edition of the 
Marketing Survey of the United 
Kingdom, John Mason says, “A 
conurbation consists of a large 
centre of industry, and commerce, 
together with the residential areas 
and the secondary industria! areas 
which are inseparately linked 
with it, which depend on it, and 
on which, in turn, its prosperity 
partly depends... . In dealing 
with conurbations the adminis 
trative boundaries are second- 
— er 


* 

Conurbations Are 

. 
Now “Official” 

The latest move in the game 
has been made by the Registrar 
General. The Preliminary Report 
on the 1951 Census contains, for 
the first time, statistical material 
relating to the five major pro- 
vincial conurbations in England 
and Wales. The Registrar 
General says, “In 1950 the 
Interdepartmental Committee on 
Social and Economic Research 

. took the matter into con- 
sideration and prepared provi- 
sional suggestions for the six 
major groupings in Great Britain 
outside London. In the result 
agreement was reached . on 
the conurbations to be used for 
the presentation of official statis- 
tics generally. The groupings 
are defined in terms of complete 
local authority areas.” 

This quotation is of consider- 
able importance for it establishes 
once and for all the form in which 
we can expect to obtain official 
data for these areas. Conur- 
hations now exist officially and it 
is understood that there is no 
intention at present of recognis- 
ing or defining any more. Simple 
population statistics for these 
conurbations are provided in the 
Preliminary Report and no doubt 
other census information will 


follow. Maps of these conurba- 
tions and of Clydeside in Scot- 
land are presented in a document 
entitled “Conurbations for Statis- 
ses” prepared by the 
Office and in 


tical Pur) 


Centra] Statistical 


Specially written for “Advertiser's Weekly’’ by B. D. COPLAND, 
of London Press Exchange Ltd. 


ADVERTISER'S WEEKLY 


the same document we are in- 
formed that the Ministry of 
National Insurance intends to use 
these areas. It is perhaps import- 
ant also to note that final 
decisions on the composition of 
the conurbations were reached in 
consultation with local people. 
Slight changes in nomencla- 
ture from that employed by Dr 
Abrams and Mason are: “Birm- 
ingham” becomes “West 
lands,” “Manchester” 
“South East 
“Glasgow” 
Clydeside.” 


becomes 
Lancashire,” 
becomes 


- 


Mid-> 


and” 
“Central? 
There will thus bey 


three different sets of conurba~ 


tions in use. These are: 
Home Market 1950. the Market~ 
ing Survey of the United King< 
dom 1951, and the Registrar 
General. Our task, therefore, if 
to compare these three and ta 
see why the Registrar General 
decided as he did : 

These six areas, together — 
Greater London, are the most 
important markets in the country, 
comprising 38 per cent of thé 
population of England, Wale 
and Scotland, and they should’ 


The 


take first place in any study of 


the country and the people. 


vent us from listing in full detail 
all the administrative areas in 
each of the three variations of the 
conurbations, but reference can 
be made to Table IV of the 
Preliminary Report on the 
Census, pages 38/39 of the Home 
Market and Mason's article 
entitled “Post-war changes in the 
twelve largest conurbations” in 
the Marketing Survey of the 
United Kingdom 1951, which 
gives figures and maps for six 
additional conurbations. 


Steps in Marketing 
Geography 


This review of the seven major 
conurbations will, it is hoped, 
serve several purposes. In the 
first place it should make 
us familiar with the most impor- 
tant and densely populated parts 
of the country. A knowledge of 
these seven major markets and 
the districts which are dependent 
on them is one of the first steps 
in a thorough understanding of 
the commercial geography of our 
country. 

Next. in examining these areas 
we will see that population 
density is a helpful measurement 


Considerations of space pres 
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MAJOR CONURBATIONS ARE MORE THAN BUILT-UP AREAS 


Size Not The Only 
Sales Factor 


kK { 1951 » A of 
People With Distinct —-- Conurbation Population Gt. Britain 


Characteristics . 
ce of definitio . ghee hee {teak dind 1. GREATER 
etna ae Ponyy Se ee ee ae LONDON 8,346,137 17-1 


2. SOUTH EAST 
LANCASHIRE 2,421,011 5-0 


MERSEYSIDE 1,382,244 28 


WEST 
YORKSHIRE 1,692,190 


WEST 
further Scope For MIDLANDS 2,236,723 
Research 
hes TYNESIDE 835,332 


H. Morgan. “Ge 
XXXVI. 1942) 


ompicte tt 


' ) wns in t anons i would be neces 

a Sa os ae ey ie ee ee cae CLYDESIDE 1,764,829 

the define = the , rns iv that we can hope t 
ound them Ts vantage « 1 1 physical division f 
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tions defined like ¢ rea { ¢ marketing point of view 
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CONURBATIONS 


ARE A VITAL FACTOR IN MARKETING GEOGRAPHY 
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Piccadilly Circus—hub of London’s West End shopping centre. 
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EACH CONURBATION REVEALS A DISTINCT PATTERN OF LIVING 
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SEVEN 


CONURBATIONS 


YET ONLY ONE 
MANCHESTER 
GUARDIAN 


needed to cover all the’ types 
of people mentioned in our 
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A VITAL AID TO SUCCESSFUL MARKETING AND ADVERTISING 
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CONURBATIONS REALLY MEAN SOMETHING IN MODERN MARKETING 


3. Merseyside Conurbation 


Despite a Dividing River, Merseyside is 
A Marketing Entity 


LIHOUGH the 
which 
mouth of the Mersey with 
Liverpool! as its centre, 1s smaller 
than the West Midlands conurba 


fon, fo is convement t 


conurbation 


situated at the 


deal with 
already dis 
ussed its close association with 
SE. Lanes Referring rain t 
the Manchester Liverpool ck 
profile we can see that the 
built-up begins af Pres 

on the eastern side It is strange 
that neither the Registrar Genera 
nor the Home Marker include 
this populous urban district and 
tus left to the Marketing Surveys 
to recognise that Presc 
be part of Merseyside 
from this, everyone is 


{ meat as we have 


wily 
lenser 


areca 


ott should 
Apart 


agreed on 


NEWS 


Mead Office 
62/68 CHESTER STREET 
BIRKENHEAD 


Telephone 
Birkenhead |570 


BIRKENHEAD 


Covers the Wirral Peninsula 


FLAT RATE 


12'- 


s.c. inch 


44,406 


ABC. Weekly Net Sole 


the Lancashire 
Merseyside which embrace Crosby 
cB Litherland U.D Bootle 
C_B. and Huyton with Roby U_D 

Differences of opinion arise on 
the Wirral. The Registrar General 
ncludes the whole of the penin 
as far as the boundary 

Rural Dystrict and 
population density ts 
low on the south-western 
only Birkenhead and 
density greater 
persons per acre it is 
that most of the 
Wirral look to 
their nearest big 
might think, however 
living in Neston and 
Port fall to 


borders of 


suia down 
ft Cheste 
though the 


ascy have a 


ubtedy truce 
nhabitants of 
Liverpool as 
city One 
that people 


Ellesmere 


some ¢% 


GROUP 


London Office 
DAVID L. CLACKSON 
80 FLEET STREET 


Telephone — 
CENeral 2626 


tent under the 
Chester, which 


influence of 
hes only a few 
miles to the south. In terms of 
population alone Chester, with 
48.229 inhabitants, cannot com 
pete in attractive power with 
Liverpool, though the Mersey 
prevents easy communication 
with the Wirral 

lt seems from 


a study of road 


mitted an expansion of the better 
class residential areas. It is per 
haps interesting to note that 
while Birkenhead has suffered a 
decrease in population of 6 per 
cent since 1921, places like Hoy 
lake and Bebington have in- 
creased by as much as SO per 
cent The make-up of the 
Merseyside conurbation is shown 


SES NGTON MB 


transport services that there 
case for excluding Nest 
Ellesmere Port from the Mersey 
side conurbation, but Wirral | 
is undoubtedly within the sphere 
of influence of Liverpoo! 
erseyside has beer 
graphically favoured, for U 
connection between Liverpool 
and Birkenhead and the existence 
across the river of a relatively un 
developed peninsula have per- 


gco 
close 


in Table V on next page 

The Cheshire part of the conur- 
bation has increased as a whole 
by about 12 per cent, while the 
Lancashire part, due mainly to 
Liverpool's drop of 7-8 per cent, 
has only gone up by 10-5 per cent 
Most of this increase is due to 
Huyton with Roby which had a 
population of 5,199 in 1921 and 
now contains 55,783, a rise of 
973 per cent. No other area in 
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FACTS ABOUT THEM ARE INDISPENSABLE FOR MAJOR CAMPAIGNS 


the whole of England and Wales 
can show such an increase; the 
only other area to be compared 
with it is Corby in Northampton 
shire, whose population rose 
from 1.596 in 1921 to 16,704 in 
1951 

Cheshire 1 the only county 
which is being overrun by two of 
the major conurbations; 64 per 
cent of its population of 1,258,050 
ts now within the boundaries of 


V.—MERSEYSIDE 


Regutrar General 
30”, of Cheshire 
20°, of Lancashire 


Home Market 
Marketing Survey of 
UK 


Merseyside or South East Lancs. 
This is much the same sort of 
fate that is overtaking Surrey, but 
London, perhaps because of its 
greater size, is now planning new 
separate towns to take the over 
spill. So far the programme for 
new towns in Cheshire ts making 
slow progress 

We have so far discussed three 
very conservative definitions of 
the Merseyside conurbation. All 
three authorities Registrar 
General, Marketing Survey of 


THE LIVERPOOL 
Heao Orrick 


Lowpow Orrice: Measty Houser 


DAILY 
46-58 Vicromia Sraeer, Livenroot + 
tga-q Piset Sraser, Lonpow, B.C 4. 


the U.K. and Home Market-—are 
broadly im agreement about the 
Lancashire boundaries of Mersey 
side. We should, however, be at 
fault if we failed to draw atten 
tron to a possible extension of 
the conurbation along the Lan 
cashire coast 


The Influence Of 
* 
Liverpool 

In 1944 the Merseyside Plan 
was published by H.M. Stationery 
Office and im it the term Mersey- 
side was taken to include a very 
considerable part of Lancashire 
Stretching up north as far as 
Southport, north-east to Ormskirk 
and westward to include St 
Helens and Widnes. The whole 
of Runcorn R.D. and the town of 
Runcorn itself were also included 
Table Y on this page shows the 
extent of Merseyside as defined 
in this publication 

It is, of course, true thar in 
some respects Liverpool exerts an 
influence, of varying intensity over 
most of this area, but the author 
nevertheless feels obliged to sub 
divide Merseyside, into Central 
Merseyside, the detached residen 
tial towns, the agricultural area 
and the periphery towns. In fact, 
what he calls Central Merseyside 
corresponds fairly closely to the 
area decided upon Tes the 
Registrar General's statistics, the 


POST AND ECHO 


LIMITED 
Tecernone Centaat 8400 
Tee. Cewraat 7656 


TABLE Y 
MERSEYSIDE (FROM THE MERSEYSIDE PLAN 1944) 


Central Mersey nde 


| Pepulanen 


Liverpool, Bootle, Crosby, Litherland, Huyton-with-Roby, Birkenhead, 


Wallascy, Betington 
Rendentiai Areas 


Prescot, Hoylake, Neston, Wirral, Formby, Southport 


Detached Towns 
Widnes, Ormskirk, Runcorn, St. Helens 
Remainder 


1,201,641 
164,"80 


WIA, 555 


Rainford, Skelmersdale and Ellesmere Port Urban districts, West Lancs 


Whiston and Runcorn Rural districts 


164,127 


Total L,s23,205 


only difference being the exclu 
sion of all the Cheshire area ex 
cept Birkenhead and Wallasey 

It is stated in the Merseyside 
Pian (p. 3) that 

‘The units composing this 
group have their own characteris 
ties and functions, but they are 
in all respects so closely bound 
together that the River Mersey 
which divides them into two dis 
tinct parts, is less of a barrier 
than a link between them and 
physically as well as coonom 
cally, they must be regarded as a 
single large community. It has 
been customary to refer to it 
technically as “The con-urbation’ 
an unpleasing term that has been 
discarded in favour of “Central 
Merseyside which is used 
throughout this report to denote 
the area covered by Liverpool, 
Bootle, Crosby, Litherland and 


Huyton with Roby on the Lan- 
cashire side and Birkenhead, 
Wallasey and Bebington on the 
Cheshire side of the river.” 

The author of the Merseyside 
Plan makes a strong and con- 
vinemg case for the inclusion of 
Formby (popn. 10,429) and 
Southport (popn. 84,057) He 
refers to “The detached residen 
tial towns which, fulfilling the 
functions of dormitory suburbs, 
recreational and holiday resorts, 
and towns for those who have 
reured from active business, are, 
in effect, offshoots of 
sube Amongst 
most important 
Formby, Hoylake 
Kirby.” 

Although Formby and South- 
port are separated from the 
northern end of the Merseyside 
conurbation by a narrow tongue 


are Southport, 
and West. 


MERSEYSIDE 


one of the 7 conurbations 
of the 1951 census 


The most significant single factor in selling to Merseyside, and 


beyond, is the ‘ Liverpool Echo.’ 


With the largest circulation 


of any provincial evening newspaper, it covers this densely- 


populated area with a degree of concentration which no 


marketing plan can neglect 


76%, of its sale is within a radius 


of 10 miles from the city centre. 
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: ta aff i the Liverpool Corporation Housing Committee. The flats—there are 112 of them—in 
‘ a , p. oR ‘ ; reinforced concrete, will be on the Sparrow Hall Estate near the East Lancashire Road. 
we “ Ite The block will have two lifts, individual storage space for cycles and prams, central 
7 heating and central hot-water system. 
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KNOW YOUR CONURBATIONS AND YOU KNOW YOUR MAIN MARKETS 


Beageegeaen 
BERBERA 


* 
:* ee 


: Two of the major problems facing planners in Lancashire are to relieve overcrowding 
aphi ‘ h \ in the large towns and to do this without increasing the distance between workers’ 
homes and places of work. Here is a drawing of a block of ten-storey flats for Liverpool. 
This building was designed by Dr. Ronald Bradbury, City Architect, and approved by 
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TRANSPORTATION 
ADVERTISING 
IN LANCASHIRE 


You can cover industrial Lancashire more completely through the 
organisation of W. H. SMITH & SON, LIMITED, than by any 
other means. The following media are all under contract to 
W.H. Smith & Son with the exception of Manchester Corporation 
Transport, which comes in at the end of 1952. 


BUSES AND TRAMS 
Ashton-under-Lyne Corporation Leigh Corporation 
Barrow Corporation Liverpool Corporation 
Bolton Corporation Manchester Corporation (from 
Lancashire United Transport the end of 1952) 
(linking principal towns in the Preston (Viking Motors) 
Mid-Lancashire area) Warrington Corporation 


OTHER MEDIA UNDER CONTRACT TO W. H. SMITH & SON 
London Midland Region Overhead Railway, Liverpool 


(British Railways) Mersey Docks & Harbour Board, 
Mersey Railway, Liverpool Liverpool, etc., etc 


W.H. SMITH & SON LTD 


Transportation and General Outdoor Advertising Contractors 
HEAD OFFICE: STRAND HOUSE, PORTUGAL STREET, LONDON, WC 2 


LIVERPOR)L AREA MANCHESTER AREA 
Muna “ 4 ‘ au Vonage M, “ NH urime 


a : a 
_ ie 
fe. a oe 
i ee “s é: 
3 i cont 
F gS ‘4 
’ * a 
a MID wall 
iy — oe eetet 
i eK PS) —- 
re a he 
” a | 
™ ‘ % i 
4 q =e vi 7 
af 
‘= Mae 4 . or 
oh Nn 
Rare 
; gat 3 
' | eae 
P Res 
2 Beis 
: va aN CZ = 
Ne 4 
; t ie % 
; ' | , fe ia 
] } i! ~ és 
t os 
: ae 
' ee 
t ae 
Pee 
ra 
ee * 
i 4 
Be i 9 ‘ ar 
i frie 
4 Nort he s ‘ mora s 
t Liverpoot, 2 Manchester 4 
Tel. Liverpoot Central 7479 ta M ster Blackfriars O67) . 
' 
' is 
‘ 
ee . aa wage ee a ‘ 
ee eo. ll ee a US geet 
. % sate + she at ane i es. = .. | ESR cee ott 


ADVERTISER'S WEEKLY 


avinlt 


Maacn 20, 1952 


STATISTICAL KNOWLEDGE INCREASES EFFICIENCY IN SELLING 


4. West Yorks Conurbation 


Amid The Pattern of Hills and Valleys are 


Flourishing Yorkshire Towns 


TTMHE = Pennines 
graphical = barrier 

Lancashire and Yorkshire 
responsible for many of 
ferences between the two 
ties However, the search for 
walter power in the 
the Industrial Revolution 
subsequent pressure of 
tion have led to the colonmation 
of the valicys leading up to the 
Pennine watershed The casiern 
side of the Pennines has much 
more of a hill and valley pattern 
than the western, and so the ad 
minstrative areas named after 
the valley settlements have gradu 
ally extended their boundaries to 
the intervening crests and great 
irregularities in population density 
result 

Despite the 
population distribution 
be hard to tell from a 


form a geo 
hel ween 
ind are 
the dif 
coun 


early days of 
und the 
popula 


unevenness of 
it would 
density 


map of the Lancashire, Yorkshire 
border between the Skipton Gap 
and the Cheshire Derbyshire 
boundary, just where the Pennine 
crest was situated It is con 
venient and appropriate, there 
fore, to deal next with the West 
Yorks conurbation 

Here again the Registrar 
General's list of administrative 
areas js larger than those given 
by the Home Market 
Marketing Survey 
ences between the 
summed up in Table VI 
xx) 


(page 


In general there seems to be a 
very good case for the inclusion 
of Wakefield and the urban 
district of Stanley Again, 
Keighley, with a population of 
$6,938, is closely associated with 
Bradford, and Bingley urban 
district lying on the Bradford 
side must come in under the 
same ruling Huddersfield, the 
third largest city in the conurba- 
von, exerts its influence south 
and south-east as well as up the 
Colne valley to Marsden and the 
Yorkshire boundary, and it is no 
doubt for that reasen that the 


Registrar General has included 
Kirkburton, Meltham and Holm- 
forth urban districts Denby 
Dale, further to the south-east, 
is, on the surface, a doubtful case. 
However, if we construct a 
density profile on the line 
Huddersfield, Kirkburton, Denby 
Dale, Barnsley, we can see that 
the lowest point lies somewhere 
in Denby Dale and definitely 
nearer to Barnsicy 

It is when we come to the less 
easily defined eastern boundary 
that difficulty arises. The West 

Continued on page xxii 
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Major Market * 


WEST YORKSHIRE 
—richest incial market 
. and one of the seven y 
population groups in 
country — occupies 
one-fifth of the principal 
circulation area of the 
The Yorkshire Post and 
the Yorkshire Evening Post. 


Major Media — 


The Yorkshire Post 


Porkshire Evening Post 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO, LTD., LEEDS | TEL 32701 
LONDON OFFICE: 171, FLEET STREET, EC 4. TELEPHONE: CENTRAL 9693 
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CONURBATIONS COME FIRST IN ANY STUDY OF THE COUNTRY 


5. West Midlands Conurbation 


Largest Provincial City is Centre of 
A Densely Populated Area 


AV INE : t t o st complete agree bet weer rieriecy | ar tour so domg accounts for a high pro 
| | « Con hon of this bridge, both whicl Pp i portion of the population of each 
‘ erences cludec rt ly mb Just over a third of Worcester 
r Creneral’s list forms a wedge between Sutton shire, rather more than a half of 
« Market ex Coldfield and Walsall. The situa Staffordshire and two thirds of 
mbt rte tion in the north can be clarified Warwickshire are included in the 
by reference to a density profile West Midlands conurbation 
1 a northerly direction The thus 

break can logically be located 

around the boundary of Aldridge 

The conurbation therefore 

sandwiched spreads into three counties and in 


TABLE X 


of Worcestershire 193.562 
of Staffordshire 815,254 
of Warwickshire 1,227,907 


Total West Midlands 
; Density Conurbation 2,236,723 
surbation Population (persons per acre 
The overall! density of the West 
Midlands conurbation is high at 
13 persons per acre. exceeded 
only in the provinces by Mersey 
side and Tyneside at 14-5 each 
Smethwick, which lies to the west 
of Birmingham, has the highest 
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HOUSES IN AREA - ~~ 27.180 
SALES IN AREA - - 29.870 


NEARLY EVERYONE IN 


THE WALSALL DISTRICT 
43,495 means 


— 1951 The 
Walsall Observer 


Observer Buildings, Walsall 134 Fleet Street, London 
Telephone 2137 Telephone Central 3913 
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MIDLAND 


And to cover the Midlands first cover Birmingham. Th Bi ° h Pp 
With these three papers on the schedule you can create c irming’ am ost 
the most powerful impression in the prosperous Midlands. 
The Post has the most influential morning circulation. 
The Mail has the largest evening circulation. 
Weekly Post (Friday) is a family journal with a wide readership. Birmi gh 
irmin am 


Weekly Post 


38 New Street, Birmingham, 2 
London Office: 88 Fleet Street, E.C.4 


Branches at Blackheath. Bromsgrove, Coveniry, Dudley. Kidderminster, Leamington Spa. Redditch, Tamworth, Walsall and Wolverhampton 
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THEY ARE VALUABLE 


DIVISIONS 


FOR ALL RESEARCH PURPOSES 


figure at M6, nearly as great as 
Salford in South East Lancashire, 
while Birmingham itelf, where 
slmost exactly half of the total 
population live, has a density of 
17 

The conurbation can be divided 
into five fairly distinct areas 
Hirrmingham with Smethwick 
forms the inner core, away in the 


CHanTs 
Oennery emorne 
wate. CANNOCE 


conan! oF 
= amet 
aoe 


> 


Mh 


Pet ee 


north-west corner is Wolver 
hampton the second largest 
borough in the area, followed by 
Walsall, the only other borough 
with a population in excess of 
100,000 hetween Birmingham 
and Wolverhampton lies the 
Black Country consisting of 
sbout nine boroughs and urban 
districts and around the edge of 
the whole conurbation is a group 
of 11 less densely populated ad 
ministrative areas 


Facts that Repay 
More Study 


We are fortunate in having a 


considerab amount of material 


f a sociological and statistical 
nature to draw upon for a study 
of thw con 4 ) For this 


reason, and also because Birming 
ham is the largest provincial city 


we can use the West Midlands as 
an example of how the geograph.- 
cal study of a conurbation should 


be continued. Space does not 
permit us to apply the same treat 
ment to all the conurbations 
which we have to study, but there 
is litthe doubt that similar con 
siderations obtain in the others 


THE WEST YORKS 
CONURBATION 


(Continued from page xviii) 


Yorks conurbation, cramped up 
against the Pennines on the west 
and separated from the heavily 
populated areas in the south by 
a ridge of high ground nust 
spread castward and ut ws not 
easy to know just where to draw 


the boundary line across the 
urban peninsula that stretches out 
to Pontefract The line Leeds 


Rothwell, Castleford, Pontefract 
shows a density profile of 13:2 
2:3, 9-9 and 4.8 persons per acre 
and from this it seems that if the 
conurbation is not to extend as 
far as Pontefract then the line 
should be drawn somewhere in 
Rothwell UD 

One might think that there was 


little excuse for the exclusion of 
Garforth U.D., for though it ts 
separated from Leeds by a tongue 


VL—WEST YORKS 


| No. of | Popula- 
Ad 


fom 
Areas 19651 
Reguerar General 33 1,692,190 
Marketing Survey of 
UK | 2 1,471,063 
Home Market | 2 1,526,314 


of land under the authority of 
Tadcaster rural district, it is cer- 
tan that the inhabitants of Gar 
forth look to Leeds for most of 
their amenities if not for their 
work 

The composition of the West 
Yorks conurbation, as defined 
by the Registrar General, can be 
seen in the map on page xvii 


Perhaps the most immediately 
profitable exercise is to examine 
the local authority boundaries in- 
side the conurbation, for although 
we may be compelled, by force 
of circumstance, to define these 
areas in terms of local authorities, 
it does not necessarily follow 
that we must pay any attention 
to those inside the conurbation 
Indeed, for most marketing and 
advertising purposes, it is better 
to ignore them 

The attention of those who 
plan campaigns is drawn to two 
publications. The first and most 
important is “Conurbation, A 
Survey of Birmingham and the 
Black Country,” by the West 
Midland Group. Although it was 
published in 1948 it remains, with 
Birmingham's Annual Abstract of 
Statistics, the most reliable source 
of information about this impor- 
tant area 


Help for Campaign 
Planners 


The other publication which 
repays study is “Midland City, a 
Wolverhampton Social & Indus- 
trial Survey.” by Tom Brennan, 
for the Wolverhampton Town 


Planning Committee. 

County boundaries, as we have 
seen, divide the conurbation into 
three very unequal parts. Not 
only is this so, but the County 
Borough of Dudley, which is “in” 
Worcestershire, is in fact, com- 
pletely surrounded by parts of 
Staffordshire and forms an ad- 
ministrative island in the Black 
Country 


Shopping Area 
Contrasts 


Local authority areas, al- 
though possibly a little easier 
to administrate, are drawn with, 
if anything, less regard for the 
normal marketing and shopping 
habits of the population. For 
example, in the map published on 
page 53 of “Conurbation” it will 
be seen that “the people living in 
the part of Wednesbury shown 
on the map use the shops and 
cinemas of Darlaston, but their 
health and administration services 
lie to the south-east.” 

Even more odd is the geo- 
graphical make up of the 
Borough of Tipton. Residential 
areas and shopping centres lie 
along the boundary; there is no 
clearly defined centre. 
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OF THE PAPER WITH 
THE SECOND LARGEST 
PROVINCIAL EVENING 


SALE SOUTH OF 
Tiida te eo 


Each day during the twelve months of 195! 

the certified net sales of the Express and Star 
averaged 187,054. Distribution to the im- 
portant industrial and agricultural centres in 

the 800 square miles of the Black Country 

y and Shropshire is effected mainly through 
ee. ten branch offices. The high standard of 
service rendered by these offices can be 
gauged by the analysis of sales of the Express 


and Star in the various districts. They effect 
efficient, speedy distribution of localised 
editions containing up-to-the-minute news 
of the day to all the main towns In the area. 


HEAD OFFICE: WOLVERHAMPTON. 
Represented in London by C. P. R. Crane, 44-45 Fleet Street, E.CA. 
Tel: CENtral 6820. 
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IN THE NORTH-EAST AND SCOTLAND ARE MORE GREAT MARKETS 


: 
a 
an ‘és a 
: 6. Tyneside Conurbation 
_ 
A rp as f “ef grea if urban districts extending as far 
: Englist irba I yne as Ashington and Newbiggin 
te and here we 4y cApec The density trough hes some 
find j tua } where Seaton Valley and 
I j sp are around the Longbenton can be included 
uhs of the Tyne, Wear and Most of the additions to the 
7 ie yes Registrar General's conurbation 
_* os . x ding : ure to be found on the western 
4 ms _ - mo side, where there 1s a group of five 
¥ we biter : urban districts -fou n Durham 
; ‘ ed oan and = one n Northumberland 
, ‘ fb ! Nu y i " 
“ These at Ryton, Blaydon, Con 
: shire, Southern N crand sett, Standley and Prudhoe. Both 
Ihe Keg Cn s the Horne Marker and the 
7 1” “ ‘ Marketing Survey include Blay 
ha t i Mark jon and Ryton (with some just: 
Mur ‘ amg th fication ut the other three were 
Nerul I ‘ ‘ mitted doubt on the grounds 
_ wha , in We of distance 
’ 
. : The Mow Marke Tyneside, therefore, consists of : Y y : —_— =. = . 
sd Hlayd Ryt Sunde seven eas in Northunvberland = — = + 44 -____ paras : 
ind, Sunderland RD. wt he two country boroughs, one mun cipal borough and three urban Durham, with its total population 
Murk “ idds Bold © crpal t uugh and four urban districts of 463,416, loses only 22 per cent 
! districts and six in Durham Almost two-thirds of Northum to Tyneside he overall density 
I ing two county boroughs, one muni berland is within Tyneside, but of population here is 14:5 


Conurbation 
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Ihe map on this page shows 
he conurbation as constituted by 
the Committee From this 
ti can be seen that in addition to 


the county of the city of Glasgow 


ow KRaseoe 


ind twelve burghs, there are 
several other areas which are 
strictly speaking | These 
ure: four districts of Lanark, two 
of Renfrew and the district of 
New Kilpatrick in Dumbarton 


shire. The population picture is 


shown in Table Vil Full details 
are given because this informa- 
tion cannot be directly obtained 
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March 20 


prietors, 8 


SINESS PUBLICATIONS. Ltd 
1952. Printed 


at their office at 180, Fleet Street, London § C4 
n Engtand by Staples Printers Limited at ther Great Titchfield Ser 


e 


(Phone Chancery 8844 
London, establishment 


from the Report of the Registrar 


General for Scotland In that 
document, county burgh and 
landward area populations are 


given, together with details of 
the population of every civil 
parish The districts are made 
up of several parishes and 
details can only be obtained from 
the ordnance survey map or the 
1931 census 

The Home Market lists only 


seven burghs but the 1951 Marker 
ne Survey includes nine out of the 
twelve, omitting only Kirkintil 
loch, Milngavie, and Motherwell 
and Wishaw The Lanark and 
Renfrew districts fill the gaps 
between the burghs and so com 
plete the picture of a wide sketchy 
urban area 


Vil. -THE CLYDESIDE 


CONURBATION 


Airdrie Burgh 
Barrhead Burgh 
Clydebank Burgh Dw 


Coatbrndge Burgh Lanark ‘ . 
(ilasgow, County 

of the City of _ 1 Os, 
Hamilton Burgh Lanark 4 
Johnstone Burgh Renfrew | 


Kirkintillock 


Burgh Dumbarton 14,524 
Lanark Filth Dis 

trict Lanark 60 
Lanark Sixth Dis- 

trict Lanark 8,700 
Lanark Eighth 

District Lanark 
Lanark Ninth 

District Lanark 
Miingavie Burgh Dumbarton 


Motherwell and 
Wishaw Burgh 


Lanark 


Dumbarton 


Pasley Burgh Renfrew a, 
Renfrew Burgh Renfrew 093 
Renfrew First 

District Renfrew 40,250 


Renfrew Second 
District 
Rutherglen Burgh 
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NEWNES 
“No ‘packaging’ 
or ‘display man’ 
con afford not to 
have this."’—Art 
and Industry. 
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“of direct or in- 
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— Times Review 
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so sorry, Sir 


—it wasn’t 


meant for you 


sure the results of a poster campaign. Admittedly, its 
» Region we have several compact poster-proving 

c and retailer reactions to product, pack and sales 
ition-wide campaign, predestined to 


poster presentation. Moreover, 


ie truth of our ssserons DH The MILLS & ROGKLEYS REGION 


LLS«ROCKLEYS 


Planned Poster Advertising 


DID YOU KNOW? 


You can h nearly 2,000,000 families through 

MILLS & ROCKLEYS LID, 21, QUEEN'S ROAD, COVENTRY poster ac ng in the Mills & Rockleys Region, 

which st from Ipswich to Evesham, from 
Pontefract to Paignton 
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OUTDOOR ADVERTISING 


Posters In Seaside Resorts Have 119, 


O 


Extra Impact During Summer Season 


I I is one of the cardinal prin- 
ciples of outdoor advertis- 
ing that the message should be 
displayed in places where the 
greatest numbers of people 


congregate. For this reason 
shopping centres, both main 
and suburban, the approach 
routes into towns and the 
environs of places of entertain 
ment, are selected for the dis- 


play of posters 
A extension of this prac 
tice, which depends for tls suc 
ym on a knowledge 
(usually weekly) 
f movement of the popu 
: 


iauion, is to t 


\ ‘wea 


reguia 


take advantage of 
frequent but equal! 


inte 


the css 4 


able Movement hol 
There are, in the whole of 
Britain, about 246 urban 
areas which are either on the sea 
or situated near the mouth of a 


navigable river Although at 
firs, sight many of them appear 
to be almost entirely industrial in 
their character it will very often 

found that some part of the 
town caters f visitors. One may 
instance Dovercourt, which js par 
of Harwich MB Southsea 


which 1s within the 6b 
Portsmouth, 
largest town in Durham At the 
other end of the 

numerous villages which { 
part of the 178 Rural Districts 
and Scottish indward areas 
which have a sea coast 


scale are the 


Selected 
52 Resorts 


in considering 


rom an 


advertis 
some owe 
ince must 


“nien ‘ 


e 4 
Holiday Expenditure This sur 


the source 
facts which 
occasion to use 
The list consists of S2 towns 
in Great Britain ind ncludes 
Douglas in the Isle of Man 
(which connected with 


we sha have 


is closely 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


BY A CORRESPONDENT 


the North - West) and New 


brighton and Southsea which are 
parts of Wallasey and Portsmouth 
respectively These towns were 
selected by the British Travel and 
Holidays Association on the basis 
0 amenities rather than size and 
in fact, the st includes towns as 
small as Iifracombe™ (population 
9.244) Newquay (population 
9.777), St. Andrews (population 
8.693) and Oban (population 
6,711) 

These, however are the only 
towns with a population of less 
than 10,000. In al the large 


hoyday resorts account for about 
2,248,699 people just on 5 pe 
the total for Great Britain 


f 
about 1,731,500 are 


cent 
OT these 
adults 

To attempt any measure of the 
extra audience that the holiday 
makers provide in these towns an 
estimate of the cover and impact 
of a poster campaign on the basis 
of the normal resident population 
must be made. The extra impact 
will eventually be 
a percentage increase over this 
normal figure and in order to 
calculate it there must be certain 
ASSUMpPtions 

The first of these is 
showing of posters for i 
four month 
would ensure that 
would be seen by 
cent of the resident adult popula 
tion in the 


estimate 


ex pressed as 


that a fu 


s 


least YO per 


seiect towns 
is based on h 


vet unpublished 


researe 
which measured 


the number of trmes that inform 
ants passed through localities 
where posters were situated. The 


audience then, wilP 
be somewhere in the region of 
1.558.000 adults 


al resident 


To calculate the impact of the 
campaign it is necessary to 
tiply this audience figure by 
average number of times that 
each member of the audience wi 


ive the opportunity of seeing the 
advertising Let, therefore, the 


frequency figures be xX times 
per week on the average In the 
four months then, the oppo 


tunities of seeing will be 17X and 
the impact of the campaign 
26.486 (OOX (1.558.000 adult 
residents x the 17 weeks in four 
months x the frequency of seeing 


Holidays and Holiday Expen 


diture ¢us Us (that there ¢ 
7,250,000 adults in Great Britain 
“4 take their main holiday (the 


propose to con 


seaside resorts 


n the 


June-September 


are taken 


towns must rece 


round about 

during these months The ave 
age time spent at these res sn 
10S days On this basis {a 
total audience of visitors an ’ 


$25,000 adults. cach of 


ing to 6 
whom spend about 10-5 days at 
the sea, the additional! cove ind 


respect people may be 


estimated 
Visitors’ Movement 
Pattern Different 


First, cover. A poster display 
planned in the light of < res 
dents’ weekly pattern of 
ment about the town may not 
necessary Pp ‘ vide tne sammie 
cover as one planned to “catch 
visitors and vice versa. The extent 
to which he skers gu 
ircy visit § n centres T y 
differ and, for exam; posters 
displayed near to the railway and 
bus stations (which may be some 
way out of town) may not De 


seen by such 
of residents 


answer to U 


cent as a working figure and 


assume thal w idequate sclec 
tion of positions about one out 


wWliday makers w 


TEMPLE 


BAR 2468 


ADVERTISER'S WEEALY 


the ad 
carried by the 


ave a chance of seeing 


vertising Message 


pesters in the lows 
Ihe fact must also be taken 
scoount that the vliday 
she 1yY Stays mm the town on 
¢ ave 10-5 days out of the 
fou s (119 days) of the 
puste campaign Lf weqguently 
the number of Opportunitics kk 
see oper) person covered are 
reduced from 17X to about 1:5X 


number 


week that the visitor 


Ot course, the average 
of umes per 


does have a chance of secing the 
sdvertising wi be smaller, be 
cause he ts Not, we Must imagine 
s reguiar in his habits as the 


resident, nor does he have the 
chance of being exposed to the 


sdvertising week after week It 


would, therefore be safer to 
assume that the frequency figure 
is X rather than 1:5X. The impact 

t the campaign on the visitor 
can now be calculated by multi 


plying the number of visitors who 


have the chance of seeing, ic 


By reference to a recent Social 
Survey, our contributor has been 
able to compute the additi ' 
poster audience, during the holi- 
day season in 52 selected resorts. 
Advertisers that post these areay 
get a bonus of II per cent. 


SS) per cent of 6,525,000, by X, 
The result is 3,262,500X lhis 
represents an increase of just over 
1! per cent on the basic figure of 
26,486, 000% 


So far as 4 national postef 
campaign is concerned, wheré 
both inland and seaside town 
irc im use, this situa nm repre¢ 


sents ony a 


ind impact f 


ransfer of audiencé 
wm the inland towns 


to the seaside towns during thé 
holiday season. In other words, 
what the advertiser loses on the 


swings in the inland towns he will 


roundabouts at the 


gain on the 


seaside. But the advertiser who 
posts the seaside towns with the 
intention of advertising products 
that appeal to people at the sea 
“ be able, it will be seen from 
the above fitures, to get a fairly 
clear idea of the of per 
sons in this category that he wi 
reach 

Starting from the basis of the 
resident population of a given 
seaside town he can be assured 
that the audience of holiday 
makers that he reaches will num 


ber approximately three times the 
adult This 


figure is based 


population 


on the 


n of 
them 
About 90 per cent 
of his campaign wil! fa 
residents and 10 per 


receive 
6.525.000 
of the 


about 


cent 


FOR ENTERPRISE 
WALITY & EFFICIENT 
SERVICE 


General Meneger’ G L McLELLAN 
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DRESTIGE, m its advertis- 
ing sense, «s a word that 
covers a multitude of doubts 
That is why it so often crops 
up when those in search of a 


sound, workable selling theme 
are nearly at thew wits end 
it ws the balm of the blank 
mind, the smooth, seductive 
voiwe of unreason 

Even day the word still 
echoes und the conference 
roorns of big and reputable ad 
vertisers, more especially when 
the directors get a sudden fixation 
on the beauty of the new factory 

the enormous antiquity of the 
fir It is then that the resultant 
advertising tells the waiting 
n mms that the House of Bloggs 
was Served the Public for Three 
Centuries and that the Quality of 
the Product is Unsurpassed, The 
directors pu with pride their 
sgents swallow hard, and as likely 
4s not the public identify the ad 
vertising with a competitive pro 


duct 


Poster advertising -uniless it 1s 
xky enough to be based on a 

ind jdea that links with press 
snd other forms of publicity 
flers an irresistible temptation to 
apse into meaningless mumblings 
It is immeasurably harder to tell 
1 wery in @ largely visual Way 
thin it is to add a few nie 
sounding words to a sumptuous 
piece of full-colour artwork 
Much poster advertising therefore 
is purely reminder stuff which 


nakes no positive convincing 


claim for the product or service 
it sels 
In their new poster Wall's have 


Rough desien for the new Wall's 
meat products poster wes he 

cuted by Lintas Lid., the advertis 

img agents, and the artwork was 

painted by Clive Upton 

tackled prestige from the 
historeal angie By showing us 
Ye Porke Butcher surrounded 
by nostalge supplies of meat 
they at least remind us of what 


sausages used to be and suggest 
that even to-day Wall's Sausages 
contain a considerable amount of 


that olde-worlde commodity. The 
wording “Since 1786 Wall's, 
makers of finest Sausages and 


Pies” is the fine old “aren't-we 
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Prestige—Balm Of 
The Blank 


clever-fellows” tradition. Maybe 
this will leave a vaguely favour 
able impression with those who 
do not already regard Wall's as 
very fine fellows indeed. It does 
rot, however, tell readers anything 
clear and memorable about Wall's 
products as made and = caten 
to day 
. * . 


Let Us rurn from the ancient 


to the monumental modern I 
refer to the Coldrator poster 
Here, roughly one-third of the 


space is occupied by a vast, un 
flattering portrait of the product, 
towering like a gas container 
above a red-roofed suburban 
landscape. Now a refrigerator in 
its proper domestic setting can 
look extremely presentable and 
desirable, but grotesquely en 
larged and planted on the out 
skirts of a built-up area it is 
almost bound to resemble a town 
planner's nightmare. The words 
on this poster “In refrigeration 
Coldrator stands alone” can only 
be said to be quite in keeping 
with the whole design 


. * + 


1 pouRT IF “prestige” was ever 
mentioned during the production 
of the new Lux poster. If it was, 
it was used in its very best sense 
For this is a poster which not 
only tells its story quickly and 
simply ("Softer washed with 
Lux"), but which also creates an 
atmosphere that can do the pro 
duct nothing but good. The quiet, 
attractive mother, holding in her 
arms an ordinary, believable 
baby, is a figure who by sheer 
contrast persuades one that soap 
advertising is not all suds and 
smiles. In composition this poster 


is neither tricky nor trite: it is 
merely competent to the point of 
excellence The style, size and 


weight of the lettering, the posing 
and placing of mother and child. 
the stimulating use of deep violet, 
pale blue and lemon yellow, with 
touches of red and pink, all con 
tribute to the success of a design 
that should win the friendship as 
well as the necessary co-operation 
of every mother who sees it 
Finally, it should serve as an 
object-lesson to students and 
fully-fledged commercial artists 
alike For the artist who pro- 
duced this poster has a talent 
which is rare in the commercial 
field to-day: he has mastered the 
technique of designing in colour 


Mind 


as distinct from merely colouring 
a design. If you look at this 
poster from two hundred yards 
away and compare its impact with 
that of its neighbours you will 
sec what I mean. The design has 
4 unity and colour-balance which 
commands attention far more 
strongly than the conventional 
crudities that so often assault the 
reluctant eye 

The other day, when the sun 
was shining and spring was 
almost in the air, | caught sight 
of the Lux mother sitting serenely * * * 
besides the Tintex glamour-gir! 
The comparison was at least re 


Fairbairn was the artist respons 
ible for the execution of this Lux 
poster 


reassured by this poster or feel 
that Tintex Dyes will help her to 
create a succés fou on Saturday 
night. For it is in no sense a 
modern poster 


To crrcise any feature of the 


vealing. Alas, the Tintex girl is Guinness advertising is like com 
one of those young ladies who try plaining about the English 
too hard; she belongs to a past climate. Both are part of the 


age in advertising when girls like British way of life and one has 


her, cardboard and strutied, were come to take the rough with the 
an essential feature of every smooth. For some weeks I have 
saloon bar. Dashingly decolletée looked at the seven = smiling 
yet clearly refined enough to join — glasses and the headline “A Guin- f 
the local dramatic society, she ness a day” and I am prepared ; 


stands self-consciously before the 
footlights holding her multi- 
coloured skirt between the thumb 
and forefinger of her right hand 


to say that this poster is not up 
to the standard Guinness strength 

Let us not forget, however, that 
this campaign has been running 


It is true that the makers of continuously for over twenty 
Tintex Dyes are not addressing years and that the job of keeping 
their advertising to men The it going must be tough indeed. 
fact that my idea of an attractive If ts not easy to produce, year 
woman does not coincide with after year, “something as good 
theirs is of no consequence what as Guinness.” It is only too easy 
ever. | do not believe, however, to scrape the bottom of the 
that the modern girl will be much barre! 


‘CHANGING POSTER PICTURE OF PICCADILLY 


The two corners of Swallow The west corner has been taken 
Street and Piccadilly, London. Over by the Evening News, while 
have in recent years become well- the old Windsmoor spot now 
known—on account of the carries the Esso poster (illustrated 
Ww 3 : below) which was designed by 

indsmeor poster on the one are . 

one of MoCann-Erickson’s art 
side and the Hennessy mobile directors. Henry Hewitt. Con- 
display on the other Now, struction was carried out by 


suddenly, both have disappeared 


Speedway Signs Ltd. 


The familiar Windsmoor girls have disappeared from Swallow Street 
Esso's happy motorists replace them. 
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“A SOLUS TRANSFORMATION” 


BEFORE AFTER 


oe 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 


cleaned up and re-modelled to become an attractive poster position—and, 
at the same time greatly improve the local amenities. National Solus Sites 
are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56 60 STRAND - LONDON - W.C.2 . TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS: T. 4. ALLAM (Monaging Director) © 5. BE. CARTER P. Ww. FELTON R.H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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CHESTER BILLPOSTING CO.L7? 


29 BOOTIE STREET 


DEANSGATE 


MANCHESTER 2 


The ‘“* Newer Look’”’ for 


your Posters in 


N. & N.W. LONDON 


PADDINGTON O186/7 
HARROW BILLPOSTING 
37 SPRING STREET, W.2 


DAY and NIGHT 


| TYPESETTING 


PLUS 


The Fastest 


STEREOTYPING 


REPRODUCTION 
SERVICES LTD. 


18.20 ST. JOHN STREET, 
CLERKENWELL, E.C1 


Phone CLE 1588-9 
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Poster Commentary 


How Researchers Checked 
On A Poster Campaign 


TTI‘HE problem of assessing 
the value of posters as an 
advertising medium has been 


occupying many people's minds 


for some ume. No one disputes, 
of course, that outdoor adver- 
using 1s an essential weapon in 
the advertising man’s armoury, 
but research-conscious agencies 
and advertisers have sought 
after a more precise measure of 
the part played by posters. 

An interesting insight into the 
way in which they have been set- 
ting about this was given to the 
Advertising Creative Circle 
cently by Dr. Henry Durant. He 
described what he called the 
Impact Method of testing adver- 
Members of the public 
are asked to remember which ad 
vertisements they saw in @ parti 
cular paper—or in a particular 
street--and then requested to 
describe the advertisements and 
re-tell the sales stores put over 
in them 

This method, said Dr, Durant, 
had recently been very effectively 
used as a check on an outdoor ad- 
vertising campaign The adver- 
ser in question had never before 
ised posters, nor had any other 
advertiser in the same field 

Housewives were stopped neat 
but out of sight of one of the new 
posters and asked to describe 
t im detail Later, results of 
these interviews were checked by 
further questioning in the house- 
wives’ homes 

After three months of dis 
play.” concluded Dr. Durant, “a 
very high 


tisements 


proportion of nouse 
wives could recall the poster 

There could have been no con 
fusion with competitive r pre 

vious posters, he added, because 
there had heen none 


dl * 


EXAMPLE (OF 4 
understanding of the pri 
ind advantages--of outd 
vertising by a planning cx 
chairman comes from Bristol 
There had been considerable 
objection from some f the 
town's people to a few 
the City, 
at Blackboy 
Said Sir John Inskip, ¢ rman 
Bristo!| Planning Con ttee 
plan to do aWay with 
hoardings as soon as 
Referring 
Blackboy sites, he contin 
Only a portion of the 
front of the little rows 
If the remainder were 
they would reveal the eve 
a disused quarry, rubb 
insightly garages 
Those hoardings have been 
there since 1898. But it won't be 


poster 
particularly a 


tunity arises 


long now, we hope, before there 
will be a change to something 
more modern.” 

He said that in some cases new 
hoardings were being designed by 
architects and would be very 
attractive, Contractors were giv- 
ing every co-operation in the plan 
to brighten up the city 

“We hope to screen bomb 
damage with architect-designed 
hoardings,” concluded Sir John 


Interesting adaptation of 

National Savings poster idea was 

produced for Bristol Savings 

Week Artist responsible was 
R. Glasscock 


. * * 


A POSTER COMPETITION is fea- 
tured on this year’s Daily Mail 
Ideal Home Exhibition stand of 
the National Savings Committee. 
The stand—opposite the inn in the 
model village —features nine of the 
best-known savings posters Every 
visitor to the stand is given a 
souvenir card which combines a 
savings card and an entry form 
for the competition. He 1s then 
asked to place six of the nine 
posters in “their most interest- 
compelling order.” 

Judges for the competition are 
H. A. Oughton of W. S. Craw- 
ford Ltd. Desmond Tuck of 
Raphael Tuck & Son, and James 
Laver, Keeper of the Victoria 
and Albert Museum 


* * » 


ASHBURNERS Lip, of Man 
chester, who were responsible for 
the Manchester Corporation 
Waterworks save water” cam 
paign described in ADVERTISER'S 
WEEKLY on January 17, are pre 
paring a new summer campaign 
using posters and the press 
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ADVERTISER'S WEEKLY 


The “‘ Newer Look”’ for 
your Posters 


Remarkable acceptance has been received 
both from the Public and from Public 
Authorities—thus enhancing the power 
of your posters in N. & N.W. London. 


G. F. KRUSE LTD. 
HARROW BILLPOSTING COMPANY 
HENDON BILLPOSTING COMPANY 
PADDINGTON ADVERTISING COMPANY 


37 SPRING STREET, W.2 
PADDINGTON 0186 


CULLIVER 88 9°38) 


Marivalhd Siie 9 


Se 


Fine quality Silk Screen 
printing. 

Point of sale Display 
made by craftsmen. 


Stove Enamel Signs 
for home and export. 


GA.SHANKLAND.UTD. 


Grafton Works, N.W.5. 


STATE YOUR CLAIM IN 
THIS 


PROVED SELLING MEDIA 


Although Poster Advertising has been proved such 
a valuable means of promoting sales for many 
articles there are still products which have not yet 
made full use of the hoardings. Posters have such 
a timely influence on the “out shopping” public 
that they deserve serious consideration by manu- 
facturers of all kinds of products 


As an advertising media Posters are in less compe- 
tition than many other forms of publicity. Their 
colourful presentation can show a true likeness 
of the article the shopper will find on the counter 
Potential advertisers could seek no better advice 
than that of Sheidons Ltd. who have 112 years of 
Poster Advertising experience behind them. 


ShKeldons ltd 


Established 1840 
SHELDON HOUSE, QUEEN ST., 


LEEDS, 1. 
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ADVERTISER'S WEFRKLY 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
net sates § | ,808 WEEKLY (A.B.C.) 


London Representative - 
DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (cenero! 2626) 


ee 


Largest Net Sale in Kent 


KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
CERTIFIED NET SALE 


copies 80 ,093 WEEKLY 


ABC. Cortificote for the sis months ended Dec. 3/, 195! 
A limited amount of space is now available for new business— 
Flat race 23/- per s.c.i 
TIMES BUILDINGS, sipcuep Foots Cray 3077 (3 lines) 
London Office: 329 High Holborn, W.C.! Tel: Holborn 2730 


Orpington, Eltham, Bealeyheath, Erith and Dortford 


CANNOCK 


Tel 


also at Bromiley 


pe Se a I 


ADVERTISER 


im. Covers the yo 


sats 
R 65,000 


CANNOCK CHASE [ 


' STAFFOROSHIRE 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 


intensively cover the populous and 
Prosperous area of South-West 


The newspapers 
of North Essex 


Essex County 
Standard 


Middlesex 3 
NET SALES ceL.caasrea 
4 
41,335 | Gazette 
136 siamo Braintree and Witham 
rove SwOUndew 001678 TIMES 
mn bea MOL Mi Over 44,500 a week A.B.C. 


cilterte inn, C4 HOLL MI 


Founder Member London Suburban 
end Home Counties Press Group 


15s. per s.c. inch Flat 
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o n each The Slough Observer's printing 
ron plant has been installed with a hope- 
The sch being worked ful eye to the future—for their new 
the ut eT ilised Cossar presses are capable of turn- 
t while nv hopk ind ng out 32-page Observers in a single 
idesmen im the ou i would operation, or 48-page papers im two 
wok he opp nity vdver Present newsprint supplies restrict 
na | way would be this journal to 16 and 20 pages 
me sary o devs i hen In the first issue from the new 
whereby th nvion of shoppers in presses appeared a page of pictures 
her would + mee! d on of people who produce the Observer 
h r ’ hard at work on the job Among 
It f od xtend fea them were Wilfred Allnut, the adver- 
it perhaps cight or ter as in wement manager and Frank 
n ut me ntil the f reas Lawrance, editor and proprictor 


New Section System For 
Classified Ads. 


By WILTON EVAN 


RE the managements of local initially selected are established 
ZA weeklies being “feather-bed firmly a is aimed ao Sune A 
"I . ‘ area Up to occupy an i m. tripic 
Jed Shortage f newsprin space O When mn areas are complet: 
brought an inevitable over to this stage it will give the Guardian . 
spill of national advertising int half a page of this district adver 
columns using for cach S day rssuc 
There is a temptation to case up tuart V. Shanks, advert/sement 
or h por ngthening local manager, has been at pains to assure 
link Wise t igements continuc me that credit for the idea should 
hus. and to foster local zo to the Wolverhampton Chronicle 
de and indu which has been running a similar 
e s ° scheme for some months 
One notable cxample of this policy * * * 
provided by new advertising After nearly twelve years’ operat 
n the Southport Guardian ng from a daily newspaper office 
t f hopping cas ind works and then from a re 
vind the wr i within the idapted disused public house, the 
p> circulation area { nde f Birmingham News and Printing Co 
il heading h dis Lid., has all its departments under 
= section t cif in which one roof m new premises a little 
d dver ments a ' north of the city centre 
d th 1 “Deal with The old premises in John Bright 
our fr Street were blitzed in October 1940 
Iwo will be so featured Publication of the four district news- 
n ch ‘ K They are papers was continucd, without a 
raired opposite sides of the break, in the premises of the 
wn Advertise book for Birmingham Gazette, and six years 
u's insertion Copy may be later the old public house opposite 
hanged w und for this purpose was acquired for the composing, 
h ad stereo, editorial and managerial 
d. If departments 
at the Casting and printing continued in 
f inser he Gazette works unul June 1950 
1gain when a rotary press was installed in 
ppear at » new factory purchased in St 
least Stephen's Street 
al pic * . * 
list of 
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BLACKSTONE MEET star 
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This is a section of “Black ne News” works magazine of Blackstone & 
« I manufacturers of engines and agricultural machinery which 
uppears once a month as aft page advertisement in the “Lincoln, Rutland 
and Ss imiford Mer ury 
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OBSERVER 


PS OMD CMDR OND CSD OMS OMS OSD 


wvvvvvvvvvvvvvvvyyv\ 
all types of 
Postal 
Containers and 


Strawboard backed 


Envelopes 
made specially by 


Geltot- 
Whitman e Co 


Rodney 4560 & 6165 ® 


ADVERTISER'S WEEKLY 


The all-in service now re-introduced at 
our new premises in Norwich Street 
will enable friends in the production 
field to considerably lighten their task 
and be instantly assured of quality 
produced on time whenever they use 


N 0. k 


all-in SERVICE 


TEMPLE WORKS 
NORWICH STREET, LONDON, E.C.4 
Telephone: CHAncery 8295 
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ADVERTISER'S WEEKLY 


flat for packing 


Another job well dene by . . . 


4 
décor ADVERTISING 


46 BROADMEAD BRISTOL | - 


46,000 of these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 


TELEPHONE 26817-20460 


(NEWS) 
OPSA DATA 


Spee iMmen copies 
and rates of 
AL AHRAM 
bconomic and 
Commercial Monthly 


also of 
LA REVUE 
ECONOMIQUE ET 
FINANCIERE 
now available 
Both essential for Commercial 


Financial and Industrial adver 
tising in Egypt 


All Pocticwlars on Middte East Press from 
GEORGE YOUNG 

OVERSEAS PUBLICITY & SERVICE AGENCY [’* 

UO Fleet St.London E04 Cen 549467870 


SAR 


H 


Advertisement Manager: C. W. Gilder 


BUSINESS 


THROUGH THE 


OUNT \ES 
GROUP 
= 45/-== 


13! Fleet Street, EC. 4 Central 1960 
Head Office: MANCHESTER STREET, LUTON 
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NEW BOOKS: REVIEW ED 


The Penrose Annual Vol ALWI 1952 
edited by R BB Fishenden Per y Lund 
Humptrics A Co Lid 10s 

Sereen Prove Priming. Vol. il edned 


by Peer My wor » Davies (Press and Process 
Publications s td 

Silk screen printing is a com 
paratively new process, as printing 
processes go. Developments dur 
img a year are therefore more 
likely to embrace the discovery of 
a new use for the process or some 
comparatively simple advance in 
technique. And a book review 
ing such a process is unlikely yet 
to be concerned with screen print 
ing as one of the graphic arts 

This is indeed the main differ 
ence between these two books. In 
Penrose. R. B. Fishenden, the 
editor, has blended admirably in- 
formation on technical advances 
in the various established printing 
processes with illustrated reviews 
of the year's best work and con 
troversial articles on the aesthetics 
and techniques of the graphic 
arts 

The Festival of Britain, natur- 
ally, is prominently featured, for 
its influence on des gners has 
been considerable. Of particular 
interest in this connection is an 
article by Pau! Reilly, analysing 
m considerable detail the printed 
publicity material that was pro 
duced for Festival event Iilus 
trated with the article are over 
fifty examples of posters and leaf- 
lets These include fficial 
Festival publications as well as 
material produced for many local 
exhibitions and events 

Another article about the 
Festival is based on wh many 
people considered to be a blemish 
n the South Bank Exhibition 
Visitors found it difficult to relate 
the modern architecture to the 
block ‘serif lettering on buildings 
and notices Nikolaus Pevsner 
advances an explanation 


Finally, a number of pictures of 
Festival subjects are included in 
the collection of illustrations that 


concludes the editorial section 
Despite all this materia! reflect- 

ng the Festival, general trends in 

printing and design are not 


ignored. Articles on German type 
faces (which are gradually becom- 
ing available again) and a typo- 
graphic review (by Douglas 
Cleverdon), of B.B.C. publications 
are examples. Facets of creative 


advertising covered include “De- 
signing for Fluorescent Printing” 
by Ashley Havinden, a discussion 
about the place of the tist in 
advertising, by Cecil Notley. and 
a description of the Hulton 
Scholarship scheme organised 
through the Advertising Cre 
Circle, by Harry Jones. ( 


ative 
harles 


Printers Report On The 
Year’s Advances 


Rosner writes on decorated wrap 
ping papers 

Technical developments 
reported include the new 
McCorquodale-Gresham process 
for making tone-corrected and 
colour-corrected screen positives 
from coloured originals, the Agfa- 
color negative-positive process, 
and the use of rubber and thermo- 
plastic printing plates. Particular 
attention js devoted to mechanical 
devices which are having some 
success in replacing the skill of 
the craftsman 

Screen Process Printing is, of 
course, a more modest effort, 
though not any the less valuable 
in its own field. It opens with an 
examination of the factors in the 
production of sharper printing by 
the comparatively recent mech 
anised process and goes on to deal 
with translucent colours, design 
trends block printing and 
fluorescent colours Practical 
advice on starting a new silk 
screen department and on buying 
screen print is given, and a short 
glance across the Atlantic evalu- 
ates America’s progress with the 
screen process 

Unfortunately none of these 
articles is signed; although they 
are all factual and helpful, a name 
might have given extra weight to 
the advice —E.M 


IN BRIEF 


The 1952 edition of Cope’s 
Racegoer's Encyclopedia has re- 
cemly been published by Copes 
Publications Ltd Author is 
Alfred Cope, of Cope’s Pools and 
other ventures. 


Engineering Directory (Bristol 
Engineering Manufacturers’ Asso- 
ciation) consists, principally, of a 
list of members of the association 
together with a buyer's guide to 
their products and an illustrated 
section showing some of the 
engineering products of Bristol. 


Hotels and Restaurants in 
Great Britain and Ireland (British 
Hotels and Restaurants Associa- 
tion, Ss.) gives full details of 
tariffs and amenities of over 1,600 
establishments in membership of 
the Association. Briefer details, 
in tabulated form, are also given 


of some 2,400 other hostelries, 
listed in alphabetical order by 
towns. This book should provide 


an excellent basis for compilation 
of a mailing list. 
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SALE EXCEEDS 122,000 
WILL KITCHEN, jr. LTD. 
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ADVERTISER'S WEEKLY 


BRITISH AND CONTINENTAL ADVERTISERS, 1951 


Agricultural Equipment ING. OLIVETTI & €.S.p.A 
HARRY FERGUSON LTD. PRILIPS ELECTRICAL LTD. 
JACK OLDING AND COMPARY LTD. PHILIPS GLOEILAMPENFABRIEKEN, EINDHOVEN 


TELEPONAKTIEBOLAGET L.M. ERICSSON 
Aircraft and Travel 


AIR FRANCE Watches 
AVIATION DIVISION, DUNLOP RUBBER CO. 
BRITISH OVERSEAS AIRWAYS CORP. DOXA WATCH Co, 
THE SRITISH TRAVEL ASSOCIATION GCIRARD-PERRECAUX 
CUNARD STEAMSHIP CO. LTD. INCABLOC-UNIVERSAL 
HOTEL DU RHONE INTERNATIONAL WATCH CO 
KLM ROYAL DUTCH AIRLINES INVICTA-SEELAND 
JAEGER-LECOULTRE - 


LTD. CYMA WATCH CO, 


S.A. : 


a 


Automotives, Accessories and Petroleum 


Prod MIDO WATCH COMPANY 
roducts OMEGA WATCH COMPANY 
THE AUSTIN MOTOR EXPORT CORP. LTD. THE ROLEX WATCH CO. LTD. 


CALTEX (U.K.) LTD. 

CHAMPION SPARKING PLUG CO, 
GODFREY DAVIS LTD.- 
DUNLOP RUBBER CO. 
PIAT 


SWISS FEDERATION OF WATCH MPRS. 
CHS. TISSOT AND FILS 8.A,. 
UNIVERSAL GENEVE 
VACHERON ET CONSTANTIN 


LTD. 
CAR HIRE 
LTD. 


NUFFIELD EXPORTS LTD. Liquor 
ROOTES LTD. ARTHUR BELL AND SONS LTD. 
SINGER MOTORS LTD. BISQUIT COGNAC 


THE STANDARD MOTOR CO. LTD. 


BOOTH'’S DISTILLERIES LTD. 


. . JAMES BUCHANAN AND CO, LTD, . 
Clothing and Household Equipment CAMPARI EXPORT-IMPORT i 


BATA SHOE CO. INC, CINZANO AND CO, 


t 
DOLCIS SHOE COMPANY THE DISTILLERS AGENCY LTD, t 
DUNLOP RUBBER CO, LTD. W. AND A. GILBEY LTD. ; 
MORRIS (GLASGOW) LTD.—FURNITURE PETER F. HEERING : 


Electrical, Industrial and Office Equip- ee 


ment Miscellaneous 


AKTIEBOLAGET ATVIDABERCS INDUSTRIER 


FESTIVAL OF BRITAIN 1951 


ASSOCIATED ELECTRICAL INDUSTRIES LTD. FRANKE AND HEIDECKE CAMERAS 
DICTAPHONE CoO, LTD. INTERNATIONAL PHOTO-CINEMA EXHIBITION 
AB B.A. HJORTH AND CO, MILES MARTIN PEN CO, 


LIFE oy we 


circulates in 120 countries throughout the world outside North America. It rep- 
resents a new and extraordinarily successful concept in international advertising. 


Velapline Gerrard cals. oo 
“Paris Office, 26 rue de la Pepiniére, Paris. Telephone Laborde 9703 . 
Office, Mr. Kenneth McDonnell, Mythenquai 23, Zurich. Telephone Zurich 277441 
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“ALLAN 


A New , Quick SERVICE 


of Multla® aed Rotaprint Machines 

we and (2 emt high quality. Both are 

wh The Sveed Lithograph Cx ha ve 

You « . i mact the address 

4 will recerve afteous and tmmedate 
stray’ 

Strand morehensive service invaluable 

the m any Randics the wd from 
your machine 


THE STRAND LITHOGRAPHIC CO. LTD. 


187 FARRINGDON AD. LONDON, EC! 


Telephone Terminus 269! (4 lines) 


LONDON OFFICE: 


‘| 


~ 
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ARI & industry 


NERRRMRBANLE LE! 


EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD 


a 
. 
ea 


Tathbone 14) 


FOUNDED } %'Z WY 


testile journal im the world 


COVERS THE WHOLE FIELO OF TEXTILE MANUFACTURE 


EMMOTT & CO LTD. 31 KING STREET WEST MANCHESTER 3 
BEOFORD STREET W.C.2 


y Appointment 
Per Moners to the late 
King George V 


y 

~ Gillott Peas / 
NOW AVAILABLE vA 

4 

C 

a 

- 


for what may well prove to 
be a limited period, the follow 
ing 6 


slats pens are immed 
tately avarlable 


DRAWING PENS. Nos. 290, 291 


and 1950 

FINE STEEL PENS. 303, 170 and 
“0-4 

All types supplied in 3, § or | 


gross boxes, of I2-carded with 
he er 


Arvsts and Studio Managers 


vueed to carry « small 


JOSEPH GILLOTT 
AND SONS LTD. 


Victor Works, Birmingham, | 
Lendon Office 
* 


@ Most of the really 
enlargements are made by 


. 1— 
AUTOTYPE * wi course 


Tes S008 RANE 


REGINA Stones SIGNS & —a uo 
” 
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More Letters To The Editor... 


controller of advertising 
assume airs and graces which 
usually reveal their limitations 
They usually prove to be lia 
bilities and cost their com 
{ panies much more than they 
are paid 


What Advertisers 
Are Offered 


Sun As managing director of 
s technical journal and a particu 
arly specialised one at that, 
ead with the greatest mterest the 


ype 2. Usually young men 
— of a paper by Art thur who are alert and intelligent 
Hug hes © the Regent Advertising studious and determined. They 
estas ae a ane i have learned their job the hard 
ey er adver sing dif er in method way from the dollom Many 
approach only are still studying. These hard 
I was impressed ith the working fellows are usually 
ogical, constructive and com found as the assistants to type | 
monsense development of his or doing a job where they have 
gument but was shaken eset is 
obit ne thin eteletnens thee neither title nor adequate salary 
ee, oe . J Type Men of fine ability 
the technical agent gets no hing wide experience, high ethical 
f _ the publisher -absolutely standards and powerful per 
nasa sonalit Such men do more 
Frankly, 1 think that that very han rca - d \ er 


sweeping statement is unfair to 
techmical publishers generally. As 
far as Machinery w concerned 


when in company with a com 
petent advertising agency, they 
ensure sound polic <s and wise 


not onl » we give to all current 
’ ; rr de - ; “ ; - ner expenditures that are an in 
dy isers ¢ the! ic s 4 
idve ue 4 * € bl ~h vestment in the future success 
cop fo test irculation 
py <« our ilalest cire . of the business. These men are 


certificate as issued by an inde 
vendent firm of chartered 
accountants, but this certificate 
shows clearly the audited figures 
or “paid” distubution per week 
Then too, we give on request 
downs of reader 
coverage according to trade over 
seas cle In addition we gladly 
welcome visits of repre 
sdvertisers and 
offices 


a Vital link between sell 

advertising 

tintiul such time as type 1 is 
eliminated altogether and type 3 
recognised in their true status 
alongside the sales director, yet 
counsellor and friend to the ad 
vertising agency, the present 
anomalies will remain with us to 
the everlasting detriment of good 
agent-client relationsh 


P 
A CAMPBELL GIFFORD 


ing and 


various break 


personal 
sentatives from 
advertising agents to our 


for inspection of mailing lists and 


ao dueale tae ; 16 King George VI Avenue, 
yar atior o 7 the - 

aon check Up as tney = East Tilbury. Essex 

wish any particular points con 

cerning our distribution — 


In fact having assured ourselves 
that Machinery is 1 suitable 
medium for advertising the pro 
duct in question, there is no limit 


Famous Faces 


Sia.—I1 was interested to read 


; , A. W. Coombs’ verdict that 
© the services We are glad to 
nln te aieettnet and att much may be learnt from the 
render to aivertiser and age o 

Continental foundries Your 
“nsure satisfaction 

readers may like to know 


LR. MASON 
Managing Director, 
Machinery 


that the Continental! foundries of 
Bauer, Klingspor, and Ludwig 
and Mayer are now working to 
almost their pre-war capacity 
This means that not only are 
most of the world famous pre- 
war faces such as Trafton Script, 


Ad. Manager Corvinus, Erbar, Legend and 


avi worked on bot 
oe f - he 1 —y ba Cable, to name only a few, avail 
acai f ~ ~ tha . othe — ible again, but also new display 
that so y ry 
nat 0 [es 26 ee oe ‘om faces of the same high standard 


cerned, any feeling that advertis can be expected for the future 
ng Managers are unnecessary has G. HH WOOD 


Three Types Of 


been brought about by the 
stejenen rougM avn 7 Sales Manager, Soldans Ltd 
nanner jin which many com 
pames select ind = remunerate 
their advertising managers, rather 


than by any influence from the 
advertising agencies 

Although there have been and Sirk, As 
always will be instances where Graphic Arts 
agencies have succeeded in get- terested in G 
tung their nominees appointed,  sugg 


Graphic Arts 
founder of the 
Group | was in- 
Askew's letter 
sting more exhibitions of a 


the basic trouble is that adver- similar nature Unfortunately 
tising managers fall into three the Group relies upon contribu 
distinct types tions from its members and it is 

Type 1. Men, both young not possible to hire a gallery at 


ability, the moment, as many of the 
exhibits are of a commercial 
nature The number of firms 
sufficiently interested in art and 


and old, of limited 
vision and comprehension 
Usually “Called in” from some 
other job to “handle” advertis- 


ng. Few ever become adver- design, willing to loan space, with 
tising managers, though they publicity as the sole return, is 
quickly learn the “patter” of the — very small 

business These buffers” be- R A WILI 1S, 


tween the reps and the real Adrema Ltd 
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The Electric Sign 
Company Ltd. can 
PUT YOUR NAME 
IN LIGHTS 


Electric signs can spotlight your product 
give you 24 hours a day, high-powered, 
high-lighted publicity. Them magnetic 
attraction makes them the most effective 
form of outdoor advertising. Don't let 
uncertainty about the Town and Country 
Planning Act deter you. Our experts 
will be glad to advise on this as well as 
on all other aspects of Electric signs 
Write for our booklet—it is full of 
useful and profitable ideas for electric 


sign advertising 


The Electric Sign Company Ltd. 


, 


Head Office . Ling House, Dominion St, E.C. 2 
Tel. METropolitan 9087 


LOG: 


= 
ON. CPR CRANE. 44 FLEET ST. EC4 TEL CEN 6820 


XOne of Brit a, 


“Most significant is the high place occupied by 


Guildford, where a high level of income has co 
incided with a great increase jn population.” 
Guildford has increased its population by $0 per 
cent since 1931, and its income levels index is 17 
points above the average Woking’s is 14 points 
above the average (Highest town js 19 points above ) 
Marketing Survey of the United Kingdom, 195] 


* Coveted by the 


@ Largest circulation in West Sur ™M 
- Mid-w 
eek-end editions. —— 


London Representative: .. A Cade, 143 Fleet St, EC4 CEN 6692 
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WERE to list 


make 


48) 


Mainly Personal— 


ind Mid C. E. Hobden 
Hobden sustained 
h untimely 
be himself 
dent of the 
1925 that the 
d Speedway 
of the largest 
th country 


as the Association's principle repre- 
sentative on the working parties 
which were set up in 1946 by the 
outdoor advertisng industry to co 
operate with the Minister of Town 
and Country Planning in drafting 
the Regulations controlling the in- 
firm went over dustry, and which have develo 
r wood gates into the Outdoor Advertising I 
bombs sory Committee This 
pre Hobden still retains, his 
knowledge and experience being 
invaluable 
ning Speedway Iso . 
4 nayp Mee ~~ - 7 * 
md kitchen munet 1T 1S A galaxy of talent that is 
has done representing Britwsh design at the ex- 
national trea hibition of art for industry that 
last two years ypens in the Swedish National 
\ hairman of the useum Stockholm, to-day 
mentary committee (Thursday) 

ously 1946 Ashley Havinden, director and art 


wtin since 


The Voice of Kent. 


MESSENGER 


The County Paper of Kent 


MEAD OFFICE - - 
LONDON - 


MAIDSTONE 
80 FLEET STREET 


David Ogilvy 


Ashley Havinden 
director of Crawford's, which he 
joined at 19, has made his mark 
as a specialist in layout, typography 
and design; he was responsible for 
the design of the books and print- 
ing section of the British Pavilion 
at the Paris Exhibition of 1937, and 
has exhibited painting, textiles and 
rugs in Britain, France and America. 

Abram Games designed more than 
a hundred military posters during 
the war and was responsible for the 
Olympic Games 3d. stamp in 1948 
and the Festival of Britain emblem. 
The grim and grinning Gillette 
figures are among Tom Eckersicy's 
best known work Pat Keeley has 
designed beautifully stylised posters 
for the British and Dutch govern- 
ments; the “Horseplay” poster for 
the Royal Society for the Prevention 
of Accidents is one of his most 
effective designs. 

Hans Schieger, who signs his 
posters “Zero,” uses psychological 
realism with impressive effect 
Vegeta Bull for the Ministry of 
Food is among the best known work 
of Jan Le Witt and George Him 
(whose mail is often addressed to 
“Mr. Lewitt-Him); their brilliantly 
extravagant performing Festival 
clock was a notable achievement 
The services of versatile F. Henrik 
Henrion have been constantly in 
demand as a designer for exhibitions 

Each artist has been allotted 
about thirty feet of wall space to 
show posters, original paintings and 
sketches, designs for textiles, wall- 
paper, and so forth 

The exhibition will be open to the 
public till April 20, and already 
Gothenburg and Helsinki have asked 
for nt on loan. 


* * * 


ONCE a Paris chef 
America’s top-flight copywriters 
summaries the incongruous but 
successful career of half-Scots, half- 
Irish, English born David Ogilvy, 
whose surname appears in the title 
of Hewitt, Ogilvy, Benson & Mather, 
Inc 

According to the New 
Times, Mr. Ogilvy claims 
only living advertising man 
cooked for a President of | 
Paul Doumer A week 
meal, in 1931, M. Doumer d 
because of the meal: he happened 
to be assassinated! 

Mr. Ogilvy had to leave Oxford 
where he had gone on scholarship 

40 carn his living Hence the 
chef's job. One minor tragedy 
occurred when, having tak a day 
off after working on July 14 
(“Bastille Day”) he missed a visit 
to his kitchen of the great chef 
Escoffier, who cooked one of his 
favourite recipes for the employees! 


now one of 


York 
be the 
who has 
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C. E. Hobden, 
MS.M.A. president, 
is ex - international 
footballer: Galaxy of 
British design talent 
now in Sweden: 
“Cod"’ film is 50th 
birthday tribute to 
E. Pearl, of Theatre 
Publicity. 


By CONTACT 


In 1933 Mr. Ogilvy forsook cook- 
ing for door-to-door selling. 
years later he went to America 
work with Gallup's Audience 
search Institute, conducting 439 
nation-wide surveys After a spell 
with the British Foreign Service in 
Washington, he teamed up 34 years 
ago with Anderson Hewitt, a former 
J. Walter Thompson executive, to 
help form the H.O.B.M. agency 

Mr. Ogilvy pays little attention to 
administrative work. His forte, and 
passion, is copywriting, at which he 
will sometimes work for 15 hours at a 
stretch, producing some of the most 
eye-catching and productive adver- 
usements in the business. 

He is a member of the Copy 
Research Council, the Royal Hort- 
culture Society and the Saville Club 
in London, and he lives in a house 
that was built in 1703 and is said 
to be the oldest in Old Greenwich, 
Conn. 


* * * 


FEW MEN can have had their 50th 
birthday celebrated in such an in- 
genious and original way as has E. 
Pearl, managing director of Theatre 
Publicity. His staff made two films 
One of them was a straightforward 
movie of the dinner at Gunter’s at 
which Mr. Pearl was presented by 
his staff with a beautiful silver tea 
set 

But the second, “The 
Notion,” was the real 
Made unknown to him 
stars in it through the medium ~ a 
clever littl puppet—it is a * 
picture making delightful fun ‘both 
of Theatre Publicity and of film ad- 
vertising in general. Cut-ins of old 
films, splash tihng, and ironically 
inflated commentary make it a real 


gem. 

The ability to laugh at themselves, 
plus flair, plus resources have re- 
sulted in a movie that deserves to 
(and I believe will) receive a far 
wider showing than that was origin 
ally intended Advertisers and 
agency men will find as much 
admire as to laugh at in u 
Pearl has reason to be proud 
what his staff have done behind his 
back. 


WEEKS WISECRACK 


~ 


Birth of a 
triumph. 
though he 


“My secretary's so dumb 
she thinks a display piece 
is a showgirl from the 
Windmill.” 
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“If you are interested in 
OVERSEAS 
ADVERTISING 


—I can help you” 


_ 


In February this year, I left the British Export 
Trade Advertising Corporation where I was 
principal executive and joined S. C. Peacock 
Ltd., in charge of their export division. The 
knowledge that I have of the advertising 
media of the world is at the 

disposal of those interested 

in Export Advertising. 

Below are listed the services 

provided by S. C. Peacock 

for export advertisers.” 


* Complete planning of suitable publicity % Placing of all orders with foreign media 
for countries throughout the world. 
* Despatch of all copy and blocks to 
* Recommendation of suitable media ; 
countries concerned 
together with costs 
* Preparation of special copy suitable for * Obtaining treasury permission for ex- 
country concerned or adaptation, where penditure. All payments are made to 
suitable of British advertising. us in sterling and we have block 
* Translation of copy and thorough check- banking arrangements for payment in 
ing by nationals of countries concerned foreign currency. 


NOW WITH THE PRINTER A small publication listing the media facilities available for 


advertisers throughout the world will be ready very shortly. If you would like a copy, please write to 


S. C. PEACOCK LTD. ¢ 


Incorporated Practitioners in Advertising 


EXPORT DIVISION, MADDOX HOUSE, 215 REGENT ST., W.1 Regent 1081 
ond aot 21 LEIGH STREET: LIVERPOOL : ROYAL 6336 
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THAT Bironngham City Transport 


Committee «= considering allowing 
sdverimements on the city buses 
> . 
28 « whers in Chichester 
been served notice by the city 
! juiring them to apply for 


” to continue to display the 
advertisements 
* . . 

IHAT Joan BF. Hewitt, in charge of 
copy deia at Creativ Journals 
lid, won the open operatic cham 
pu nahip at Wimbledon Musical 

Wival 


THAT the Crusader Insurance Co 
itd, » placing insect advertisements 


© monthly magazines in the form 
of a drawing with the poser “How 
many insurable incidents can you 
i “f 

. . * 


THAT a supplementary estimate of 
120.000 for the Insh News Agency 
has been authorised by the Dail 

. . * 


THAT T. W. C. Glover, managing 


director of Glovers Advertising Lid 
(Bristol), will be returning from his 
Medite inean tour neat month. He 


has been visiting Gibraltar 
Tang ind Spanish Morocco 
. > . 
second lecture in the 
Advertising” was 
given at the Wolverhampton College 
of Art by Abram Games, the 


Spain, 


THAT the 


series Creative 


“ier artist, who ve the case 
miories of three of his posters. 
. *. . 


THAT « 2 ft. 6 im. statuette in 
papier mache of “Botenium Bill” is 
being offered to retailers for display 
by W. A. Smuth & Co. Lid., makers 
of Bolenum overalis 


* . 
THAT Playfair Books Lid. have 
been granted caclusive rights by the 
Indiuun Board of Cricket Control to 
produce the official brochure for the 
India tour of this country this year 


* * 
THAT George Harvey, late of the 


Press Association special reporting 


service, and Joyee Wolsts . 
of the London office of the Belfast 
News-Letter were marricd on 
Saturday 

. * . 
THAT F. Murray Milne, director 
ot F. J. Lyons Ltd, and chairman 


of the Publicity Club of London, 
spoke on “Industry is News” in 
Glasgow on Friday to the Colqu 
houn Club, which is confined to 
former members of the Glasgow 
Junior Chamber of Commerce 

. . * 


THAT «a “Book of the Month 
selection for children is to be made 
each month by Collins Magazine 
starting with the April issuc A 
black and yellow book band has 
been designed to promote sales of 
books selected 


= ae a 


ar A 
ee.’ em 
JONLRY 


A striking display showing the “Queen 


Mary” in full perspective, with separately 
mounted masts, the whole panel moulded 


in Pytram Laminated Paper and finished in 


correct colours 


44 in. x 32 in. 


Send today for your copy of the Pytram 
folder on advertising models. 


on for ‘live’ publicity 


LIMITED, 


DUNBAR ROAD, NEW MALDEN, SURREY 


Telephone: MALDEN 32257 


conte | 


| 


Sir Miies 

Business 

issue was a striking, low-angle close-up of one of B.O.AL 
air liners 


Thomas 


president of the Advertising Association 
Journal of Management in Industry 


Marcu 20, 1952 


reading 
The cover of the March 
s Comet jet 


4t the Incorporated Sales Managers’ Association national ladies’ night at 


Grosvenor House recently. L. tor 


R.H 


Sir Wavell Wakefield, Mrs. Penney, 
Penney (advertisement director, Northclifle Newspapers Group). 


national chairman, Lady Wakefield, Mrs. Griffiths, and D. R. Griffiths, 
director, 1.8.M_A. 


American Firm 
Uses U.K. Media 


A new departure in post-war 
advertising was indicated last 
week by the appearance in The 
Times, the Financial Times and 
in a number of the leading pro- 
vincial newspapers, of an an 
nouncement by an American com- 
pany, the Celanese Corporation 
of America, giving comprehensive 
details of its 195] annual report 

The advertisement gave an 
account of the company’s pro- 
gress during 1951, headed by a 
photograph of the annual report 
itself. It was on a considerably 
larger scale than anything of the 
same kind which has been done 
here by an American company 
since the war 


Eden As Guest Of 
Newspaper Society 


The annual general meetings of 
the Newspaper Society wil! be held 
on April 22 and 23 

The annual dinner will take place 
on April 22 at the Dorch r Hotel 
Principal guest-speaker will be the 
Foreign Secretary, Mr Anthony 
Eden. E. M. Clayson, president of 
the Society, will be in the chair 


Young Newspapermen 

Annual general meeting of the 
Young Newspapermen’s Association 
will take place in London on May $ 


. March 22. 
Pusucrry Civs oF _ Leeps. 
York 

y. March 24. 
Pusuctry Cius oF Lonpow. 
Film show arranged by Sheil 
Gaumont- British 
privace theatre, Film House, 142 


Wardour Stree. W.1 
(Admission by tuckets only) 


Tuevday. 5 
Beaprosp Pusticiry Assocta- 
mH Cc. H. Wood on “Acrial 
Photography” Midiand Hotel, 
Bradford. 7 p.m 
REGENT AoveErTISINO § CLUB. 


Direct Mail” (educational lecture) 
S4 Fetmer Lane, EC4 630 pm 
w March 


,. : 
ApvertTisino Cius OF OXPORD. 
: ~ Thiele on “What do you 
know about posters?’ Black Halli, 
St Giles 630 pm 


ING) 6ASSOCTATION lunch 

Locke on “The Post Office and its 
customers Waldort Hotel, 
12” pm 


y. March 27. 
Barrisn Dieect Mat ADVERTIS- 
R 4H 


Prizewinners For 


Wool Selling Essay 


Main prizewinners in the fourth 
annual competition run by Store, 
the merchandising trade journal, in 
association with the International 
Wool Secretariat, for an essay on 
the selling of woollen goods, were : 

Ist (£100), H. Longfellow, of 
Brown, Muff & Co., Lid., Bradford ; 
2nd (£50), R. Byrom, of Co-opera- 
tive Wholesale Society Ltd., Man- 
chester; 3rd (£25), O. L. N. Scott, 
of Bainbridge & Co., Ltd, New- 
castle. 
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Challenge By 
Photographer 


Saturday's issue of John Ball has 
a full<olour front cover by photo- 
grapher John Dixon, with a realistic 
canvas grain effect At first glance 
it is not casy to say whether the 
cover is a photograph or a full 
colour painting For some years 
famous artists have been commuis- 
sioned to paint the cover pictures 
This is their first “challenge” from 
a photegughe: 

7 * 

March 26 issue of Puech has a 
gay full colour cover. Contents of 
this number are “Spring-ful” and 
point toward holdays and outdoor 
cheerfulness 

> > * 

The Photographic Journal, officia! 
organ of the world-wide Royal 
Photographic Society and Photo- 
graphic Alliance of Socicties, ts now 
printing advertisements in red and 
black at a surcharge of £5 per page 
or part of a page 

* > * 

April Art and Industry contains 
details of a competition sponsored 
by British Industrial Plastics, for the 
design of an automobile faria panel, 
for prizes totalling £100 also, 
reproductions of some fine French 
posters, and an article by René 
Elvin on the Gillette “Good Morn- 
ings” advertisements. 

* > * 

Synchronising with the Ideal 
Home Exhibition is the Daily Mail 
Book of House Plans (2s. td.) A 
10 in. x 6 in. 64-page booklet in 
semi-stiff biscuit coloured covers, 
with a stylised house in red on the 
front, it contains many articles, 
drawings, and plans of interest to 
house owners or purchasers. Some 
20 pages of advertisements are pro 
vided by manufacturers of home 
equipment, furnishers, paint manu- 
facturers and so forth. 

* > > 

Spring Books Number of the 
New Statesman and Nation con- 
tains, as usual, many additional 
= of reviews; also a sclected 

ist of spring and summer books 
which, together with 36 columns 
the maximum number—of pub- 
lishers’ advertisements, gives a pre- 
view of the forthcoming scason’s 
main literary attractions 
* * * 

On the day after the Budget, Toy 
Trader & Exporter published as a 
special issue a double-sided sheet, 
approx. 18 im. « 14 in., headed 
“Budget not so bad after all,” and 
quoting favourable views from pro- 
minent trade personalities 

> * > 

The Irish Censorship of Publica- 
tions Board has revoked its ban on 
Picture Post imposed last October 

* * * 

Harry S. Truman's book Mr 
President will be condensed in a 
special 30-page feature in the April 
Reader's Digest. Extra advertising 
has been placed in the nationals 
Radio Times and Glasgow Bulletin 

* > > 

The May 7 issue of Tatler will 
include a special section on “Holli- 
days at home and abroad.” 

* > > 

March Ambassador contains a 
survey on British textifes, fashions, 
and allied goods in Australia carried 


Publications News and Notes 


out by H. P. Juda, the publisher 
and editor, and Mrs. Juda, fabrics 
and fasmon editor, during their 
recent visit there. It is believed this 
will be of mterest to readers in the 
other 89 countries where this maga- 
zine has a paid circulation. A good- 
will, message from the Australian 
Prime Minister is also published 
Of a total of 212 pages, 125 are 
advertising 
* . *. 

Overseas Publicity & Service 
Agency Lid. (who handle the 

vertising for the R.A.C 
book) have been appointed adver- 
usement concessionnaires for the 
new reference book Who's Who is 
the Motor Industry, to be published 
later in the year by Roland C 
Bellamy Publications 

* * * 

Mid-April Developments and 
Applications number of the O88 
Engine and Gas Terbine wi!) be an 
cnlarged special issue devoted to 
the uses of compression ignition and 
gas turbine prime movers in 
industry 

> 7 * 

A four-page holiday supplement 
published by Manchester £ 
Chronicle had more than 
columns of advertisements. 

* * > 

Last week Stornoway Gazette 
took advertisements off the front 
page and replaced them perman- 
ently ” news and the a 


> 
es up with the conte of TV 
- Scot —_ last Friday, jlasgow 


Sie r a four 
a b..-1 Supplement, well 
supported by advertisers. A_ half- 
page was taken by English Electric 
while most of the national TV 


advertisers and many Scottish 
dealers were represent 
* * * 


| 
| 


Price of Display will be raised | 


from 2s. to 2s. 6d. from the April 
issuc. 
* * * 


The Journal of the Edinburgh — 


Chamber of Commerce and Manv- 
factures, February-March number, 
contains a section on outdoor adver- 
tising, of which W. A. Woolward 
of Robertson & Scott (Advertising) 
Ltd., is hon. editor. Articles are 
contributed by C. C. Hallas of 


Lintas Lid.. Douglas Bull of David 
Allen & Sons Lid., and Bernard 
Moss, secretary of the Electrical 


Sign Manufacturers’ Association 
Advertising is also the subject of a 
leader on the first editorial page of 
the issue 

* . > 


The 1952 editions of two Temple 
Press year books and a standard 
reference annual will be published 
on Monday. Of these The Motor 
Year Book 1952, is now in its fourth 
year, while Metor Cycling Year 
Book 1952 appears for the second 
successive year. 


* * * 

The Aeroplane Directory of 
British Aviation appears in a new 
format, demy &vo, Linson-board 
bound 

* * * 


The Accountant ix producing six 
issues of a special newspaper, in 
connection with the sixth interna- 
tional congress on accountancy to 
be held at the Royal Festival Hall 
during the week beginning June 16 


Birmingham 


Belfast 


... or both 


The 


IDEAL HOME EXHIBITIONS 


organised for these two great centres 


in 1952 had 75°, of available space 


booked before last year’s Exhibitions 


closed ! 


Proof indeed, that well estab- 


lished, soundly planned exhibitions, 


backed by complete Publicity Campaigns, 


pay dividends. 


No effort is spared again 


to make this year’s features and attrac- 


tions maintain the public interest. Are 


you interested in these areas ? 


If so, 


early application for the limited space 


still available is essential. 


BIRMINGHAM September 24th—October | 8th 
BELFAST : August 27th—September | 3th 


Llerbert Daniel Exhibitions 


felephone 
MAYFAIR 


5846 
(SLINES) 


London 
Wed 


15 ° Dover Srreet 


ORGANIZERS 


or 
HIGH CLASS 
EXHIBITIONS 


ener eee PS 


— | Sae i a . > eee 
P . 3 
Re _ + 
: a ans ry: 
E Sale 
b= | ee eh 
hg | AE 
Pe i a” 2 
fe ¥ 
: Pe ea 
4 ats j 
& ae 
= ae, 
3 P| 7 
im 
e 
af . 
, 
q ans a 
wf P to ee 
: | a 
; a. a 
ef aa 
iy o<, ae - 
a ee ee a 
} fae " 
x H yl . ‘ty 
a a ‘ei 
of mn 
: Ss Bese 
: Pe 
s- ae ; 
eee | a 
mae 7 
+ 
i . ‘ oa 
: os, 
- nk 
: Cony 
bea 
ot | 
a ee os 
‘a 
i 
ae 
eo. 
| Pe ve. 
a Pe — 
po | “% 
° | re Da. 
| F 
| ee 
ee oy 
ee 
v 
| es 
Bans 
P| || as MS 
} a. 
= 1 em 
j es ‘ 
a @) a 
| a 
ae 
7 a" be 
Sa ; a é : : ee: are 4 * 
ae ee a oe both as apie Tea: ae Sats a. ~4 fae as a ia 
ae ae a ae a io. > 


ducts which. in 


ADVERTISER'S WEEKLY 

@ Conunued from page 449 

SOAP WAR: NEW 
De v 7. LOPMENTS 


urrenme th scheme if may 
‘ he that. for tneir own protec 
hom ur members may be forced 
re mirmnend aii Meer / Amit 
“m+ 4 { to use patent wash 
ng powder 
\ leading article in the current 
su { Drapers Re rd is telling 
Ly nient with 
' esting sunct " ounter 
flensive " t sands of 
\ thing win and drapery shops 
Ihe art als stacks § the 
nak { K KR S. Hudson 
Lid wl are off i & yellow 
fuster for fourpence to purchasers 
{ ther powd 
Reta : our trade, indivi 
dually and ectively are 
entitled to ban from their shops 
and houses any line that deprives 
hen f business [hey are also 
tled x publicity to wash 
ng powders that don compete 
~ r ther a al t iggest to ous 
m that othes « washed 
with soap flakes,” the article con 
ich > 
A spokesman of Crosfield’s 
states that the wo scheme 
which started six weeks ago 
ses on April 12 and will not be 
cated Th was not because 
{ trade protests but because of 
the nw d fo sinew se fence He 
id= s(that t the wool trade 
warned women not to use Persil 
t wort ‘dt mean “a lot of trouble. 
! 8 bby & Sons Ltd are 
reanming a selling competition 
among grocers and their assistants 
t xrease sales of Bibby pro 


iddition to Bibby 


at nelude Araby toilet soap 
Cidal. Pat, Clozene, Glee, Bibby 
flukes and Wulcot flakes They 
‘ fering £7,500 in prizes. The 
witest will be split into ten areas 
In cach area the shop selling the 
urgest amount of Bibby products 
™ mrson (calculated on regis 
tered customers for fats) between 
May | and June 0) will receive 
i4) the money to be halved 


between the shop and the 
i} 


assist 
% a scoond prize 
of £200. a third of £100, and a 


fourth of £80. all prizes to be 


divided in a s ar manner 

The contest is. being publicised 
with double page spreads in 
grocery trade papers. Agents are 


PC. Pritchard. Wood & Co, Ltd 


Esso Exhibition 


The Lord Mavor of Bristol, Ald 

F. Lyne pened Esso’s “Ou for 
Britain Pah at the Rova 
West of England Academy The 
ahibition ¥ very aspect of the 
developmen ind use of of and 
includes a 14 ft. square model of 
ih Esso reds Fawley ‘ 
demonstration of war poultry 
plucking and cmema, where films 
are Shown to the pubhe and specially 
invited trade and industrial groups 
The exhibition was devised by 


CGiraeme A. Parish of Esso Petroleum 
and designed by him in collabora 
tron with T. Robinson Studios, Ltd 
who, with the exception of the 
refinery model constructed — the 
exhibits and erected the exhibition 


General Printers 


TRADE | 
PRINTING | 
LITHO | 


Proto-Offset, Multi 
colour work Showcard 


Prints, Posters, etc 


LETTERPRESS 


Colour Proce 
Pcs ted Catalogues 


Brochures, et 


F. WW. WHITE & CO. | 


Letterpress & Photo Litho Printers | 
ALBION HOUSE NEW NORTH ST 
THEOBALDSRD WC! HOL O48) | 


ee 
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. 


Marcu 20. 1952 


Pe 


= 
; 


gp te SEE 


General Printers 


Periodical and General Printers 
with day and noght staffs have space 
for weekly magazine, black or 

olour First-class service with pro- 
duction in Landon on modern plant 
Write (or phone City 3054) Sales 
Manager 


PEVERLEY'S, 32 Fleet Lane, £.C4 


Advertising Novelties 


WE'RE STILL ALIVE 


And to prove it our Sales 
Manager will pay you a 
week if 


call next you 


drop us a line 
PRINTING — 


leaflets. catalogues 
brochures, etc 


COATES & HALL 


BRIDLINGTON — TORKS 
Phone 1395 


Whether it's merely a job of 


duplicating 
-_ lithographic pro 


a betch of 
envelopes that require 


from tists supplied Dy you oF 
prepared by us, and if the job 
of making-up. enclosing and 


by merci, 
cM ‘ 


is one your office staff could 
well be spared why not phone 


17 Pleet Sereet, EC 4 Cen 2426 
9 Victoria Street, $.W.! Vie 8258 


[COLOUR PRINTING 


THAT GIVES A TRUE PICTURE 


LL. 


PETTY & SONS LTO 


4 QUEEN vicTOM@ia ST ECS 


sist 


| 
| 


Goodwill Gifts 
of ADVERTISING NOVELTIES 
for your business friends and 

potential customers 


SHENTON SERIES 


Offers a large range with per- 
sonal service. Write for our 
Catalogue or ask our repre- 
sentative to call 

We ore actwo! manufacturers 


GALE MELVILLE LIMITED 
67/73 MARLBOROUGH GROVE, OLD KENT 
ROAD, 5.6.1, Tel. BER 4187 (2 lines) 


display 
lettering 


Cut-out relief lettering. 

ready gummed, |2 types, 3/16" - 8" 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, $.W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Saints Road, W./! 
Tel. PARK 943! 


os ee oe PP 


Colour-Photographic 
Cine Slides and 
Transparencies 


Advtg. Pencils 


Aavertisi ng Gifts 


ANGLO FANCY PRODUCTS LTO 


Process Suppliers 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Smell sample supplied on -equest. 


THE S.D. SYNDICATE LTD. 


44 EARL 5T., FINSBURY, LONDON, E.C 2. 


Telegrams : 

BISHOPSGATE ESSDEECOP, 

68!) 6612 —s FINSQUARE, 
7001 LONDON. 


Process Engravers 


SCOTTISH STUDIOS & ENGRAVERS 
Ofer > wroque & complete serene for 
MERCIAL ART 
J PHOTOGRAPHY 
& BLOCK-MA 
to Northern & Scotiah adverisers 
GLASGOW 


1%. CLYDE ST. 
City 0%! 2-3 


c 
PH 


Allcolour 
Services 


OF 
BRITISH ALFA 
FILMS LTD. 


72 WARDOUR ST., LONDON, W.! 
Tel.: GERRARD 2112 7088 
for 
FULL-COLOUR- 
PHOTOGRAPHIC 


TRANSPARENCIES 
for 
CINE SLIDES 


and 


DISPLAY MEDIA 
Enlargements up to 
size 20° x 30° 


Our colours are reproduced photo- 
graphically and are not handtinted 


Miscellaneous 


ADVERTISING 
BALLOONS 


are a sure way to maximum 

publicity value for your money 
YOUNG & FOGG 

RUBBER COMPANY LTD. 


offer you a complete service 
with their “GARTEX”" 
Balloons, printed to suit indi- 


vidual requirements 
Enquiries ore welcomed by the Soles 
114/126 HAYDONS ROAD. 
WIMBLEDON. LONDON, S. Wie 
Telephone — LiBerty 628! (6 lines) 
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Photographers 


Exhibitions « Displays 


Commercial Artists 


PHOTOGRAPHIC 
PRINTS 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


ead 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


e 
Advertising « Industrial - Editorial 
and Colour Photography 


A.C. K. WARE 
(PHOTOGRAPHS) LTO 
Metropolitan 9436 
Pomeroy House, Basinghall St., London, E.C 2 
o 


sig 


From postage stamp to poster 
in single copies or quantities 
SCOTLAND 
A. NIMMO 
131 Wilton Street, Glasgow, N.W. 
LONDON AREA 
_ ROBERT P.HYMERS LTD. 
17 Clifford St, Wi MAY tar 6768-9 | 


NORTHERN AREA 
R. DIXON, 5 Hillingdon Ra 
Seretford, Manchester 
Longford 2647 


C Rents 
| of Chansons ance WC2 


/COMMERCIALL ADVERTISING 
} PHOTOGRAPHERS 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, S.W.1! 
Tel. Nos. Battersee 5300 & 4886 


EXHIBITION STANDS 
WINDOW DISPLAYS 


BOSTON 


DISPLAYS LTD. 


13 SOUTHAMPTON PLACE, HIGH HOLBORN 
LONDON. WC! CHA 864! 


-_—~ « 
VAS phone 

\ >) CHANCERY 

* 43 


kA. a 
KIRKSTUDIO LTD 


74 wOLeoan tOnoomw ef8C! 


Mrlor 


tavict 


OisP vay 


$-6 CARLISLE 
TELEPHONE - 


STREET. wii 
GER 8225/6 


Direct Mail 


For 
POSTAL PUBLICITY 
and 
MAILING LISTS 
of course 


HOMEX PUBLICITY 
11 Old Bond Street, W.1 
Statistical Dept. 

Arc. 6076 


The CHANGEABLE PRICE 
TICKET specialists 
In olf sizes — For off uses 
Trade terms on request from 
CAMDEN PRICE TICKETS 


48 Westbourne Gardens, Hove 3, Sussex 
Hove 39684 


COOK'S 
DISPLAY PRODUCTIONS LTD 


124 Ladbroke Grove, W.10 
"Phone PARK 8652/4 


DISPLAY ano 
EXHIBITIONS LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYswoter 2291-2 
EXHIBITIONS STANDS 
AND DISPLAYS 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER 15 


BLACKFRIARS 9856 


THE CHEERFUL FIRM 


FASHION 
ARTIST 
LADIES ... CHILDREN .. . 
MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


TWOOR ART A ART ACCT ID. 


FREE LANCE ARTISTS 


| FURMIVAL STREET, LONDON, E.C4 
WOLbere 6641 CitAncery 3506 


Packing 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed Write or phone 

E. CHRISTIAN & CO. LTD. 

10a De Beauvoir Square, N./ 

Clissold 3463 


JOWNS, SON & WATTS LTO. 
2-4 EPWORTH ST.,LONDOR, ic2 


ADVERTISER'S WEEKLY 


Legal and 
Gazette 
PUBLISHERS GIVEN AN 
UNDERTAKING 


In the Chancery Division, before Mr 
juste Wyen-Parry, counsel appearing 
for the plainufis in an action by Syren 
aed Shipping. Lad against Bowen and 


Court, Le moved for injunctions to 
reeram defendants from imecrting wn 
mes of the plaintifis’ publication, the 

| txperters Tear Book aid by the 


defendants, any advertisements for the 
defendants goods of any other matter the 
imerthen of wheh was oot suthoried 
by plamtfix, fom represenung that the 
defendants are the publishers of or the 
| agent of the plaintiffs for the sale of 
| éxperters Year Book and trom infringing 
the copyrigit of the plainuffs in a pamph 
let deseritung Exporters Year Book, 1952 

Counse! said defendants had agreed w 
whet © cera injenctioms and an 
undertaking Plaimtfls charged for adver 
tsements im the 
according © the place in which the adver 
Usements appeared and advertisers pad 
mwe for advertisements which appeared 
opposite the subject matter of the Book 
ht was alleged that the defendants had 
inserted § thew advertisements opposite 
advertisements appearing in the periodical 

Plainufls aise published « pamphict 
advertang the Exporters Year Book and 
defendants had meucd « wmilar pamphict 
which coptained goching to indicate that 
plaintiffs were publishers of the # xporters 
Dear Bovk The implication, im planniffs 
sulniaon, was that the would lead to 
the behef that the defendants were the 
pubbaners 

Plaimifls were sot asking for an 
enquiry as t© damages but they desired an 
unde taking that defendants should 
imdemnuty them against any claums madk 
Dy thew advertisers in relation Ww any 
advertisement inserted by defendams in 
any copy of the Exporters Year Book 
1952 Defendants would give that under 
taking and would also pay the plaincfls 
com of the action 

Detendams counse] agreed. and hu 
Lordship made an order accordingly 


BANKRUPTCY PROCEEDINGS 

Reomatp Samus Avousrus Liovp. 1 
Culford Gardens, London, 8. W 5, clerk 
Gescribed in the Receiving Order as of 
% Upper Bericicy Street, London. Wi 
advertising agent. | =(Order of Adjudication 
February 29 

Wits ALFRED 
Lyngford Place. Taunton, Somerset. adver 
Using cOomractor Receiving Order and 
Order of Adjudication March ‘ 


Sourt-Comity 6 


INTENDED DIVIDEND 


Haeey Ataper Suckiiwe, 72 Berkeley 
Avenue, Cranford. Hounslow, Middlesex 
lately carrying on business with another 
as Bacmag Adverting (x #01 Ulster 
Chambers, 168 Regem Sweet. London 


W.1. advertising agem No. 17! of 1951 
Claus March 2&§ w Willam Foy 
Cresswell, Bankruptcy Buildings, Carey 
Suet, W C2 
Comaty Com 
mercial stationers. publishers Nomina) 
capital: £500 Directors: A Moore 
and J Thor 
res Lid., 9 Great lames 
Sweet, WC1 Nominal capital: £1 000 


Subscribers: J. D. Semon and R. CD 
Shuckburgh (olicitors) 

1 Proprietors and 
journale, Nom 
rectors, B. Lamotte 


publuahers of newspapers 
nal capital: £100 I 
and Lucy Kearney 


CHANGES OF ADDRESS 
Courtaaids § Lad. 


(public relations 
department) to Ivy House, 4) 32 Newgate 
Street i 

(editorial office) wo 9 


Industry 
Charlotte Street. Birmingham, } 
Corto Ltd. (News and 
Information 

< 


Division), 63-86 Farringdon 

Mreet 4 
Press c Agencies (Ltd. 
tw 24 Newman Street, W 1 7 
Artitist & Squat wo if) 


(Norwich) 
London Street 


Witemore & T 
144., to Freeman House 
Norwich. 
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ADVERTISER'S WEEKLY 


Big Cyder Scheme 
In Preparation 
Teaser advertising now te 
trade papers & paving the way for 


the “biggest ever” campaign to be 
for Whiteway’s ( yder 


ACCOUNTS MOVING 

Gibbs Switch Agencies 
Three agen are involved mm a 

witch im the Gibbs — 


Foote, 
taking ver Um 


Gibbs SR toothpaste moves 
from Lietas Lid. to Young & Rabi- 
cam Lad. 
. . . 

Glovers Advertising Lid. (Brivo!) 
‘ responsible for a campaign for 
Ablow rocker armchairs 
made by Charles Newth & Sons Lid 
‘Db ind Resw-l)-Wel) uphol 


man Express 


vamett 

yi nm 

nd Homes & 
. 


Sunday 
Gardens 

. al 
Nicholls Dorrity Advertising Lid. 
(BHiumingham) a to handle the 
advertising w G. Hastings & Co 
Lid, makers of Statluy Ratt hose 
Consumer and trade press will be 
™ d 


. . * 

Scottish Highland Hotels 
one of the largest hotel groups in 
Scotland, have appointed Auger & 
Turner Ltd. (Glasgow) to handle 
their advertising, using national and 
provincial press 


Paper Sculpture 


by 
DOROTHY ROGERS 


485 


CURRENT ADVERTISING 


Lyons Test Chico In Bristol 


Voucher coupons are being 
matied to the 140,000 housewives 
fn Bristo! to enable them to pur 
chase a bottle or tin of the new 
Lyons coffee drink Chico for 4d 
Norma ng price is Is. 10d 

This he spearhead of an exten 
sive tes ampaign which was 
launched Bristol last week. A full 


page adv wement has appeared in 
the Bristol Evening World, followed 
bya ll iple space in the Bristol 
Evening Post. Posters are appearing 


on sites throughout the city and 
retaider © co-operating wih dis 
pay «homes. Serviee Advertising 
Ad. are handling the advertising 
for Ch 
In 1905 Bristol was used to launch 


Lyons tea 
. * 


NEW ACCOUNTS 


C. P. Wakefield Lid. have been 
appointed agents for Harris & 
Parkin lad manufacturers of 
children’s clothing. Space has been 
booked in the trade press and 
dealer aids are being prepared 

. . * 

D. H. Brocklesby Ltd. hav 
been appointed to handle Russell 
Supplies (national press); Middlesex 


Insurance Co. (trade press and local 
advertising), and John Barley & Co 
(national press) 


. 7 
Bemrose Publicity Co., Lid., have 
been appointed agents to the Wood 


represented by 


ARTIST PARTNERS Lid. 
9 Lower John St., London, W.1 
Gerrard 1157 (3 lines) 


Commissioned by w. 8. CRAWFORD LTD. ‘ 
Sor their Clients, TEBILIED TRADE MARK USERS ASSOCIATION 


NS a 


te me 


SRITAINS BRIGHTEST BEVERAGE 


The Chico full page in the “ Bristol 


Evening Worid.” 
Group (A. Wood & Co Lid., 
Charles Kaplowitch, Wm. Wallis & 
Sons and Arthur Topham) lace 
manufacturers This agency has 
slso been appointed by Cavendish 
Laundry and Jack Clare Schoo! of 
Motoring, Sheffield 

* * > 

Auger & Turner Lid. have been 

appointed to handle press advertis- 
ing for Hartoms Fashionwear Lid.., 
manufacturers of women's fashions. 
K.P. Distributors (children’s clothes) 
have also appointed this agency 

* * * 
Alfred Bates & Son Lid. have 
been appointed agents by J. H 
Robinson & Co. (Liverpool) Ltd., 
makers of gas meters and the Aim 
tree water heater 

. * 
Advertising for Collier & Collier 


Ltd., makers of worm dinve hose 
clips, «sto be handled by White & 
Carter Ltd., who will use space in 
the motoring trade press. Another 
new account for this agency is the 


Berlin Marketing Council (London), 
4a non-profit organisation sponsored 


by the British, U.S. and French 
governments Trade papers are 
being used 

* * * 


Howards Press Advertising Ltd. 
(Manchester) have been appointed 
agents for G. Epstein & Sons Ltd.. 
wine producers and importers 

>. * . 


Three new clients for Strand Pub- 
lieity Ltd. are Ensel Electric, makers 
of switches (trade press); National 
Supply Co., it order house 
(nationals); and Globe Match Co 

* * , 

Legget, Nicholson & Partners Ltd. 
are Carrying Out 4 test campaign in 
London and the home counties for 


Etam_ Lid retailers of ladies’ 
lingerie and dresses. The Sar and 
escalator cards on London Under- 


ground will be used 
* . . 


PUBLIC RELATIONS 
ACCOUNTS 


Voice & Vision Lid. hive 
appointed by the Associat 
prising the importers of Madeira 
wines in conjunction with the 
Portuguese Government, to handle 


been 


" cOom- 


public relations for Madeira wine in 
Britain 


Great 
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NEW CAMPAIGNS 
A new scheme 


for 
Moore's cosmetic toothpaste 1s — 


Gordon- 


national daihes and Sundays a 
womens magazines (full pages in 
colour and black and white). Roof 
cards and cscalator cards on 
London Underground will also be 
cmployed. Agents: Napper, Stistoa, 
Woolley Led. 
> * * 
1952 campaign for Jeypine is 
using national dailies and Gundays 
and women’s magazines. Farming, 
poultry and oetuing papers are 
vcing used for Jeyes Fluid. Agents 
R , \icholas 


. Crowther & N Led. 

* - * 
Women's magazines, including 
Woman's Own, Woman, Woman's 
Weekly Woman's Illustrated 
Picturegoer Everywoman and 
Woman & Beauty, and escalator 


cards on London Underground, are 
being used this summer for Martin 


White swimsuits. Agents: Legget, 
Nicholson & Partners Ltd. 
* * > 


Greenly'’s Lid. are booking space 
in local and provincial papers for 
Bertram Mills Circus whose tenting 
tour starts in Wales next month 

> > * 

First national advertising for 
Blixies (one-piece garment combin- 
ing blouse and knickers, made by 
the Ludlow Manufacturing Co. Lid.) 
is now appearing in Vogue and 
other women's magazines. Paul E. 
Derrick Ady Lid. were re- 
cently appointed for this account 

* * * 

Perrico pantees, made by H 
Perry & Co, Lid., are to be adver- 
used in Woman and Women's Own. 
Trade press advertising is now ap- 
pate Agents: Gee Advertising 
Ad. 


* 7 * 

A new consumer scheme for 
Simplex Electric Co., Lid., is being 
handled by the Stuart Ady 
Agency Ltd. Advertisements ba 
on the slogan “You Need-a Creda” 


are appearing in monthly and 
weckly magazines 
* * * 

A nauional press campaign for 
Cherry Blossom boot polish will 
feature a new 6)d. size tin which 
will replace the existing 8d. tin. 


The 44d. size will still be available, 

however The new tin, with easy 

opening device, has been redesigned 

with a deep lid. Agents: Dixous 

West End Advertising Agency Ltd. 
* * * 

Alfred Bates & Son Ltd. are 
booking half-pages and 11 in. triple 
spaces for Brown Bros. & Taylor's, 
retail furniture shops, in a long list 
of provincial evenings and weeklies. 

* * * 


Sam Alper, managing director of 
Alperson Products Lid. is leaving 
England on April 2 to take one of 
his company’s I! ft. Streamline 
Sprite caravans on a dash of more 
than 10,000 miles in 30-40 days, 
circling the Mediterranean via 
Western Europe, North Africa, 
Asia Minor and the Balkans. This 
will be featured in Alperson press 
advertising by agents W 
Tibbenham Ltd. (Norwich) 


Mars Bar Account 


Last week we referred to the new 
press campaign for Mars Bars which 
broke on February 29 with one of 
the new Radio Times half pro- 
gramme pages The Mars Bar 
account is, of course, handled by 
Masius & Fergusson Lid.—as is ad- 
vertising for Crest and Maltesers 
and not, as stated, by Young and 
Rubicam Ltd., who handle Spangles, 
Banjo and Bounty only 
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Services 
& Supplies con. 


Silk Sereen Services 


Blocks & Dies 


Specialists in 
Screen Printing 


W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WENDEL, BD LONDON WI? 


SHOWCARDS POSTERS 
wikDdOw BILLS CUT-OUTS et 


BRASS BLOCKS & DIES 


Brass biocks for Fol blocking on 

card or plastics. Bronze cutters 

for cutouts. Cutter crush dies for 

showcards etc Stee! dies for metal 

bys & AYCKBOURN 
4 CLERKENWELL GREEN, 


ect 
asewe Est. over 40 years 


Silk Screen Materials 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GECRGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport Tel. STO 3375 


LICENSED DAY-CLO PRINTERS 


Peer IIIT er irri 


MULTIPLE SILK SCREEN 
PRINTING 
Posters, Banners, Display 
Units, etc. 
METROPOLITAN PUBLICITY LTD. 
242 COMMERCIAL ROAD, E.! 
Telephone Supeay Green 1522 


DISPLAY 
SAK SCREEN 

DESIGN 
EXWIBITION 


ADVANCE 
PUBLICITY Le 


\A9. WARDOUR SI. 
LONDON Wi 


GIRRARD 8236 
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Mechanical Displays 


Transfer Mftrs. 


TRANSFERS 


for all purposes 


Shop Window and Trans- 
port Vehicle Advertising. 
Brand Marking Products, etc 


ASSOCIATED 
TRANSFERS 


Tel. HOL 9082 & 8141-2 


Cut-out Letters 4 Signs 


New Move For 
Cheaper Paper 


Hopes are being expressed within 
the paper trade that esparto 
grass prices may soon be cut in 
sympathy with wood pulp costs, 
thus paving the way to reduc 
tion of esparto paper prices 


PAINTED PUBLICITY 


“AND SIGNWRITING CONTRACTORS 
Established over 90 years 


FROST & WARD 
17 CHILTERN ST., W.1. WELbeck 3563 


SCREENASCOPE 
AND THE ILLUMINATED 
MIRROR SIGN 
CRANE AUTOMATIC CO. LTD. 
Makers of Advertising Devices 
Hong Kong Works, Exhibition Grounds 
Wembley, Middlesex. Wembley 5997 


SIGNS OF ALL KINDS 
J.D. SIGNS 


1 IVES STREET, Nee 4 swa 
Tel. KE 
GLASSWRITING, EXHIBITION AND 
GENERAL SIGNWORK 


Esparto grass, imported from 
North Africa, is costing British 
paper mills about £40-42 per 
ton f.0.b. compared with about 
£3-4 pre-war 

Suggestions are being made that 
a price of £25 per metric ton 
f.o.b. may be fixed, thus sub 
stantially reducing costs to 
British mills. 

Importers have this week been 
informed of a change in the 
import licensing arrangements 
for the first six months of this 
year Imports will now be 
licensed on a monetary basis and 
not on a total currency ceiling 
as hitherto. British paper mills 
will be licensed to import a 
proportionate quantity relative 
to earher tonnage taken 

Wood pulp for paper-making 
should begin to arrive in Britain 
during April at the lower prices 
recently fixed, according to a 
Statement by the British Paper 
& Board Makers Association 


INTERNATIONAL 
TALKS ON 
NEWSPRINT 


Newsprint stocks and supplies, 
prices, and alternative raw materials 
are to be discussed in London to- 
morrow by a committee which meets 
in furtherance of the recommenda- 
tions made by the International 
Federation of Newspaper Publishers’ 
at its annual conference last year 

F. P. Bishop, M.P., general man- 
ager of the Newsprint Supply Com 
pany, Lid, and G. S. Somerset, 
secretary of the Newsprint Ration- 
ing Committee, have been invited 
to take part. 

Newspaper Society A. — 

will be W. T. Curtis-Willson, a vice- 
president of the een 
Federation, and Kenneth Brown, 
senior vice-president of the Society 
H. R. Davies, director, and William 
G. Ridd, secretary, will also be 
present. 

Overseas representatives will in- 
clude W. G. J. Veenhoven and J. W 
Henny of Holland, Comte Ludovico 
Riccardi from Italy and Messrs 
Robert Salmon, Masson-Forestier, 
Camus and Dubois of France. 


No New Law On 
Election Ads. 


Sir David Maxwell Fyfe, the 
Home Sceretary, does not consider 
fresh legislation is called for as a 
result of the judgment in the recent 
trial of The Times Publishing Com- 
pany, Limited, and others, following 
publication of a company advertise- 
ment just before the general clection. 

He stated this in a written reply 
to a questioner who had asked 
whether, in view of the judgment, 
the Home Secretasy would introduce 
legislation to clanfy the whole of 
the law relating to clection expenses 
and corrupt practices. 


ADVERTISER'S WEBKLY 


© Comin om vee | UASSRD_ADFERTSEAEATS 


(Continued from cover) 


B APPOINTMENTS WANTED 


LETTERING AND GENERAL ARTIST 
(female) —_ studio caperieme, socks 
new post 


Box 4055 "Ad Weekly 180 Fleet St BCs 


| THERE'S A MAN HERE who & lookine 


for an esiaDlated company —preferabiy 
with Howe Organ and Pemion « 
Sor SW London of N. Surrey arce 
which On ture) & looking for — Adver 
teeing Manager Please writ 
Box 4016 Ad. Weekly 180 Fleet s Boe 
KEEN LETTERING ARTIST (29), § 
years art schow Over 2 years tip4top 
agency experience, secks similar post 
Box 4118 Ad. Weekly 180 Pieet g ace 
MOURNALAST, whose special field is that 
ot ciuciem, art theatre. radio, 
“t where an talents can be used to 
ullest adva 
Box 4084 Ad "Weekly 180 Pleet St BCs 


ADVERTISING MANAGER 
Agency trained, experienced in prin 
buying, exhibition work PRO 
copyeriting, technical and = gencral 
advertising. socks fresh appointment 
Please write 
Box 47! 
Advertiser's Weekly 180 Fleet 6: ECE 


ARTIST, general and layout, 25. Experi- 
enced. requires ~tOn agency of 
sudio. R.AJ.. 6 Jameson Sweet, W 6 


PRINTERS 


PRINTER PUBLISHERS with estahiahed 
monthly periodicals offer, at moderate 
cost. w print and design (or re-design) 
edn, sub-cdit, make-up and/or distr 
bute profesional and house journals 
The Centre Press. 45 Dorset Stree:. 
Wl. WElLbeck 7430 


PRINTING ESTIMATES wanted for 
weekly periodical, based on 50.000 to 
100.000 run 16, 0, 24 pp. letterpress 
and blocks, 2-} cover, size 
approsimately 12 « 

Box 4097 Ad Weekly 180 Fleet St 4 


MISCELLANEOUS 


Forget Food, Fuel, 
Household Worries 


and LIVE in Trouble-Free Com- 
fort at the DOWNS HOTEL, 
Hassocks, Sussex. On the main 
London-Brighton line, an hour 
from London—many residents 
travel daily. 

Really good food, central heat- 
ing and log fires; attentive ser- 
vice, carly tea, breakfast in bed, 
if you wish. 


Cocktail Bar, indoor games; nr. 


Golf, Riding, Tennis. 7 acres 
ground, glorious walks and 
views. 


Physiotherapy Treatment Rooms, 
ultra violet ray, massage, foam 
baths and electrical treatments. 
Moderate charges, and special 
terms for winter residence or 
long stay. 


Write for illustrated brochures. 


DOWNS HOTEL 
HASSOCKS - SUSSEX 

AA and RAC. Tel. Hassocks 630 

Station Hassocks (Brighton Line) 
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NOVERTISER'S WEEKLY 


PPOINTMIENTS VACANT 


ADVERTISING 
MANAGER 


An interesting 


as Advertising 


appointment 
Manager is 
shortly to be made by Manu 
facturing Chemists operating 
Lancashire 


from «4 coastal 


town. The successful candi 
date will be 30-35 years of age 


with experience from both the 


Agency and Manufacturing 
sides, and the ability to 
develop in this progressive 


position. Applications, which 


will be treated in confidence, 
should carry the fullest details, 
and be addressed to Chairman 
Bon ve 
Adverticer's Weekly 180 Fleet 6: EC4 


tayvout MAN “ “a an aa 
itaw Ogures and prepa arm 4 
} walery work . + s ver 
Laon at “ ' v M 
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,* pected 
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LARGE SIGN COMPANY with unique 
righ a r “a window and 


egquire « tew te 
prescala t carning at 
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Pou ant 
/-~ « Ad Weekly 180 Piet St 4 


DOOR ADVERTISING. Raper) 
@aced Siuve Finders required for Loadon 


end the Provinces (,eoetous selary 
commision and expenses to men abic 
to pre esults Positions 

be permanent acd eaceliemt pomsibil) 
eis] 
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Vacancy in the 


L.P.E. 


for a youngish 
Production Man 


This is an interesting, varied job 
in our Production Department 
We should expect vou to hay 

had some cape nee in ordering 
process blocks, typesetting, isu 
ing COpy instructions c We 
should keep you busy and, we 
beheve, happy ipply by 


letter to Manager of 
Department, London Press 


change, 110 St. Martin's Lane 
wee 


WINDOW AND pernt, Sere = 
MAN { 


Mula “ ally lt. 
camindates «& invites apply. « v7 
details of Jucathon : 


and gualificatons Salary up t ass 
s No Saturday aflermwas Sift 
‘sateen on prem 

Boa 4081 Ad Weekly 180 Pleet Si BCs 
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CLASSIFIED ADVERTISEMENTS 


RATER APPOT 


MNTMENTS 
APPOINTMENTS WANTED, ke per Bue, 
<tamdiications, 4s. ger line, 450. per Giepiny panel inch. Mintmam, 3 lines, Box No 


VACANT, 64 one Gee, oe. on See oe Be. 
panct iach 


IS. per dinplay Al other 


(MAacery 8644. 


APPOINTMENTS VACANT 


ag ee oererms we 


Agee 
wnles be he, of the 
Netifiestion of Vacancies 
COPYWRITER Row ntrees { Seas 
sah pening | young lady | 


Agemy ciperience 
«bh " " MOE More responsi? 
ty an work without supervmon 
Huey oma Department handing High 
fas ; Hardware Kaowledge of 
J production usefu 
staune af cs 
requued Suft 

Rownuee & om. Lid 

Scarborough 

for progressive 
mer with London 

plant and prem 


MIMD wahoo 


“es “ and (nly men 

with n m to apply 

Bon 4101 Ad Weekly iO Fleet St BC4 
sow Open t&« 


eme would be at Melksham 
shit Apply by letter giving full 

etails { career date and salary 

required 

Bou 4010 Ad Weekly 180 Pleet St BC4 


EXPORT 
MEDIA 
PLANNING 
AND RESEARCH 


Leading Agency has 


opportunity for man or 


woman with sound 
knowledge of overseas 
markets 
Box 4108 


Adverticer’s Weekly 180 Fleet St ECE 


The Stoff of the Agency con 
cerned has been advised of 
this announcement 


prepared 


S. H. BENSON LTD 


Require an Assistant for their 
FILM 
DEPARTMENT 


Applicants must have a 
thorough knowledge of adver 


tising him distribution 


Applications, giving details of 
age, experience and salary 
required should be sent to 


Film Director 


S. H. BENSON LTD 
Kingeway Hal! London wea 


EXPERIENCED ABROGRAPH colours 
d ~ = mgraphn showcards 
K 


and du Jargemenats Phone 
tox Lid iene — $839 for appoint 
t 
YOUNG LADIES as improvers. required 
for aserograph colouring ™ photo 
@aphic dispiay§ cniargements Phone 
R Fox iw Hampsicad 3859 for 
appowtment 
PRINTER LETTERPRESS coguires more 
business for an expanding plant 
Either full-time of part-time Repre 
seniative wanted Generous Mumission 
> 
Weekly 180 Fleet St EC4 


ADVERTISEMENT MANAGER re poten ] 
 cwiat asin . 


eapericnced 
teulars of age and r wd. in 
ofidence, w General Manager 
St E« 
TvPist for publish Book production 
No shorthand Alc Junior 
a ttle knowledge working with Printers 


an advantage Slay 
vacancy 
Box 4080 Ad 


week Immediate 


Weekly 180 Fleet Sc BC4 


OLTDOOR ADVERTISING. taper 

enced Sue Finders required for Landon 

. om instanc giving full part 

culars Longman's Bill posting 

: mited Rat » Road, Wandsworth 
wh Ss is 

SGN Warren, LETTERING MAN: 

y versatilc display organina 

leticr and Guick worker with 

ar’ type faces and 


ity 102 Ad Weekly 180 Fleet St BC4 
STL DIO PRODUCTION ASSISTANT 
a ‘ laree West End 


and salary 


wed t 
Bou 4056 Ad Weekly 180 Pleet St EC 4 


COPYWRITER- 
VISUALISER 


reguaed immediatcly tor London 
Pubiicnty Department of world-famous 
trav meer A most interesting 


and faxinating jo> = Would appee 


a “stile young man wishing to ex 
tend Ss experience D.A.A. a0 ad 
vantage Wr wating age, exper 
ence. salary required to 

Box 4114 


Adverticer's Weekly 188 Fleet 61 E04 


EDITORIAL 
OPPORTUNITY 


A well-known, old established 
business house seeks 
Editor for important 
weekly trade journal they 
are launching this summer 
This is a post for an exper 
ienced editorial able to 
take considerable responsi- 
bility. A knowledge of the 
book trade, and book 
lishing contacts will an 
advantage Salary be 
according to experience and 
qualifications. Apply 
ing with full details to 
Box 4099 
Advertiser's Weekly 180 Fleet St ECS 


an 
an 


man 


pub- 
be 
will 


writ- 


SCHOOLAEAYER FOR SPACE DE- 
PARTMENT of medium » “ad estab 
behed West End Agcm Excellent 

Pportunity for inteiligen ambitious 
young man who & good 4 $ 
day week Canteen t Bh. . 
ating Qf¢. educavion, sala 

Box 4079 Ad Weekly 15 Fi eet i tc4 


*Phone your Classifieds to CHA 8844 (Ex 23) 


SMART LAD © 


parunent of 


a De 
te _ meshing 
pow tunity we 


London 


POSTER WRITER, cxperenced. wm 
reasomabic knowiedac of Sik Screening 
required for Central Signs Deparimen 
{ Muitip Company Briaton Arca 
S<lay week Staff canteen Apply 
giving details of age. education and cx 

rience, t 
on 4078 Ad Weekly 180 Pleet St EC4 

YOUNG SPACE SALESMEN required io 
Smalti Display Advertisement Depart 
ment of well-known group of periodical 
publishing companies Commencing 
salary. i6-47 per week Particulars of 
aac and capermnce im strict mmfiigene 
? General Manager. 180 Ficet Street 

C4 


PRODUCTION DEPARTMENT 
TANT required. with « 

~ Agency production work 

sould be in carly twenties Appiy 

giving Getails of cuperfience and salary 

Secretary. Saward 

Ltd. 27 Chancery Lane 


ASSIS. 
md knowledge 


required for 
should have 


knowledge { typecasting and blocks 
a be capable of handling fist class 
Sales Literature T position wil! 
arry a good sa od ws a five day 
week Write im instance, giving 
sac xpericn and salary expected to 


Box 4055 Ad. Weekly 180 Fleet St BC4 


PETTY & SONS LTD. 


require a 
FIRST CLASS 
PRINT 
SALESMAN 


to represent them in the Lan- 
cashire area. Knowledge of 
printing processes essential. 
Good salary and commission for 
man able to produce results. 
Apply stating particulars and ex- 
perience to 


PERSONNEL OFFICER, PETTY & SONS LTD. 
WHITEHALL PRINTERIES . LEEDS 


PROCESS ENGRAVERS (Oc coat 
require 


knowleds of the 
Part ars 


please | 
10 Fleet St 
aged 15 22 
ment 


and salary 
4 Weekly 
TVPistT 
Advertise 
copy 

»pportunity for some 
and = intelligent. Princes 
4 147 Victoria Street 
1 


PUBLISHERS 
Editor in their 


LONDON require Assis- 
rt 


tam A 


age. cApernience 


to 
1m) Fleet St BC4 
ass Production 
required for London Agency 
handling technical 
Knowledge of 
ckmaking cstential 
ted rite stating 
ured and capericnce to 


tusements 
and b 


Ad. Weekly 180 Fleet St EC 4 

ERADEAS MAN required 

by medium sized Agency near Ficet 

Street. age oot over 30 Write salary 
age and past cxperience 

Box 4001 Ad. Weekly "180 Pleet St ECs 

LAYOUT ARTIST required for Exstab- 

ished London Agency ust have 

good knowledge of Technkal Accounts 

of producing first class 

land colour The posi- 

a man with msidcrabie cz 

miy applicants capable 

“4 carning from £800 to £1,000 per 


annum need apply 
ving present 


ence to 
Box 4059 Ad 


Write in confidence 
salary. age and caper 


Weekly 180 Fleet St BCs 
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APPOINTMENTS VACAN 


SPACE SALESMEN 
_REQUIRED 


for an established company to 


work vanous media in Mid 
jands, Northern England and 
Scotland. Representatives must 
be prepared to travel, car an 
advantage Scottish repre 
sentatives can be interviewed 
in Glasgow Remuneration 
by salary and 
Write, 


commission 
stating age and 
experence to 


Box 13781 
Advertiser's Weekly 180 Fleet St ECs 


SPA RETARY ASSISTANT required by 
ager { Print om =6Put 


M 
db nt 
pa Able 
sc he +s am 
gula dated 
*ith Print and 
advantage. G 
Bou 4 ad. Vv . ‘ 
vuaee CLASS LETTERING ARTIST 
perannuation anteen 
Maprint iM neyo Lane, N W.9 
ESIC NER siructions jeas for 
disp and adv crtusing 
cs a for ¢ ve Printers 
1 A; wmifiden Cardigan 
Press Lid LEEDS. 4 
known 


=. a { we 
™ requires Assistant 


xperience in the planning of & bedules 
Typing also would be an advantage 
experience and 


ar Qured & 
Box 4110 Ad. Weekly 180 Pleet St BC4 


Australian Opportunity for 
EXCEPTIONAL 
ART DIRECTOR 


Two linked advertising agencies 
in Melbourne require experi- 
enced versatile Art Director 
capable of general design, res- 
ponsibility all accounts, one 
with good planning mind, cheer- 
ful and co-operative, whose own 
work is logically conceived and 
incisively rendered, salary of the 
right man could finally equal any 
paid in Australia. Appointment 
will not be made except on the 
recommendation of Mr 
Haughton James, 
Box 4045 

Advertiser's Weekly 180 Fleet 6 EC4 
to whom please apply first in 
writing giving fullest summary 
of qualifications 


DRALG HTSMAN 
f omginee 


s 
« ww Stal Director 
(Pub here Led 
Strand. W 
THAND ryt required 
Department Ko edac 
D an ad\antag not cwentia 
’ : : “ ‘ aver 
\ . A H J la 
t xchange D> tter Bros. Lid. The 
Hyde He a NW 
PRee LANCE SPACE SALESMEN t 
“ aress! journa 
ng (Yemice an Altved Trad 
‘ « en TUETP Ne OM 


Box 4076 Ad. Weekly 180 Flee: St BC4 


CLASSIFIED ADVERTISEMENTS 


i APPOINTMENTS VACANI 


EXPERIENCED RETOUCHER required 
for well known > High 


> rate waees, bolday thus 


mie f me 
Ad Weekly 180 Pleet St BCs 
— ANT RPEOUIRED tor Pubinnty 


Deparument of id vtabiahed firm of 
Scterufic Inswument Makers mn North 
wd. Should have some 


Capadle of 
ying through all stag 
printers Clea 
necessity Five-day 


2 
regumed to 
Box 4116 Ad. Weekly 180 Pleet St BCs 


SENIOR LAYOUT MAN 


We require a man of fresh 
ideas and mature experience 
who has learned how to please 
both the chent and the 
sroduction department 


PRODUCTION MAN 


We want somebody able to 
handle confidently production 
right through all stages to the 
finished job 
Both these jobs carry salaries 
in Aeeping wih experience 
and ability, and should parti 
ularly interest applicants who 
live south of the Thames. We 
specialise in technical accounts, 
many of which ure 
internationally famous, 


GEOFFREY DADD LTD. 


“WOODSIDE” 90 EPSOM ROAD, SUTTON 
SURREY Derwent 4444 (4 lines) 


os 4§—y yy oy 
you i 


n * spac n ball Pro- 
Salenae and Year Books cket Year 
Books, ct and are prepared to , 
anywhere, we have the job for you. A 
first class man cart first lass money 
Only thos “a proved ability need 


apply. Sports Publications, 46 Watiord 
Way. Hendon. N.W 4 Hendon 1934 


incolnshir 
ard Preference will be 
given to & koen ung Man with cuper> 
ence of space se'ling living in the Leeds 
arca Apply sial.ng age and eapericnce 


to 
Box 4115 Ad. Weekly 180 Fleet St BCA 


| WANTED—{free lance 


Christmas and 


c tamts 

j Box 4093 Ad. Weekly 180 Ficet St BC4 
DESIGNER VISUALISER, avaiable for 

] all tres of work, showcards, posters 
press campaigns. specimens on request 

| Box 4066 Ad. Weckly 180 Fleet St EC4 
INSPECTIONS —f rex lance 
North England, office Leeds 
varaph taken 
Box 4085 Ad Weekly 180 Pieet St EC4 
SLICK SERVICE offered by artem, letter 

Jesigr 5 


2 
* 
& 
4 - 
Pd 
3 


ing ayouts sculpture 
posters. ctc 

POSTER INSPECTIONS Free lance 

wertmeg Wales would like to act for 


addit mal agency. 14 years experience 
Box 4094 Ad. Weekly 180 Fleet St ECs 


SALES AND W 


FOR SALE. Rotaprint R KI Mode 
bo November 1950 in excellent 
. al, with all acces 
. Main model. Write 
Prin M4 Clargcs Street 
w ¢ 

MULTILITH Mach Model 1000: For 
tale 1 f Any reasonabic 
fler some hester 


Box 4095 Ad. Weekly 1M Si ECS 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


Laren areas NTATION offereu 
Quipped provincial letter 


BUSINESS OPPORTUNITIES JAMES ana 


Mus 
Box 4112 Ad. Weekly 180 Pleet St Bc4 
LESTS OF RETA Bt wens in depart. 
AGENCY ment muluiple 


mis OF THE WORLD ‘Duree 
STORES OF 1 C U ec 
DIRECTORSHIP ory 70 pages. 455 STORE.” 


earine Oy retailing ao (mtorr 
Growing, fully recognised Advertising Surect, WI 
Agency preparing for further capan LONDON OFFICE addres (Fleet Street 
on socks additional active Director _ ” 4 Newspanc ~ 
Opportunity for Consultant or Nownina ‘are 
Account Production Executives to sentatio® underiak 
comsolidate future Own saf in Bon 4087 Ad. Week 
formed All letiers answered and j 
reated as comhdentia 

Gox 4109 Free Lonce Artists Agents wish to 


Advertiser's Weekly 158 Fleet 6: ECs 


represent first class Iilustrator 


DRAWINGS for Advertisers and Pub for figure work for advertising 
shers W. Partridge. 2 loomsDury 
Square, WCl MUS 7i81 Wrce Box 4075 
PUBLASHERS of Entertainment mage AG@vertiser's Weekly 160 Fleet 8: EC4 
nme and first a put ations desire 
partner with ema 
cxpanding Pace W rite 
Sharman, Ascot Howse 2 WEST COUNTRY Advertom 
ShaftesPury Avenu with severe teething roubles 
| onider amalgamation with 
organisation, able to assist in 
Established Artists Agents j reconstruction Piet clas personne 


and ecsxcelient working ‘~~ 


i eprese mpcts Principals onty 
with to r nt first Bos 4111 Ad. Weekly 180 Pileet % rcs 


class Naturalist and 


| 
| 
i a j PROMINENT 50 S COMPANY 
Children s Artist West Eag Of and plenty o 
wit statins + ww 
Bon 4074 Agen vercfor hey © 
Advertiser's Weekly 180 Fleet 6: EC4 pated be wv generous with 
man aly Test ProReees « 
mm Z and preferably 
TRANSPORT by 9 ne = TORS tos mnectiot: and contacts 
~utright Sale vertmime Contract for vamat on mt pure 
small Mus Busca n SW. Scotland aosting medium » i Awe 
For full detaits alee maadercd 
Box 4096 Ad. Weekly 180 Pleet & ECs Row 4009 Ad Weekly 180 Piee 


March 21, 1948 
48 pages 
March 21, 1952 


Q2 pages 


The Municipal Journal, Public Works Engineer and 

Contractors’ Guide offers unequalled business oppor- 

tunities to every advertiser in the local government 
market 


3 and 4 Clements Inn, London, W.C.2) HOLborn 2827 


APPOINTMENTS WA 


SHORTHAND-TYPISTS. Private Secre- 
taries, Clarks, etc If you are in urgent 
need of staff, comtact Embassy Burcau. 
Excel House, Whitcombe Street, W C2 
(WHiltehal! 9924) We specialise © 


SPECIALIST 
fT ” 1 
IN OUTDOOR cue ATtV ft AVOt 1 é ARTIST, seeks 
chanec < phy wet « . 
ADVERTISING cad dat coupes, Now fee 


Box 4085 Ad. Weekly 180 Ficet St BC4 
COPYWRITER (1° 5 diploma), some 
requires a change, present agency experience seeks to further ex 


perience with progressive firm 
Box 4086 Ad. Weekly 190 Fi 


Manager in one of Lon- ash BCs 


don’s largest agencies, i ge 
well-connected and used “bes 

v= ALISER LAYOUT ARTIST. ane 
to full control gency trained sound knowledec 


and process 
Box 4082 Ad. Weekly 180 Fleet St Poa 
EXHIBITIONS. “Senior Executive desires 
M years cuperience Olym 
wrt including severa 


Box 4113 
Advertiser's Weekly 188 Fleet 6: ECS 


SALES MANAGEMENT. Photo 
%. wide cxuperience studio management 
in top-flight fashion. advertising and 


Box 4089 Ad Weekly 18 Pleet St PC4 
ADVERTISING MANAGES (Woman) 


iustrative work and with first class many years . nm eccks hanee 
technical qualifications sccks post in where th pe for cespeonsibhs ity 
progressive ad-vertimng of photograph bard © ~% and initmtive 


studio where ry C— me flair for saics Box 4990 Ad Week 


180 Fleet St PCs 
' required ee ee agree gy or 


men | 
Box 4092 Ad. Weekly 180 Fleet St EC& | (Continued on page 489) 
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ADVERTISER'S WEEKLY 


Advertiser's 
Weekly 


SS/- (overseas) 


For expert and up-to-date information on developments in industry at home 
and abroad and on current commercial trends the world over, Managing 
Directors and General Managers, together with their departmenta! and tech- 
nical chiefs, turn to The Times Review of Industry. So also do bankers, 
accountants and solicitors associated with British industry. 


An Additional Service. Starting in March—and continuing regularly in June, 
September and December every year--The Times Review of Industry will 


publish the Quarterly Bulletin of the London and Cambridge Economic Service 


THE X%AMAx% TIMES 
REVIEW OF INDUSTRY 


First Wednesday of Every Month — Price 1s. 


The Times The Times Literary Supplement 
Daily, price 44 Every Friday, price 6d 
The Times Review of the British Colonies The Times Weekly Review 
Quarterly, price 6d Every Thursday, price 6d. 
The Times Review of the Progress of Science Quarterly, price 6d. 


{ 


The Times Educational! Supplement 
Every Friday, price 44. 


STOP PRESS 


CURTAIN RAISER 
FOR BRIGHTON 


A speech which W. Ewart Ramble 
described as “a curtain raiser to the 
Advertising Association conference 


Association quarterly luncheons at 
Claridges yesterday (Wednesday). 
Talking on “The Industrial Out- 
look” General Spears outlined ways 
in which advertising could — 
bute to national we Sir Miles 
Thomas, . = Ge 
Association, 
attendance. 


KEW PEPSODENT 
CHAIRMAN 


1. B. Hutcheson has resigned from 


ing director of 
to Pears in 1949 


MARKET PROSPECTS 


“Liverpool Daily = th has issued 


and factual form, inf 

believe to 1 of vital importance to 
all engaged in selling goods and ser- 
vices to this highly concentrated and 
comprehensive 


CAMPAIGN NEWS 


Ads. started yesterday for Dutch 
Bulb Growers Association tying ap 
with Mother's Day (Sunday March 
23). National dailies, London even- 
ings, provincials and half 
“Picture Post” and 


Dolan Davis Whitcombe & Stewart. 
Saocem bey tg (Cement Mar- 
Ltd.) now using full 


Published by the Cosostanats, BUSINESS PUBLICATIONS. Lrd., at their office at 180, Fleet Street. London, £.C.4. (Phone: Chancery 6844) 
March 20, | 2. Printed in England by Staples Princers Limited at their Great Titchfield Street, establishment. 
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PS vy colour full pages in national weekly ar 
a ae magazines. Agents: John Haddon .. 
i eee & Co., Ltd. a 
a hi S. Simpson Ltd. makers of Daks ee 
Ba. aes men’s wear to introduce Daks ladies’ a 
79 ck skirts retailing from six guineas up- an 
be: # wards. Pilot ad. scheme . be : ss 
< x launched in autumn. Agents: W. : - 
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